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We’ve
made all the 
arrangements 
so your 
business can business can 
blossom.blossom.

• Our best-in-class technologies, including our award-winning POS and 
web-hosting solutions, are built to run your business effi ciently – connecting 
you with consumers and the largest network of fl orists.

• We invest heavily in robust national consumer advertising campaigns
and develop unique and effective marketing programs and
products – all to help you acquire and retain new customers.

• We have industry-leading experience and knowledge, 
and are always available with the support you 
need – allowing you to stay focused on 
your business.

• With over 80 years of partnership with fl orists, 
we are 100% committed to ensuring that
every single order in our network goes to 
a local fl orist.
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A Letter From the Editorial Staff

Welcome to 2020! 

You, like me, might have difficulty making change with each new year, but this 

is the start of a new decade. And maybe, even the start of looking at how the 

floral industry will continue to evolve. The simple key to it just may be getting our 

customers and friends to appreciate what flowers can do to improve their lives.

While the wholesale flower industry continues to consolidate, it is getting 

better every year in providing an extraordinary range of flowers and plants 

from all over the world. Bundles of colorful delight are delivered fresh, disease 

free, and ready within days to provide your customers days, weeks and maybe 

even months of joy.

Our articles in this issue focus on how florists and floral designers can make 

flowers even more enjoyable by creating social events or experiential arranging 

events to explore new depths in design. Much of this stems from the powerful 

role flowers play in the physical and emotional health of people. By creating 

a real social network of like-minded flower lovers and moving away from 

impersonal digital social engagements, consumers are beginning to reconnect 

with themselves and rejuvenating their mental well-being.

A recent call over the holidays with a friend who lives on Martha’s Vineyard 

underscores this perfectly. Irene is a student of Sogetsu. As many of you know, 

Sogetsu is one of several ikebana flower arranging schools founded in Japan, 

but now followed by practitioners throughout the world. It was Irene who 

many years ago gave me a book about the history of The Original Los Angeles 

Flower Market and raved about her time well spent strolling through the many 

vendors who soon became friends. She wanted to share with me some of her 

new designs created with a friend from LA who had come to visit. She has 

enjoyed in getting together with others of equal enthusiasm. What they create 

delights so many people around them. 

We welcome you to the first 2020 Bloomin’ News and look forward to hearing 

back from you about our magazine created for you. Please drop us a line with 

your thoughts to Peter@imwagency.com.

 – The Editorial Team

mailto:Peter%40imwagency.com?subject=
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COVER STORY

Destination Weddings & Elopements

After the ceremony, the bride and groom walk down the lane as a married couple and are ready 
to have their own private celebration dinner on the grounds of The Garland Hotel. Elopement 

wedding by Los Angeles Elopement. Photo Credit: Miki & Sonja Photography

SOUTHERN CALIFORNIA SERVES AS A MAGNET FOR

Just like the filmmakers of the early twentieth century who flocked to the natural beauty of Los Angeles 

and its environs to be the backdrop of early Hollywood movies, modern couples are turning to Southern 

California beaches, canyons, gardens and urban settings to be the backlot scenery for their wedding  

nuptials. These couples are eschewing big, blowout and costly weddings for intimate ceremonies combined 

with week-filled adventures. They love the sun-filled activities that LA offers with its luxury hotels, varied 

photo ops and Pacific Ocean sunsets.

By Kit Wertz

https://www.losangeleselopement.com/about
https://www.mikiandsonja.com/
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What makes our town a likely host is the plethora of 

activities that can be included with a destination wedding 

ceremony whether the couple is having a private 

ceremony or is including a few dozen or so guests.

How does a modern floral designer capture this grow-

ing market of wedding couples who are flocking to our 

shores? Ask the experts who are already serving this wide 

variety of clients from musicians to wedding planners 

and from the beauty artists to the photographers. Wed-

ding checklist items like photographer, ceremony venue, 

makeup and flowers are still in the mix but priorities have 

shifted. 

The emphasis is really personalizing the wedding 

ceremony and experience and less on throwing a big party. 

However, there is still room and a budget for creativity by 

wedding planners and florists to set the right tone and 

mood to match a couple’s unique taste and individuality. 

Premiere wedding photographers Miki & Sonja Rakicevic  
recognized a trend toward luxury elopement three years ago 

when they established the website LosAngelesElopement.com. 

Sonja’s goal was to capture the business of wedding cou-

ples who wanted to tie the knot in the splendid elegance 

of Los Angeles. Crafting a wedding ceremony and din-

ner just for two creates a styled shoot-look-and-feel that 

many couples seek thanks to the popularity of wedding 

sites and Instagram.

“Millennials all want to travel and gain experiences and 

now they are incorporating weddings,” says Sonja. “We 

want to offer a more luxury experience for couples,” she 

says. “They just don’t want the huge wedding. We offer the 

boutique destination wedding experience where we create 

a customized and intimate celebration just for them.”

Veteran luxury planner Jennifer Hronek of Joie De Vivre 
Events and Weddings handles management of each 

Industry veteran Jennifer Hronek of Joie de Vivre Events  
and Weddings says it’s possible to be a bit more whimsical 
when designing a dinner table for two. Flowers by Jacob 
Maarse Florist. Linens by BBJLinen. Rentals by Town and 
Country Event Rentals. Photo Credit: Miki & Sonja Photography

The rich colors of this bouquet for the elopement bride  
were chosen to accentuate her unique sense of style.  
Bouquet by Jacob Maarse Florist. Wedding by Los Angeles 
Elopement. Photo Credit: Miki & Sonja Photography

https://www.mikiandsonja.com/
https://www.losangeleselopement.com/
https://www.losangeleselopement.com/
https://www.joieweddings.com/
https://www.joieweddings.com/
https://www.mikiandsonja.com/
https://www.losangeleselopement.com/about
https://www.losangeleselopement.com/about
https://www.mikiandsonja.com/


The Bloomin' News 8

bespoke wedding for LosAngelesElopement.com. 

