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ean-Pascal Lemire believes our florists have 
created a really special niche that the super-
market floral departments do not address. 
Florists and studio designers create person-
alized, luxurious arrangements and decorate 
them with special packaging, creating mas-
terpieces that can’t be obtained elsewhere. 
Florists have the ability to make arrange-
ments extraordinary.  The whole presenta-
tion is personalized for the discerning cus-
tomer and recipient who values excellence. 
  “We’re not competing with supermar-

kets,” Lemire says. On the other hand, “if you don’t 

study and learn the basics, your products will have 
no value. You must have strong technique, special 
ideas and the willingness to share and help each 
other.” This refreshingly positive perspective makes 
itself apparent in Lemire’s designs around the Los 
Angeles metro area and undercuts the complaints of 
those who distress over big box store “competition”.
 With a natural artistic flair, Lemire fell naturally 
into floral design and knew from the start that he 
wanted to do high end, quality work. To attract cli-
ents, he built his portfolio with photos of his own 
arrangements set in prestigious spots around his 
home stomping grounds of Montreal, Quebec. The 
legendary Ritz-Carlton Hotel, the world’s first, in 
Montreal hired him based on that clever and pro-
fessional presentation.
 Learning floral design basics and techniques 
while working in various small floral shops, the 
young man also worked nights for event planning 
companies, and took floral design classes. While 
tending bar at night, he visited floral suppliers by 
day and took flowers home and tested them with 
florist tools and supplies. “It was a fun journey.”
 Since he arrived in Los Angeles in 2016 at age 
31, seeking greater opportunities, the French Cana-
dian Jean-Pascal Lemire has become enamored with 
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the broad expanse of potential here, including many 
multiple markets across the Los Angeles metro area. 
The enormous selection of flowers, greens and sup-
plies at the Los Angeles Flower Market has not es-
caped his eye.
 “The Flower Market here is bigger than in New 
York, (which is) now just a corner,” he says, noting 
that it’s also bigger than the market he used in Mon-
treal. The many choices, prices and quality of flowers, 
available from small and large vendors, are astound-
ing. And he enjoys getting to know the vendors, large 
and small, and “dealing” or negotiating with them.

Continued on page 13

om Jean-Pascal Lemire By
Peggi Ridgway
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roteas come in so many shapes, sizes, 
hues and textures that Carl Linnaeus 
named them after a Greek god (Pro-

teus) who could change shape at will.
 With ancestors over 300 million years 
old, most proteas are native to South Africa 
(the King Protea is the national flower), while 
Banksia is native to Australia. All types thrive 
in Mediterranean climates and are grown lo-
cally in San Diego County.
 Proteas are not just stand-alone exotic 
flowers anymore. They are focal flowers in 
bridal bouquets, wedding centerpieces, arch 
decoration and wreaths. Their growing popu-
larity outside of garden clubs and floral com-
petitions is attributed to social media. 
 “The high quality of photography on so-
cial media sites like Pinterest and Instagram 
has the public in places like Montana asking 
for protea from their local florist,” says Diana 
Roy, Business Manager of Resendiz Broth-
ers, a large grower of Proteas in San Diego 
County. The farm hosted its first American 
Grown Flowers Field to Vase Dinner this past 
April and hosts tours and classes on the farm 
throughout the year. “We were getting re-
peated requests from our tour groups and lo-
cal garden clubs that they wanted to attend a 
workshop or wreath-making class,” says Roy.
 There are simply too many favorites to 
name, but I love working with all the season-
ally different varieties of Leucadendron like 
the ever popular ‘Sunset Safari’ or the soft and 
luxurious ‘Silver Tree’ which can last from 10-
20 days in a vase. 
 Proteas make a wonderful addition to 
wedding bouquets when combined with other 
traditional flowers like roses or paired with 
succulents and Tillandsias. I will often incor-
porate long-lasting King and Queen Proteas, 
Serruria florida (Blushing Bride) and super 
fun coneflowers like Leucadendron ’Jubilee 
Crown’ into wedding work. Grevillea is also a 
favorite for its flowers and greenery.
 This ancient flower is having its star mo-
ment beyond being combined with tropical 
blooms and will only continue to shine brightly 
as more designers and consumers embrace 
its beautiful potential.

