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Advertiser: Mellano & Company
Contact: Bruce Brady (707.845.5665)

Agency: Tractor Design Co
Contact: Matt Warner (503.502.5168)

Roses, Tulips, Alstroemeria, Gladiolus, Iris, Liatris, Lilies, Tulips, Pom Pon Chrysanthemum, Waxflowers and a 
Stunning Variety of the World’s Best from Around the Globe for Delivery to your Event or Shop in Any Location.

www.mellano.com

766 Wall Street
Los Angeles, CA 90014

Toll Free 888-MELLANO
Phone: 213-622-0796

Fax: 213-622-4942

 
5600 Avenida Encinas #20

 Carlsbad, CA 92008
Phone: 760-929-9677

Fax: 760-929-2871

 
6285 S. Valley View, Suite B

Las Vegas, NV 89118
Phone: 702-893-1357

Fax: 702-792-9911
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Take the Bloomin’ News to Your Event
	   We’ll gladly make free copies of the Bloomin’ News available 

for your shop, event or design class. It’s always popular among 

retail florists and design students. Email peg@wordpix.com 

for details.

Join the Conversation on
Moving Flowers Faster

	 In late November, the Los Angeles “Blogdowntown.com” 

featured a story by Eric Richardson about the transportation 

needs of imported flowers, quoting Jim Mellano and 

others. Councilwoman Jan Perry believes the answer to 

efficient movement of perishable products lies with Ontario 

International Airport (owned by Los Angeles International 

Airport). Perry introduced a motion asking the Airport 

Department to report on how it might build the Ontario 

facility into a hub for perishable cargo like flowers.

			 

Free Trade Agreements Become Law
	 On October 12, 2011, the U.S.-Colombia Free Trade 

Agreement passed both the U.S. House and the U.S. Senate. 

Later that week, President Obama signed that measure along 

with the U.S.-Korea FTA and the U.S. Panama FTA into law. 

The Colombia FTA makes permanent the duty free access of 

Colombian imported flowers. California legislators and leading 

Administration officials understand the adverse impact of the 

FTA on California flower farmers and the importance of a new 

California transportation and logistics center to help level the 

playing field with Colombian competition.  On October 31, 

California Cut Flower Commission filed for a US-DOT TIGER 

Grant to implement a consolidated floral freight facility. A 

decision is expected by March.

SAF Introduces Business Resource Website
	 Society of American Florists invites you to visit its totally 

refurbished website where members can: subscribe to email 

alerts on multiple topics, get ideas and contracts that have 

worked for other florists, join groups, set up contacts, access 

various resources, promote your products and participate in 

people matching social media. It’s all new at SAFnow.org.

Go to Washington with SAF:
Congressional Action Days

	 The Crystal Gateway Marriott will be the home base for 

SAF’s Congressional Action Days, March 19-20, 2012, as 

participants seek to make a difference for the floral industry 

in a whirlwind visit with legislators. The first day offers 

sessions on Washington politics and issues. The second day, 

participants will board buses for the quick ride to Capitol Hill 

where they’ll spend the day helping legislators understand 

what’s important to their floral businesses. Find all the details 

at Congressionalactiondays.com. 

“Guarantee” on Life of Flowers
Affects Buying Decisions

	 Results of a new study for the American Floral Endowment 

say 76 percent of study participants indicated a longevity 

guarantee on flowers would impact their purchasing decisions. 

The experiment results for participants purchasing the floral 

arrangement show they will pay three percent more if it is 

guaranteed compared to the same arrangement with equal 

longevity but no guarantee. Compared to flowers lasting five to 

seven days, participants will pay seven percent more for flowers 

that last eight to ten days, and seventeen percent more for 

flowers lasting eleven to fourteen days. Download full reports in 

the Public Benefits Reports section at Endowment.org.

AFE Gleans $275,000 in Donations
	 The American Floral Endowment’s annual fundraiser 

in September 2011 welcomed the gift of $250,000 from 

Herman and LaDonna Meinders, to be used to create AFE’s 

first unrestricted named fund. Herman Meinders, a long-time 

Sell Your Shop Faster and for the Highest Price Possible!