From her years as a high-end wedding architect in the 

LA market, her experience is tantamount to under-

standing this new client’s needs. She says many cou-

ples come to California to get married and want the 

experience to be unique, special, intimate and most 

importantly, free of stress. “They are willing to spend 

money and are looking for a great experience,” she 

says. “They want to be pampered, and they want their 

wedding to be beautiful.” 

Jennifer states that without a lot of guests to worry 

about, the wedding couple has money to spend on 

themselves and their experiences. Jennifer specializes 

in helping couples fill in their LA wedding experience 

with activities such as exploring classic Hollywood 

history through its vintage hotels, tasting new wines 

and taking cooking classes. 

“We had a couple from Texas who had started planning 

a big wedding and then decided they really wanted 

to elope to LA,” says Jennifer. She listened to the 

couple’s desire for an intimate garden autumn-inspired 

backdrop with added elegance and found them a 

retro-cool hotel in North Hollywood, The Garland. 

Their ceremony took place in the park on the grounds 

in front of the fountain. It was styled by Jennifer and 

florals were provided by Jacob Maarse. “We can be 

more whimsical when we set the table with just two 

people,” says Jennifer of the styled table top. “It can 

be a piece of art.” The couple’s week was topped off 

with dinner in The Rendition Room, suggested by the 

planner which sealed the elopement deal.

Tony hotels are just one attraction for LA-bound cou-

ples. Musician Brandt Jacobus says “The beach is very 

popular – I’ve done countless weddings on the beach. 

It’s more popular to find a nook or cranny near the 

bluffs on the beach,” says Brandt. “Sometimes it’s a 

very small ceremony on the beach, and the setup re-

lies on 80% of the natural beauty. Then the florist and 

planner come in with what I call the “beach wedding 

kit,” which consists of a few vintage throw rugs, rustic 

arch, flowers and candles. It goes up so fast, it’s amaz-

ing,” says Brandt. 

Brandt’s acoustic romantic sounds of Spanish classical 

guitar are a perfect way for couples to set the mood 

with just a few witnesses for their vows on the beach. 

He says the bride always has flowers.

Many couples opt for a more rustic vibe and travel inland 

a few hours from the coast. Planner Gabby Pinkerton of 

Cause We Can Events talked about festival weddings in 

the Palm Springs area where couples bring in guests 

from out of town, they rent a house and have a long 

weekend of music, food and a wedding in the middle 

of all the fun activities. “Festival wedding couples like 

flowers to be repurposed, but also like a few different 

looks for the weekend,” says Gabby. “The welcome 

music night could have succulent centerpieces. These 

could be repurposed for the wedding ceremony the 

Planned by an international squad of wedding industry leaders 
The Elopement Collective, Kirsten and Charles were married 
in a private ceremony in the picturesque Joshua Tree area of 
Southern California. Photo Credit: The Elopement Collective

https://www.thegarland.com/
https://jacobmaarse.com/
https://brandtjacobus.com/
https://causewecanevents.com/
https://elopementcollective.com/
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“ Many couples opt for  
a more rustic vibe and 
travel inland a few hours 
from the coast.”

Flowers that hold up well under the desert heat are good 
choices for rustic weddings like these by Flower Duet for a 
Joshua Tree wedding planned by Cause We Can Events. 
Photo Credit: Chloe Moore Photography

Easy to transport and sturdy under outdoor wedding receptions are key to a successful desert destination celebration by Cause 
We Can Events. Photo Credit: Chloe Moore Photography

https://flowerduet.com/
https://causewecanevents.com/
http://www.chloemoorephotography.com/
http://www.chloemoorephotography.com/
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next day, and the wedding reception flowers can be 

repurposed for the post-wedding morning brunch.” 

Gabby emphasized that weddings that take place out 

in the desert or remote locations rely on flowers that 

will last well out of water and in the heat. “Traditional 

wedding flowers like hydrangea won’t work. It’s also 

good to have flowers and greenery that looks well as 

it dries out for the entire weekend of events,” says 

Gabby.

Yingka Chou, founder of Master Plans Events and De-
signs sees the same trend of more couples from out-

of-state coming to Los Angeles to get married. Many 

of her couples are from the Bay Area, East Coast and 

Midwest. With elopements of 10-30 guests, the focus 

is different from a large wedding. “The most important 

detail we’ve found for a small wedding or elopement 

is usually spending quality time with their guests or 

good food. Flowers are important but not at the highest 

priority,” says Yingka. 

Owner of a Los Angeles and Orange County area 

award-winning bridal hair and makeup company  

Design Visage, Jackie Hanson, says that brides still 

want full hair and makeup for elopement weddings. 

Brides are taking the way they look on elopement day 

seriously and are not forgetting the details. “We had 

a bride in recently who was getting married on the 

beach. She brought her veil, her dress, her shoes and 

got ready in our salon and the florist even brought her 

bouquet here,” says Jackie. “She left our place ready 

to get married.”

 

Brittany Snow of The Elopement Collective is an 

international firm that designs elopements in Joshua 

Tree, along the Oregon Coast and in Yosemite. 

Her company provides all the vendors needed to 

help couples design the wedding package that is 

personalized for them. Floral designers can apply to 

become a vendor for the collective.

Stella Santiago of Boffo Video says Los Angeles and Or-

ange County are so popular for her couples for a few 

reasons. “A lot of people come back because family is 

here,” she says. One of her brides wants to get married 

in February but is living in Kansas, so they are com-

ing here for the wedding. Stella says the reason more 

couples are choosing SoCal is simple, “It does not rain, 

it’s not cold, there are string lights and we have amaz-

ing scenery.” Venue choices abound and one of her 

favorites offers couples to arrive to their ceremony in a 
helicopter. 