Kit Wertz is a professional floral designer, photojournal-
ist, marketing expert, graphic designer, certified Project 
Management Professional, Flower District tour guide and 
television personality. She co-owns Flower Duet, Tor-
rance, CA, with her sister, Casey Schwartz.

1. Proteas can be beautifully combined 
with traditional flowers like Flower Duet 
did for this design with Serruria florida 
(a.k.a. Blushing Bride), lisianthus and 
dahlias for a June event. 
Photo by Kit Wertz

2. Resendiz Brothers offered a wreath-
making class featuring proteas last fall 
after repeated requests from fans of pro-
tea who wanted to learn how to work with 
the flowers. Photo: Resendiz Brothers.

3. Flower Duet was a featured designer 
for California Wedding Day Magazine 
Best of 2018 Awards Gala in May at Vi-
biana and featured a variety of proteas 
mixed with roses in this Palm Springs-
inspired look. Photo by Kit Wertz.

4. A collection of protea, banksia and gre-
villea blooms fill out this marvelous bridal 
bouquet. Photo: Resendiz Brothers.

Proteas Take
Their Star Turn

BY DeSIgn

By Kit Wertz 
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Potpourri
Better Irrigation Creates Better

Yields For Mellano & Co
 Water is one of the top expenses for Mellano & 
Co., which has seen a significant savings in that 
expense by using a new system of irrigation.
 Combining older irrigation concepts with now 
available computer and Wi-Fi access, Mellano 
monitors its fields with sensors placed on its San 
Luis Rey Ranch and the company’s Carlsbad Flower 
Fields. The resulting gathered data is analyzed to 
help them direct more precise and efficient in-the-
field labor to adjust the actual irrigation of the fields.
 Michael A. Mellano states in an article in Floral 
Management, “With this technology, we’ve gone 
to a more scientific approach of watering plants. 
We’re saving water, reducing our costs and we’re 
seeing better growth and better yield.”

Flowers in Hawaii Affected by Lava 
 Many Hawaii industries are taking a big hit be-
cause of the eruption of the Kilauea Volcano that 
accelerated in May. Hundreds of flower farms and 
nurseries on the Big Island are being forced to cut 

back on production and some have closed com-
pletely. Encroaching lava flows have cut off sup-
plies to needed materials and dangerous sulfur di-
oxide levels threaten to kill crops.
 Worse, flower farms are a major employment 
source for rural areas, especially in East Hawaii. 
Employment and the missing revenue could dra-
matically affect the region. Stay tuned.

Marketing Through
Social Media: It’s All New

 Beyond the well-advertised holidays and options 
to sell to the public, the American Floral Endowment 
(AFE) has recently created another method for 
promotion. The Flower Marketing Monday series 
began sharing videos promoting flowers on April 
16 with weekly presentations shared via Facebook 
and Twitter through 2018.
 The videos are part of the creative collections 
submitted to the Floral Marketing Research Fund 
(FMRF) and the American Floral Endowment’s 
#FlowerLoveVideoContest. That contest was 
created in response to a Marketing to Millennials 
Study sponsored by Asocolflores as a way to reach 
young consumers.
 Use these free videos in your business marketing 
through Facebook, Twitter, LinkedIn, Google+, 
Pinterest, YouTube, or on your website. They can be 
shared or embedded directly from the video or by 
using the YouTube “share” button. Endowment.org

SAF Introduces Next-Gen
Florists Group on Facebook

 The Society of American Florists has launched 
its Next-Gen Florists Facebook page for younger 
members of the floral industry to connect. Since 
launch, members have discussed POS systems, 
digital marketing, SEO, flower care, management 
and dished on specific challenges (How to make 
balloon displays look more modern? Where to 
find “non-lame” greeting cards?) Join the group by 
emailing mduchaine@safnow.org. 