I only sell Businesses!

Sean Edelstein 949-551-2060
www.4saleflowershops.com 

Orange, Riverside, San Bernardino & Los Angeles Counties

An Independently Owned 
 and Operated Member of The 

Prudential Real Estate Affiliates, Inc.

50 year+ established
Los Angeles flower shop
Corner location, next to a cemetery
Huge lot with expansion potential
Only $99,000! Seller will carry.

75+ year established 
Inland Empire flower shop
Website has great search engine placement
Lots of house accounts
$115,000! Seller will carry.

Available for Sale!
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supporter of AFE, founded American Floral Services, which 

merged with Teleflora in 2000. The Herman and LaDonna 

Meinders AFE Fund will provide assistance for the industry’s 

most critical needs. In addition, the Phillip family surprised AFE 

with an additional $25,000 donation to the James and Helen 

Phillip Scholarship, from Russ Phillip, fulfilling his commitment 

to AFE’s Heritage Circle.

Valentine’s Day:
So Much More 
than Red Roses

  Last year, FTD reported the 

most ordered flowers for 

Valentine’s Day were: Roses 

(99 percent); Alstroemeria 

(81 percent); Carnations (79 

percent); Lilies (75 percent) 

and Gerbera Daisies (70 

percent). Customers tied in 

their choices of colors, at 32 

percent each red and red/pink.  Thirty-eight percent of florists 

said that 50 percent of their Valentine’s Day orders were 

specifically for “a dozen roses.”

VFN Offers Marketing Financing
	 VIP Florist Network has received funding from an investor 

to subsidize local florists in participating in VFN’s marketing 

program. The funds subsidize six months of licensed 

marketing training for independent florists using New 

Customer Acquisitioning to offset direct customer losses 

caused by order gatherers, etc. The $2,000 cost for licensing 

and maintenance for six months will be funded for the first 

50 florists that qualify. For more information, contact Doug 

McCrea at DPM@vipfloristnetwork.com or call 410 842-3081.

Same Sex Weddings a Boon to Florists
	 Harvard Business Review’s The Daily Stat reports results of 

a study by The Williams Institute at the UCLA School of Law 

which indicate that same sex couples in five New England 

states spent $94 million on wedding-related activities within 

the first year after their states legalized same sex marriages. 

The State of New York legalized same sex marriages in mid-

2011; its spending is expected to be more than $100 million. 

Florists report that same sex weddings are simpler affairs and 

are not typically booked a year in advance.

What’s the “Deal”?
	 Groupon.com, LivingSocial.com and other daily deal 

websites are realizing substantial success by partnering with 

vendors such as local retail flower shops, hotels, cafes and 

restaurants, home service companies and others to offer 

discount coupons. Florists have had only mixed results; other 

businesses, such as a Los Angeles area photography class 

instructor, have sold hundreds of half price coupons, building 

loyalty among those who redeemed their coupons.

Setting the Record Straight
on Florists For Change

	 In our November 2011 issue, we inaccurately 

reported that the new organization, Florists For 

Change, was under the Society of American 

Florists’ umbrella. Florists For Change, Inc. has 

no parent or affiliated organization beyond its 

regular and associate members, none of whom 

are SAF employees or representatives. In addition, 

Florists For Change, Inc., which has applied to be 

recognized as a tax-exempt 501 (c) (6) not-for-profit 

corporation, is not currently considering a florist-to-

florist transmission system. For more details, visit 

Floristsforchange.com. 

Sweepstakes winner “Birds and Bees”

was designed by Charles Marder 

and modeled by Susan Fekety.

Over 100 Years of History of the 
Southern California Flower Industry

Send check payable to American Florists’ Exchange to: 
AFE Book/Jim Mellano, 766 Wall Street, Los Angeles, CA 90014.

Also available at the main entrance of the Original 
Los Angeles Flower Market, 754 Wall Street, Los Angeles.

SENDING FLOWERS TO AMERICA

$5600 
(includes shipping) Each

A
Great
Holiday
Gift!

A rare peek into the lives of early florists and 
flower growers who paved the way to today’s
floral industry. A rich history of a passing era.