The Foxes Photography is a traveling husband and wife 

team who specialize in planning and taking photos 

of elopements in adventure locations like Yosemite 

National Park. “Adventure elopements and small 

weddings are absolutely growing in popularity and 

it’s all we shoot these days. California is a popular 

destination, along with all of the western U.S.. We 

love that more couples are getting married in these 

beautiful places and they always love taking out a 

gorgeous bouquet,” says The Foxes.

Yingka Chou’s company, Master Plans Events and Designs, 
directed this wedding ceremony arch by Nisie’s Enchanted 
Florist be moved for a second showing at the reception. Photo 
Credit: Master Plans Events and Designs

http://master-plans.com/
http://master-plans.com/
http://www.designvisage.com/
https://elopementcollective.com/
https://www.boffovideo.com/
https://www.hangar21venue.com/space/hangar-21-south
https://www.hangar21venue.com/space/hangar-21-south
https://thefoxesphotography.com/
http://master-plans.com/
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Tips 
 for Floral Designers to Succeed in the Destination 
& Elopement Wedding Market in Los Angeles

1)  For adventure and festival weddings, flowers 
have to be able to stand some jostling, being out 
of water for a few days and photograph well. 

2)  Intimate city weddings allow a little more 
leeway for a designer to use a generous floral 
budget to create one-of-a-kind bouquets and 
centerpiece that are showcases for the designer 
and fit the personality of the clients. Don’t set a 
“wedding price minimum” if you want to attract 
this exciting new type of wedding client.

3)  Partnering with planners and planning companies 

is a good way to find clients. Offer floral packages 
for elopements, which can be molded to each 
couple’s needs and personal style. 

4)  Many elopement ceremonies take place mid-
week, so it’s a perfect way to add more business 
while keeping the weekend events.

5)  Create a way that is easy for couples to get in touch 
and communicate via long-distance. Whether it’s 
a text, video chat, email or a phone call, make it 
easy for clients to feel comfortable with you even 
if they have not met you in person.

Intimate weddings for less than 30 guests can still be elegant and extravagant reception affairs. Planned by Master Plans 
Events and Designs. Photo Credit: Master Plans Events and Designs

http://master-plans.com/
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FEATURE STORY

by Kit Wertz

Offer Hands-On 
Interludes with Flowers
to Capture the Experience Market

A new international survey of consumers 
by Momentum Worldwide, an ad 
agency, finds that an overwhelming 
majority would rather spend their 
discretionary spending on experiences 
instead of products. That is for all 
consumers, not just millennials as 
previously touted by multiple 
news outlets including Entrepreneur 
magazine. There are many ways florists 
and floral designers are capturing this 
new consumer spending trend by 
combining hands-on floral experiences 
with  team building, cooking classes, 
wine tasting, branding and wedding-
related events.

Offer Corporate Team  
Building Events.

Casey Schwartz of Flower Duet works 
with a plethora of organizations to 
offer an “employee team building 
event or perk. “Recently in our studio, 
we had a group from Honda who were 
part of a company ‘culture club’ where 
employees who are part of the club can 
take classes and have outings where 

Honda pays part of the fees,” says 
Casey. “We are also asked to come into 
many downtown LA offices to teach a 
hands-on floral design for employees 
to keep at their desk or take home as a 
type of employee appreciation.”

Meet a Chef.
Maite Gomez-Rejón, founder of 
ArtBites: Cooking Art History started 
her company over 10 years ago to 
capture the desire for people to learn 
about the history of cooking through 
the study of art history. “I try to weave 
art and culinary history into hands-on 
cooking classes,” she says. Teaching at 
renowned institutions like LACMA, 
The Huntington Library, Art Museum 
and Botanical Gardens and La Plaza 
de Cultura y Artes in Los Angeles, 
Maite captures the current desire for 
people to learn a bit about history and 
a new skill in cooking. Flower Duet 
has teamed up with ArtBites to create 
hands-on food and flower experiences 
at The Huntington Library as part of its 
year-long centennial celebration.

Teaming up with  
Wine Tastings.

Advanced Sommelier Lamar Engel saw 
the need to promote wines through 
hands-on events and founded The 
Wine Militia in 2008. The group of 
like-minded master sommeliers strives 
“to deliver swanky, fun, and creative 
wine experiences that tilt the guest’s 
perception of wine into curiosity and 
intrigue to learn more.” Lamar’s team 
curates and manages ticketed events 
to promote wine at sunset tastings in  
The Flower Fields at Carlsbad. Tick-
et holders vary in age from 21-75 

Pink and white roses, Alstroemeria and fern were suggested by Flower Duet when it worked with the client to choose flowers that best 
reflected the historical floral scenery of the Downton Abbey television series. Photo Credit: Flower Duet

Intricate details in appetizers highlight-
ing  floral inspiration components. Photo 
Credit: Marcie Gonzalez

https://www.entrepreneur.com/article/294163
https://flowerduet.com/
http://artbites.net/
https://www.thewinemilitia.com/
https://www.thewinemilitia.com/
https://www.theflowerfields.com/
https://creativephotographybymarcie.com


13 Winter / January 2020

Offer Hands-On 
Interludes with Flowers

At this Terranea Resort wedding reception, Vanilla Bake Shop made wedding 
layer cakes for all the guests to share at each table creating a shared experience. 
Flowers by Mulberry & Moss. Cake by Vanilla Bake Shop. Coordinator Dani Piercy.
Photo Credit: Vanilla Bake Shop

https://www.vanillabakeshop.com/
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and come for three main reasons says 
Lamar.

1.  Ambience and Setting: Participants 
love The Flower Fields, music and 
their unique vantage point sitting 
among the flowers.

2.  Wine & Food Education: They enjoy 
the high-level wine experiences and 
education with great food and usable 
‘take-home’ practical information. 