New Online Tool for Quicker Designs
 A new floral design tool from The House of Thol 
was featured by Kickstarter as the top project on In-
stagram recently. The Flower Constellation makes it 
easy to set up gorgeous flower arrangements with-

MAYESH
ARKET

STREAMLINE YOUR ORDERING WITH OUR

O N L I N E  M A R K E T

MAYESH
E S T . 1 9 7 8

M AY E S H . C O M /S H O P

PERFECT FOR FULL BOX QUANTITIES!
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Potpourri
out the need for an abundance of flowers. Inspired 
by Japanese Ikebana floral art which celebrates the 
beauty of single flowers, twelve brass inserts incor-
porate patterns of the signs of the Zodiac. Each will 
fit into a variety of containers and is reusable. Learn 
more at Houseofthol.nl.

FTD to Host International
Competition in Philly

 FTD will host the prestigious Interflora World Cup 
from March 1-3, 2019 at the Philadelphia Flower 
Show, the first time the competition will be held 
in the United States since 1985. The FTD World 
Cup 2019 will include up to 30 of the world’s best 
designers selected to represent their countries. 
Designs will remain in the Main Exhibition Hall 
through the show, which attracts around 250,000 
visitors annually.

Tournament Creates
Development Office

 Under leadership of CEO David Eads, The Tour-
nament of Roses has formed a Rose Parade Devel-
opment Office to assure the layering in of new en-
tertainment features with the traditional offerings 
of the event. Amy Kule, one of America’s lead-
ing live event impresarios, is the Chief Creative 
& Development Officer. Until last year, Ms. Kule 
was responsible for high profile events connected 
with the Macy’s Thanksgiving Day Parade and 
Fourth of July Fireworks. In 2017, Kule launched 
the Merry Wonderer agency to build marketing 
and branded entertainment programs. She will 
maintain her role there as she builds large scale 
events with the Tournament of Roses. Joining her 
team will be Eric Solomon, new Senior Director, 
Strategic Partnerships.

Employers Penalized for 
Noncompliance with the ACA

 The Internal Revenue Service (IRS) has notified 
over 30,000 businesses of penalties for not comply-
ing with the employer mandate of the ACA. The 
ACA requires companies employing more than 
50 full-time workers to offer health insurance. Al-
though the individual mandate was lifted by Presi-
dent Trump’s tax reform bill, the employer mandate 
remains in force.

A New Market for Bouquets?
 UrbanStems wants to change the culture of flow-
er-giving from the traditional romantic or holiday 
purchases. They noticed that women were buy-
ing bouquets for themselves or for their friends, so 
they began collaborating with Bumble to design a 
series of bouquets for women to give to important 
women in their lives. To spark conversations, one 
design includes a deck of cards featuring questions 
like “What are your professional goals in the next 
year?” It’s a cool idea for honoring a promotion or 
new job, or even the start of a new year.

Wildfire Fundraiser Includes
Floral Industry Assistance

 The California Cut Flower Commission used its ex-
perience in managing the American Grown Field to 
Vase Dinner Tour to assist with design and execu-
tion of the floral elements of The Grateful Table. One 
hundred percent of proceeds raised from tickets sold 
to the event hosted by Visit California will support 
nonprofits helping those affected by the wildfires.

Continued on page 10

Basic Floral Tuxedo Ribbon
$8 – $11

Faux jute wired ribbon, polypropylene funeral ribbon, 
polyester florist ribbon; Garlands: Faux wired pearl, 
crystal; jute cord, burlap, rose trim, burlap ribbon, 
pearl trim, pearl picks, crystal picks, fabric pearl, fab-
ric flowers, crystal corsage wristlet, ribbon printer.