3.  Interactive Activity: Guests build 
cheese boards, appetizers and floral 
arrangements.

All of the experiences during the sunset 
wine tastings allow the guests to see 
and be seen, feel indulgent, yet gain 
new skills and knowledge. 

“Having a local cheese monger, musical 
impresario, sommelier/winemaker, and  
local floral designer brings multiple 
opportunities for the consumer to be 
able to experience something that they 
would not have normally been able to 
do all in one seating for two hours,” 
says Lamar. The Wine Militia calls add-
ing multiple brand partners to an event 
“Brand Pollination.” 

Lamar notes that Corporate groups 
are moving meetings from the San 
Francisco area down to Los Angeles, 
Orange County and San Diego to take 
advantage of lower conference costs. 
Our local marketplace has expanded 
for offering multi-faceted experiential 
activities for multi-day conferences that 
are fresher than the traditional cocktail 
gathering or music concert. Look 
for wine clubs, wine shops and wine 
tasting events to team up and offer 
floral experiences to the same audience.

Enhance Product Promotion.
We are in the land of Hollywood and 
celebrities, and there is always a new 
product or movie that needs to be 

Checklist for a 
Pop-Up Floral 
Experience

First-hand floral moments are a hot item, and LA’s designers are the key to help-
ing consumers interact with a brand while playing with flowers. Be generous 
with your flower knowledge, and consumers will come back for more.

BUCKETS OF FLOWERS – Keep flowers fresh with clean buckets that are easy 
to carry. 
CONTAINERS/VASES – Use small-scale containers or don’t use any. Stick to 
hands-on experiences like hair wreaths, floral fascinators, flower jewelry, and 
hand-tied bouquets so you don’t have to carry vases or containers to an off-site 
venue. Bouquets can be kept fresh with Eco Fresh Bouquet wraps.
CUSTOMIZE – Offer a way to customize the experience for the class. Maybe it’s 
a philanthropic group who wants to learn how to make the centerpieces for its 
next fundraiser.
CUTTERS – Use floral bunch cutters instead of floral knives for all classes. Be sure 
to cover safety lessons with clients when they using any sharp tools.
EVENT SPACE – If you don’t have a large studio space to host classes, you can 
rent one from a local community center or specialty websites like PeerSpace, 
TheStoreFront, or PopShop. There are also space rentals at The Original Los 
Angeles Flower Market.
NAME CARDS – If there are a lot of people attending a hands-on event, don’t 
forget a card they can attach to their design with their name on it. Put your 
company information on the opposite side.
PREMIUM FLOWERS – Students really respond to premium flowers and are 
willing to pay for classes when they feel they are getting a high-value exchange 
for the cost. Think roses, peonies, succulents, dahlias and orchids.
TABLES & CHAIRS – Make sure wherever you go there are plenty of tables to set 
up flowers, tools and supplies and for the students to make their designs. Chairs 
are a good idea for classes that are longer than an hour.
THEME – Use the culturally fun holidays, the seasons or flowers to promote class 
themes. Think Holiday Wreaths, Galantine’s Day (Feb 13th), Spring Bouquets, 
or simply “It’s Dahlia Season.”
TRASH CANS – Don’t forget to bring trash cans and find out where cut stems 
can be discarded on site.
WATER DRAINAGE – Find a proper way to discard water from buckets. Ask 
first before dumping.

https://ecofreshbouquet.com/
https://www.peerspace.com/
https://www.thestorefront.com/
https://www.popshop.com/
https://en.wikipedia.org/wiki/Galentine%27s_Day
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launched. More and more companies 
are looking for floral experiences to at-
tract customers to their new ventures. 
In the past year, Flower Duet has cre-
ated hands-on floral experiences for 
three movie launches and two beauty 
product lines. 

Help Make Weddings 
Participatory and Pretty.

Florals can play a bigger part in 
experiences for all the guests in weddings 
when paired with the wedding cake. 
Amy Berman, Co-Founder of Vanilla 
Bakeshop in Santa Monica and 
Pasadena says of a recent celebration, 

“We did a wedding where our clients 
incorporated single-tiered cakes on 
each guest table at the reception 
that were displayed on vintage glass 
cake stands. Each cake was uniquely 
designed and went gorgeously with the 
florals.” Amy reiterated the experiential 
aspect of this non-traditional wedding 
cake presentation. “The guests were 
able to laugh and share as they cut slices 
of cake for each other in a communal 
way. The bride and groom shared a 
three-tiered cake with their friends and 
family on their 24-foot feasting table,” 
says Amy.

Contact Meetup Groups.
Check out Facebook where you can 
advertise your services to a very specific 
audience or Nextdoor  where you can 
rally your own local neighbors to take 
a class. Meetup  gathers groups with a 
variety of common interests. Look for 
local Meetup groups that like crafting, 
cooking, wine tastings and flower 
arranging classes. Find a way to let 
these groups near you know that you 
offer customizable floral experiences.

L: Guests enjoy musical entertainment. R: Guests enjoy the sunset at The Flower Fields. Photo Credit: Marcie Gonzalez

Bouquet designers from Flower Duet ready themselves for a “make your own 
bouquet” station to promote the Downton Abbey movie at The Grove in Los 
Angeles last fall. Photo Credit: Flower Duet

https://www.vanillabakeshop.com/
https://www.vanillabakeshop.com/
https://www.facebook.com/
https://nextdoor.com/
https://www.meetup.com/
https://creativephotographybymarcie.com
https://flowerduet.com/
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I N T R O D U C I N G  T H E  N E W

M AY E S H . C O M
Our brand new E-commerce site filled with tools  

to enhance your flower ordering experience.

Visit us today to experience it yourself!

MAYESH
E S T . 1 9 7 8

AIFD Symposium Planned

 The American Institute of Floral Designers 
(AIFD) is gearing up for a spectacular “Vision” 
international symposium, July 2-7, at the 
Chicago Hilton. The featured artistic designer 
will be Charlie Groppetti AIFD CFD with his 
inspirational outlook on designing beyond 
limitations. Also, BloomNet has established 

the Floriology Institute Fund within the AIFD 
Foundation to offer scholarships and assist 
with premium registrations. For details, see 
AIFD.org.

Mayesh Opens in Seattle
 Mayesh Wholesale Florist recently opened 
a new distribution center in Georgetown, the 
flower district in Seattle, next to the Growers 
Market. Jaime Mayer, branch manager, 
expects the new Mayesh facility will “provide 
more exposure for local farm members to the 
national community.”

Mayesh Launches  
eCommerce Website

 A new website provides quick and easy ac-
cess to blooms with a product planner to as-
sist with stem counts, along with additional 
tools. See Mayesh.com/buying-tools.

50 States Participate in  
Petal It Forward

 The fifth annual Petal It Forward event, 
sponsored by the Society of American Florists 
in October 2019, garnered attention from all 50 
states, Canada and Puerto Rico and more than 
650 floral teams. Collaboration among industry 
professionals was paramount with many 
utilizing the marketing materials provided by 
SAF.

New at the 2020 Rose Parade
 “The Power of Hope” theme was in full play 
at the Opening Spectacular of the 131st Rose 
Parade presented by Honda on January 1. The 
event featured a song written by legendary 
producer and 19-time Grammy award winner 
Emilio Estefan and the voices of Farruko and 
Ally Brooke.  Also new this year was the 
Women’s Suffrage float commemorating the 
100th anniversary of the 19th Amendment 

POTPOURRI

https://aifd.org/2020-symposium-vision/
https://www.mayesh.com
https://aifd.org/2020-symposium-vision/
https://www.mayesh.com/buying-tools
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We Have Buyers!

Selling Flower Shops Since 1997

Flower Shop Broker
DRE#01926680

Sean Edelstein  949.551.2060
Sean@BLBrokers.com 

Orange, Riverside, 
San Bernardino and

Los Angeles Counties

• Proven track record

• No up-front fees

• Confidential

•  We know your 
business

We’ve Sold More Flower Shops than Anyone!

IBBA INTERNATIONAL
BUSINESS BROKERS
ASSOCIATION, INC.

passage giving women the right to vote. The 
float was sponsored by women’s groups and 
Pasadena Celebrates 2020 and National 
Women’s History Alliance.

CaliFlora a Stunning Success
 California State Floral Association’s annual 
convention attracted florists, designers and oth-
ers from around the metro area November 1-3 
at the Original Los Angeles Flower Market. A 
lot of talent and skill were displayed through-
out the competitions, workshops and demon-
strations, resulting in impressive wins. Student 
competition, sponsored by the San Francisco 
Flower Mart, included: first place and people’s 
choice awards won by Valailuck Nok Suwanich 
of Golden West College; second was Kassidy 
Talbot of Cal Poly State University at San Luis 
Obispo; third was Samantha Theodozio also of 
Cal Poly State University; and fourth was Kiara 
Benavides, also of Cal Poly State University. 

 Cal Poly’s talented design team also took 
three first-place awards, won first overall and 
fifth in sympathy and tenth in interpretive de-
sign at the AIFD 2019 symposium competition 
in July.

 The winners in the Top Design competition, 
sponsored by CalFlowers were: first-Mary 
Anne Mertz; second-Judy Janzen CFD; third-
Vic Castillo AIFD CFD; fourth-Anthony Alvarez 
AIFD CCF EMC. Cathy Frost-Hickman was 
commentator. Mary Anne will represent CSFA in 
SAF’s 2020 Sylvia Cup competition. Receiving 
their California Certified Florist pins were Tin 
Tin Aye Ye CCF, Gricelda Hernandez CCF, Lucia 
Medina CCF, Leslie O’Dell CCF and Karina Perez 
CCF. Kay Wolff AIFD CCF CFD presided over the 
pinning ceremony. The audience was treated to 
an amazing design show featuring Joyce Mason-
Monheim AIFD CFD AAF PFCI AzMF. The 

Meritorious Service award was presented to Peggi 
Ridgway, editor of The Bloomin’ News.

Mary Anne Mertz, Top Ten winner,  
with her award-winning arrangements

From left: CSFA President Wilson Lee, Bloomin’ News editor 
Peggi Ridgway and CSFA Executive Director Ann Quinn

POTPOURRI

mailto:Sean%40BLBrokers.com?subject=


The Bloomin' News 18

BY DESIGN

Rose Chandelier  
Photos, video, and text by Jennifer McGarigle of Floral Art Studio
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INSPIRATION 
The design was inspired by the Alfred Eisenstadt photography 
exhibit in the museum and conveys the concept of flowers 
frozen in time – just as moments are captured in photographs. 
A floating garden of meandering red and black roses is encased 
within clear acrylic rectangular shapes suspended from the 
rotunda ceiling. Occasionally roses escape their “ice block” 
confinement, as if growing naturally. The installation’s modern 
chandelier shape enveloped visitors in roses.

CONSTRUCTION DETAILS
The Installation required full 3D rendering and mapping that 
specified exact locations for each of the 44 cases on 17 different 
rigging points. The two-story height of the museum’s rotunda 
space involved using a chain motor to move the structure up 
and down. Metal rods and steel wiring were installed within 
each case which connected them together at varying heights. 
Mirrored aluminum square panels were placed on top of the 
acrylic cases that held roses to hide mechanics. This reflective 
element contributed to the intended question for the viewer of 
where the roses began and ended.

Due to the exhibits four-day duration and limited access to the 
higher portions of the installation, silk and fresh roses were 
used.