Tom Kramer • 877•862•2037
BannerRibbon.com

A division of TK Ribbons and More
BannerRibbon.com
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Potpourri
SAF Members Spoke; Congress 
Approved $1 Million for FNRI

 Dr. Terril Nell, Ph.D., AAF, research coordi-
nator for the American Floral Endowment and a 
former SAF president has long been committed 
to the Floriculture and Nursery Research Initia-
tive. FNRI funds research focused on the need for 
floriculture research and recognition of the value 
of the floral industry to the agricultural economy. 
 During the 2018 Congressional Action Days 
in Washington, Dr. Nell presented an overview 
of FNRI which SAF members and congress alike 
took to heart. As a result, FNRI was allocated $1 
million from the omnibus bill that was signed 
into law in late March. That amount is the larg-
est single increase in almost 20 years for FNRI, 
which plays a critical role in generating scientific 
research on high-priority issues that affect all seg-
ments, including post-harvest technology, water 
quality and pest and disease management. 

 The $1 million funding represents at least two 
years of effort by SAF and its members in four 
critical areas, Shawn McBurney, the Society of 
American Florists (SAF) Senior Director of Gov-
ernment Relations, said:

•  Identification of FNRI’s work and the benefits it 
created for the floral industry, and, with those 
identified, the creation of a strong, clear argu-
ment for increased funding.

•  Through SAFPAC, the floral industry’s politi-
cal action committee, support of key members 
of Congress who appreciate and assist the flo-
ral industry.

•  Network- and relationship-building with key 
contacts in congressional offices.

•  Prioritizing FNRI funding as a top issue for SAF 
members to take to Capitol Hill during Congres-
sional Actions Days in both 2017 and 2018.

 McBurney calls the funding “a testament to 
the effectiveness of SAF members becoming di-
rectly involved in working with their members 
of Congress. Their work is a big reason Congress 
specifically wrote that floriculture would receive 
a funding increase in its bill, where many other 
industries weren’t mentioned.”

Website Traffic Grows
 The LA Flower District is seeing increasing 
numbers of visitors at their website, LAflower-
district.com. In March and April, search engines 
directed thousands of the curious to the District 
site (advertising opportunities available). 
LAflowerdistrict.com

Online Courses Offered
 Flower Duet Design Studio offers online video 
classes at FlowerDuet.com. Current mini-course 
demonstrates “How to Flawlessly Design Flowers 
in a Vase.” A series called Flower Arranging 
Fridays shows useful floral design techniques for 
current design styles. Flowerduet.com

We Have Buyers!

Selling Flower Shops Since 1997

Flower Shop Broker
DRE#01926680

Sean Edelstein  949.551.2060           

Sean@BLBrokers.com 
Orange, Riverside, 

San Bernardino and
Los Angeles Counties

• Proven track record

• No up-front fees

• Confidential

•  We know your 
business

We’ve Sold More Flower Shops than Anyone!



FLORAL SUPPLY SYNDICATE
DESIGN TRENDS... AND SO MUCH MORE!

Shop Us!
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WE DELIVER WORLDWIDE
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MONTHLY PROMOTIONS

We have a lot to smile about

ZPROMOBLOOMIN

Our 2018/2019 catalog starts arriving July 1

request a free
catalog today!

Smile even more 
with promocode:



Rene Van Rems posted a 
photo of a group of Indepen-
dent Floral Designers Asso-
ciation members on his Face-
book page. Taken after the 
Potomac Floral Wholesale 
show workshop on European 
Wild Flower Styles, the group 
happily gathered with exam-
ples. Rene wishes to thank 
Smithers Oasis and Potomac 
for their generous support.

Roundabout
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Congratulations, Phil Rulloda! Phil was named 
the 2017 Bloomnet Perennial Award Winner. 
The Bloomnet award was created “to honor indi-
viduals who have given of their time and knowl-
edge, committed themselves and their energies 
to growing the industry, and touched numerous 
people along the way.”