BEHIND THE SCENES
After eight months of planning and production, the Floral Art 
team arrived in San Diego to find it in full bloom. The museum 
is in the center of Balboa Park and is stunning. Every morning 
fresh roses were refreshed to keep them perfect for the museum’s 
exhibit, glamorous Gala Dinner, Bloom Bash party and media 
events.

Last April, Los Angeles based design studio, 
Floral Art, installed the 30ft high Rose 
Chandelier in the San Diego Museum of Art for 
the 2019 Art Alive exhibition. It took the design 
team over three months to create, three days 
to install and incorporated over 4,000 roses!

https://youtu.be/mdIRPH2yxPI
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Simplified DIY: 
Valentine’s Day Centerpiece  
in an Acrylic Trough
 Recipe 
  1 -  36” long clear acrylic or glass trough (alternatively, you can 

always scale down the trough size) 
8 -  red roses (our favorite varieties for “reflexing roses” are Freedom 

and Explorer, which are the specific kinds of roses we used for the 
museum installation) 

 Directions 
1.  Fill the trough a little more than half-way with cool water. (To avoid 

spilling, it’s always easier to add water with a watering can once the 
trough is placed where you want it to be) 

2.  Reflex 8 red roses *see video instruction* 
3.  Cut the stems and float them within the trough and your modern 

centerpiece is done! 
Note:  as an alternative, try floating phalaenopsis orchids,  

peonies or dahlias. 

https://youtu.be/EkF9jjlWAHo
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 Congrats to Robert L. Gordon AIFD who 
mounted a one-man floral art show at the 4 Cats 
Gallery in San Luis Obispo recently, premiering 
at “Art After Dark,” an activity of the local Art 
Association. Gordon says this concept is a great 
marketing tool “because it uses flowers to sell 
flowers.” The show was up for a month.

 The popular Mayesh 
Design Star competition 
features the work of 
2020 winner Anthony 
Maslo after evaluating 
22 amazing designers. 
The owner of The Boy 
Who Cried Flowers in 
Los Angeles is known 
for being colorful with 
signature pink hair. He teaches at FlowerSchool 
Los Angeles.

 South Coast Plaza was the scene of amazing 
floral fashions on display thanks to Fleurs De 
Villes (meaning: flowers of cities) and CalFlowers 
in October. Mannequins dressed in fresh flower 
ensembles by leading SoCal florists and floral 
designers. Visitors voted on their favorites.

California Students  
Get Scholarships

The American Floral Endowment recently awarded 
several scholarships, including three to California 
students: The American Florists’ Exchange 
(Original Los Angeles Flower Market) scholarship 
of $2,400 and a vocational scholarship of $1,500 
to Armando DeLoera, studying floriculture at 
the City College of San Francisco. Sage Drohan, 
studying landscape architecture at Orange Coast 
College won a $1,200 scholarship. And Helene 
Dondero, a senior majoring in agricultural science 
at California Polytechnic State University, San 
Obispo, won the $2,000 CalFlowers scholarship.

The SAF convention in Palm Springs last 
September honored the late Michael Kraft with its 
Tom Butler Floral Retailer of the Year Award. SAF 
staff also established a Memorial Tribute to honor 
their colleague Krissy Doyle, who passed away 
in 2019. Contributions can be made to American 
Floral Endowment. The California floral industry 
lost an amazing member, Karen Schubert Genoud 
AIFD, of the Sacramento area, in September. 
Karen will be greatly missed.

PEOPLE YOU KNOW

https://blog.mayesh.com/2020-mayesh-design-star-announcement
https://www.southcoastplaza.com/stories/2019/10/fleur-de-villes/
https://www.southcoastplaza.com/stories/2019/10/fleur-de-villes/
https://www.southcoastplaza.com/stories/2019/10/fleur-de-villes/
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Who can become a member?
Membership in the Los Angeles Flower District Association is open to florists, floral-trade related businesses, and to 
vendors who hold valid, proper and legal resale certificates.

What are the program’s benefits? 

Direct benefits from the program include wholesale only shopping during wholesale hours to provide better shopping 
conditions for the trade, free validated parking during market day wholesale hours, and faster service due to a uniform 
record keeping system of resale numbers.

What are the fees to register?
Membership Fees are $50 for a 1-year membership (Year 2020). The membership fees include two (2) 
member-ship badges. Extra badges are available anytime for $3.00 each. 2020 membership badges will expire on 
January 1, 2021 and fees will not be prorated later in the calendar year.

What if I forget my badge?
A “Temporary Pass” is available at the main entrance (754 Wall Street) to registered members of the Flower District 
Association / Badge Program who forget their identification.

What are the market hours? 
Trade/Wholesale Only Hours are:

Monday and Wednesday   2:00 a.m. to 8:00 a.m.
Tuesday 5:00 a.m. to 6:00 a.m.
Thursday 5:00 a.m. to 12:00 p.m.
Friday 2:00 a.m. to 2:00 p.m.
Saturday 5:00 a.m. to 2:00 p.m.

Non Trade/Public Hours are:

Monday and Wednesday   8:00 a.m. to 12:00 p.m. ($2 admission)
Tuesday 6:00 a.m. to 11:00 a.m. ($2 admission)
Thursday 6:00 a.m. to 12:00 p.m. ($2 admission)
Friday 8:00 a.m. to 2:00 p.m. ($2 admission)
Saturday 6:00 a.m. to 2:00 p.m. ($1 admission)

How does this program affect the parking situation?
There is FREE PARKING FOR TRADE BADGE HOLDERS ONLY. Parking is validated for Trade badge holders 
at the main entrance to the Los Angeles Flower Market (754 Wall St.) on Mondays, Wednesdays and Fridays during 
wholesale hours only. Note: Registered members shopping during public hours will be required to pay for parking.

How carefully will this program be monitored?
There are approximately 10 security monitors checking for membership badges at the various entrances to the markets. 
To ensure the program’s continued success, we ask for all Flower District members to please remember to wear your 
current badges. Although we realize the program is not by any means foolproof, please remember that this is a program 
subject to all the positives and negatives of building a foundation from the ground up.

How do I become a member of the Badge Program?
Fill out the Membership Application form and resale card completely and submit both items along with member-

ship fees to LAFDBP, 766 Wall Street, Los Angeles, CA 90014. Allow seven days for your application to be processed 
before picking up your badges.

Remember to attach a copy of your California Board of Equalization Resale Certificate or the processing of your 
application will be delayed. Your badges may be picked up either at the entrance to the Los Angeles Flower Market (Monday, 
Wednesday, or Friday, from 4:00 a.m. to 8:00 a.m.) or any other time before 12:00 noon at our office.

Thank you for your continued support!

L.A. Flower District Association /Badge Program
2020 Membership Information • www.laflowerdistrict.com

What are the fees to register?
Membership Fees are $50 for a 1-year membership (Year 2020). The membership fees include two (2) 
membership badges. Extra badges are available anytime for $3.00 each. 2020 membership badges will expire on 
January 1, 2021 and fees will not be prorated later in the calendar year.

What if I forget my badge?
A “Temporary Pass” is available at the main entrance (754 Wall Street) to registered members of the Flower District 

What are the market hours?  
Trade/Wholesale Only Hours are:

Monday and Wednesday   2:00 a.m. to 8:00 a.m.
Tuesday 5:00 a.m. to 6:00 a.m.
Thursday 5:00 a.m. to 12:00 p.m.
Friday 2:00 a.m. to 2:00 p.m.
Saturday 5:00 a.m. to 2:00 p.m.

Non Trade/Public Hours are:

Monday and Wednesday   8:00 a.m. to 12:00 p.m. ($2 admission)
Tuesday 6:00 a.m. to 11:00 a.m. ($2 admission)
Thursday 6:00 a.m. to 12:00 p.m. ($2 admission)
Friday 8:00 a.m. to 2:00 p.m. ($2 admission)
Saturday 6:00 a.m. to 2:00 p.m. ($1 admission)

How does this program a�ect the parking situation?
There is FREE PARKING FOR TRADE BADGE HOLDERS ONLY. Parking is validated for Trade badge holders 
at the main entrance to the Los Angeles Flower Market (754 Wall St.) on Mondays, Wednesdays and Fridays during 
wholesale hours only. Note: Registered members shopping during public hours will be required to pay for parking.

How carefully will this program be monitored?
There are approximately 10 security monitors checking for membership badges at the various entrances to the markets. 
To ensure the program’s continued success, we ask for all Flower District members to please remember to wear your 
current badges. Although we realize the program is not by any means foolproof, please remember that this is a program 
subject to all the positives and negatives of building a foundation from the ground up.

How do I become a member of the Badge Program?
Fill out the Membership Application form and resale card completely and submit both items along with member-

ship fees to LAFDBP, 766 Wall Street, Los Angeles, CA 90014. Allow seven days for your application to be processed 
before picking up your badges.

 or the processing of your 
application will be delayed. Your badges may be picked up either at the entrance to the Los Angeles Flower Market (Monday, 

Thank you for your continued support!
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1. Business Owner’s Name: (Print Clearly) ___________________________________________________________________________

2. Home Address: _______________________________________________________________________________________________

City _________________________________________________________________________ State  ________  Zip ______________

3. Home Telephone  _____________________________________________________________________________________________

4. Business Name _______________________________________________________________________________________________

5. Business Address  _____________________________________________________________________________________________

City _________________________________________________________________________ State  ________  Zip ______________

 6. Business Telephone  ___________________________________________________________ Fax # __________________________

7. E-Mail Address  _______________________________________________________________________________________________

8. Type of Business:

o Retail Florist   o Wholesale Florist   o  Interior Decorator   o Caterer   o  Other (specify):  _____________________________

9. Resale Certificate Number from California State Board of Equalization:

 ____________________________________________________________________________________________________________

Note: Your membership will not be processed and there will be NO cash refunds or credit in the event the California State Board of Equalization reports back that 

your Resale Number is Invalid or Closed.

10. Signature of Applicant  _________________________________________________________________________________________

11. Names of individuals as you want them to appear on your badges (optional):

Badge 1.  _________________________________ Badge 4.  _______________________________________________

Badge 2.  _________________________________ Badge 5.  _______________________________________________

1. Criminal prosecution. This could lead to a fine up to $5,000, imprisonment up to one year, for each offense.
2. A minimum penalty of $500 or 10% of the amount of tax due, whichever is more, for each misuse.
3. A 25% penalty for fraud   , or intent to evade the tax, on all unreported tax liability.
4. Revocation of the seller’s permit.
BT-519 Rev. 2 (8-84) (CPPM 265.040) State Board of Equalization

L.A. Flower District Association /Badge Program
2020 Application for New Trade Members (Valid from Jan. 1 - Dec. 31, 2020)

($3.00 extra)

($3.00 extra)

($3.00 extra)

Badge 3.  _________________________________ Badge 6. ($3.00 extra)_______________________________________________

 Please check membership period:    o  $50.00 – 1-Year Membership (Year 2020 only)    

 Fee Amount Enclosed: $ __________________ Date:  __________________    o  Check    o  Money Order    o  Cash

Please make checks payable to: LAFDA.  Enclose: (1) photocopy of your California State Board of Equalization Resale Certificate, 
(2) completed application and resale card, (3) payment.

Mail documents to: Los Angeles Flower District Badge Program, 766 Wall Street, Los Angeles, CA 90014
Please allow 7 days for your application to be processed before picking up your badges. Note: Badges will not be mailed out.