Elizabeth Seiji, AIFD, owner of Edelweiss Flower 
Boutique, reports increased Mother’s Day sales 
and more people looking for quality and not 
price. As an industry, Liz says “we need to build 
confidence with the consumers that the brick and 
mortar shops offer the best quality and gift giving 
experience … Every order including any wire or-
der, is a potential client.”

The Shirley Haas SAIFD chapter at Golden West 
College, hosted its Artist in Residence program 
on April 22 with some excellent talent. Nicholas 
St. Clair AIFD CFD was guest educator. With a 
degree in Interior Design and Event Coordinat-
ing from Cal Poly Pomona, and studies under 
renowned floral designer instructor Phil Rulloda 
AAF AIFD PFCI, Nick gave some exciting presen-

tations. Designer students had several opportuni-
ties to work directly with him as he prepared.

Debra Lee Baldwin’s article on Cold-Hardy Suc-
culents was published in the Wall Street Journal 
in March. In her research, she learned much 
about new cultivars and colors. Check out her 
webpage titled “50 Cold-Hardy Succulents for 
Northern Climates” at Debraleebaldwin.com. 

Congrats to Mayesh Wholesale Florist for the 
great article written by Keith Loria in the July issue 
of Superfloral. Also kudos to Los Angeles Flower 
District (LAflowerdistrict.com) for its great cover-
age in the May issue of Florists Review magazine.

Founder of the Slow Flowers movement Debra 
Prinzing was honored for her contributions to flo-
ral design in publications, on the platform and to 
the public, when the American Horticultural So-
ciety nominated her as the 2018 recipient of the 
prestigious Frances Jones Poetker Award. Prinz-
ing’s Slow Flowers concept promotes organically 
grown flowers and has spurred a national conver-
sation on this topic that has grown substantially. 
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Today’s design 
 In the past, Lemire notes, we saw a lot of repeti-
tion in floral design: The same arrangements, same 
styles, and flowers were copied from one florist to 
another. That’s no longer the case. Today’s trends 
call for unique designs, contemporary and one-of-a-
kind treatments.
 “The assignment for today’s florist is not to cre-
ate products as beautiful or in the same structure as 
the talented designers who went before us. Those 
incredibly skilled people blazed the trail, especially 
in Los Angeles; but their techniques and styles have 
been rehabilitated and replaced. Floral design is all 
new today,” Lemire says, “Don’t try to be like every-
one else.”
 “The challenge is to make a product that is ‘extra 
special’ for celebrations and occasions. You can do 
that with special packaging and unique, contempo-
rary designs that speak to today’s consumers, people 
who are accustomed to seeing modern shapes, pat-
terns, textures, color palettes and movement. Be clev-
er, stick to top quality and be good at marketing.”
 Lemire believes his generation of florists is less 
competitive and more into helping each other. “You 
meet them at the Market, see what they purchase.” 
What they are working on and have in the pipeline is 
shared and that makes the work and design more fun.
 The floral shop idea got reinvented by the super-

markets, and that movement has helped to re-build 
public awareness of flowers. Consumers now walk 
through floral displays as they buy their groceries! 
Many are acutely aware they can get custom design 
from retail florists and designers. It’s up to the retail 
florist and studio designer to fulfill their expectations.
 Lemire’s loft studio in Venice is just a couple 
minutes from the beach, where Jean-Pascal Florist’s 
employees can take breaks from their busy work 
schedules. Some of his clients in the area are origi-
nally from Montreal, adding a touch of home to the 
infinite possibilities around him. It’s right where 
Lemire wants to be: In the midst of the largest floral 
multi-market imaginable.
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JULY

7, 14, 21, 28   Join us every 
Saturday at The Wall Farmers 
Market, at the Original Los 
Angeles Flower Market on 
Wall Street, Seventh to Eighth 
streets. 9 a.m. to 2 p.m.

6/28 – 7/4    American Flow-
ers Week (the original Ameri-
can-Grown Floral Holiday cre-
ated by Debra Prinzing in 2015). 
For free graphics and more: 
Americanflowersweek.com

4    Independence Day

13 – 8/12    Orange County 
Fair, OC Fair & Event Center, 
Costa Mesa

21    “Color Summer Extra-
vaganza Floral Design Work-
shop” at Flower Duet, Tor-
rance. Optional tour of Los 
Angeles Flower District. See 
FlowerDuet.com or call 310-
792-4968.

AUGUST

4, 11, 18, 25    Join us every 
Saturday at The Wall Farmers 
Market, at the Original Los 
Angeles Flower Market on 
Wall Street, Seventh to Eighth 
streets. 9 a.m. to 2 p.m.

1 – 12    Ventura County Fair, 
Fairgrounds, Ventura

11    “Alaskan Peonies Flower 
Workshop” at Flower Duet, 
Torrance. Optional tour of Los 
Angeles Flower District. See 
FlowerDuet.com or call 310-
792-4968.

31 – 9/23    Los Angeles 
County Fair, Fairplex, Pomona

SEPTEMBER

1, 8, 15, 22, 29    Join us 
every Saturday at The Wall 
Farmers Market, at the Origi-
nal Los Angeles Flower Market 
on Wall Street, Seventh to 
Eighth streets. 9 a.m. to 2 p.m.

3    Labor Day

8     “Fifth Season Flowers 
Workshop” at Flower Duet, 
Torrance. Optional tour of Los 
Angeles Flower District. See 
FlowerDuet.com or call 310-
792-4968.

Through 9/23    Los Angeles 
County Fair, Fairplex, Pomona

9    Grandparents Day

9 – 10    Rosh Hashanah

10 – 21    “Floral Designer” 
10-day class, Southern Cali-

fornia School of Floral Design, 
714 776-PHIL (7445), Santa Ana

11    Patriot Day/
 Citizenship Day

11    CalFlowers Member 
meeting in conjunction with 
SAF in Palm Springs. Learn 
about California floral indus-
try plans for the 2018-19 year. 
monnaie@cafgs.org or call 970 
460-9764.

12 – 15    SAF 134th Annual 
Convention, Rancho Mirage. 
See SAFnow.org

13    International
 Chocolate Day

18 – 19    Yom Kippur

26    “Bouquet & Boutonniere 
Workshop” at Flower Duet, 
Torrance. See FlowerDuet.
com or call 310-792-4968.

LOOKING AHEAD:

October 24, 2018:
SAF Petal It Forward 

March 1 – 3, 2019:
FTD World Cup

Philadelphia Flower Show

July 6 – 11, 2019:
AIFD National Symposium

Las Vegas

July 24 – 27, 2019:
CalFlowers “Fun ‘N Sun 2019”

Santa Barbara, Hilton Santa
Barbara Beachfront Resort
(formerly The Fess Parker).

See ad in this magazine
for more details.

Check our website
OriginalLAflower-

market.com for 
Flower Market

shopping hours, 
parking info
and more.

Our calendar listings help 
you tie your business pro-
motions to special events 

and observances.

Calendar



We’ve
made all the 
arrangements 
so your 
business can business can 
blossom.blossom.

• Our best-in-class technologies, including our award-winning POS and 
web-hosting solutions, are built to run your business effi ciently – connecting 
you with consumers and the largest network of fl orists.

• We invest heavily in robust national consumer advertising campaigns
and develop unique and effective marketing programs and
products – all to help you acquire and retain new customers.

• We have industry-leading experience and knowledge, 
and are always available with the support you 
need – allowing you to stay focused on 
your business.

• With over 80 years of partnership with fl orists, 
we are 100% committed to ensuring that
every single order in our network goes to 
a local fl orist.

mytelefl ora.com  |  1.800.421.2815
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New options for how to 
get your digital issue
Three ways to join 

our e-mail list
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