Important notice from the State Board of Equalization concerning purchases “for resale.”
Misuse of Resale Certificates

One of the rights granted to holders of seller’s permits is the authority to issue resale certificates for merchandise they intend to resell. The permit is 
NOT a “Buyer’s” license to purchase property at wholesale for personal or business use, to decorate one’s home. Such misuse of a resale certificate 
for the purpose of evading payment of the sales or use tax or for personal gain constitutes a violation of the law. Those persons who are found to 
have made illegal use of their permits may be subject to one or more of the following penalties:
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JANUARY

National Mentoring Month

1
New Year’s Day

Tournament of Roses “Reach for the 
Stars” Parade and Football Game 

Pasadena

6-17
Floral (Beginner) Designer
Southern California School  

of Floral Design 
at Mellano 

1605 E. McFadden Ave., Santa Ana  
Call 714 776-7445 or Philrulloda.com

11
“White Botanicals” Workshop  

at Flower Duet
2675 Skypark Drive, #205, Torrance, 

following walking tour of Los Angeles 
Flower District. 310 739-7644  

or Flowerduet.com

20
Martin Luther King Jr. Day

FEBRUARY

Black History Month
American Heart Month

“The Wall” Farmers Market 
San Pedro Street, Seventh to Eighth 

Street, Los Angeles 
Saturdays: 9 am to 2 pm

2
Groundhog Day

3
Super Bowl LIV

54th Super Bowl and the 50th Modern 
Era NFL Championship Game 
Hard Rock Stadium, Miami

8
“Floral Gift Boxes” Workshop  

at Flower Duet, 2675 Skypark Drive, 
#205, Torrance, following walking tour 

of Los Angeles Flower District. 310 
739-7644 or Flowerduet.com

9
Academy Awards 

Dolby Theatre, Hollywood

14
Valentine’s Day

17
Presidents Day

25
Mardi Gras Day

26
Ash Wednesday

MARCH

Women’s History Month

“The Wall” Farmers Market 
San Pedro Street, Seventh to Eighth 

Street, Los Angeles 
Saturdays: 9 am to 2 pm

2-4
“Advanced Floral Design

Southern California School  
of Floral Design 

at Mellano 
1605 E. McFadden Ave., Santa Ana  

Call 714 776-7445 or Philrulloda.com  

8
Daylight Saving Time Begins

International Women’s Day

9-10
SAF Congressional Action Days 

Ritz-Carlton Pentagon City,  
Arlington, VA

20
First Day of Spring

21
“Waving Ranunculus” Workshop  

at Flower Duet, 2675 Skypark Drive, 
#205, Torrance, following walking tour 

of Los Angeles Flower District. 310 
739-7644 or Flowerduet.com

LOOKING AHEAD
IN 2020

March 25-27
World Floral Expo 

Jacob Javits Center, New York

April 12 
Easter Sunday

June 28-30 
Slow Flowers Summit 

Filoli House, San Francisco

July 2-7 
AIFD “Vision” Symposium 

 Chicago Hilton

September 9-12 
SAF 136th Convention  

Westin Kierland, Phoenix

CALENDAR

https://www.philrulloda.com
https://flowerduet.com
https://flowerduet.com
https://www.philrulloda.com
https://flowerduet.com


The Original Los Angeles Flower Market
Where Good Ideas are Always in Bloom

754 Wall Street, Los Angeles, CA 90014  |  Visit us at OriginalLAFlowerMarket.com

  1 Martin Sanchez ............... 213 629.4154
 Fruit, Candy & Stuffed Animals

  2 Wall Street Florals ............ 213 304.8933
 Supermarket Florals, Rose Petals & Roses

  3 JC Grand Tree, Inc. ........... 213 833.0002
 Orchids & Cymbidiums

  4 Zavala Wholesale Flowers .. 213 488.0085
 Cut Flowers

  5 The Hydrangea and More .. 626 383.1367
 Hydrangeas, Roses & Cut Flowers

  6 Julia’s Wholesale Flowers .. 213 891.1514
 Roses & Cut Flowers

  7 Dan Stamis
 Wholesale Florist Inc. ....... 213 622.6770
 Greens

  8 Blossom Valley ................ 213 891.9320
 Roses

  9 Choice America ............... 213 489.8377
 Miscellaneous & Exotic Flowers

10 G.M. Floral Co. ................. 213 622.0273
 Roses & More

11 Kimura Plus .................... 213 488.1620
 Orchids, Roses & Cut Flowers

12 Flores Deos Co.. ............... 213 623.5177
 Roses & Cut Flowers

14 Designer Direct 
 Floral Supply ................... 213 488.9795
 Floral Supplies

15 Eliseo’s Wholesale ............ 213 627.4898
 Miscellaneous Cut Flowers

16 Tommy’s Vase Land .......... 213 622.1205
 Flowers & Vases

17 Ted’s Evergreens .............. 213 624.1524
 Greens

11 & 13

18 Vases by Robert ............... 818 322.8826
 Vases

20 Beth Madisson Wholesale .. 213 628.3236
 Miscellaneous Cut Flowers

21 Balloons Away................. 213 683.8819
 Balloons

22 C & K Wholesale ............... 213 327.0313
 Vases & Ceramics

23 Gilbert Wholesale
 Flowers .......................... 213 689.9564
 Miscellaneous Cut Flowers

24 Gonzalez & Sons
 Wholesale ...................... 213 627.7678
 Miscellaneous Cut Flowers

25 Lucy / Serguei Flowers
 Wholesale ...................... 213 216.6724
 Miscellaneous Cut Flowers

26 Valle & Son Wholesale
 & Retail Flowers ............... 213 688.1062
 Full Services

27 Mellano & Company ......... 213 622.0796
 Full Service

30 Tropical USA ................... 213 614.1915
 Exotic Cut Flowers

32 Paradise Gardens ............. 213 488.5144
 Full Service

33 SOS Flower Market .......... 213 896.0322
 Miscellaneous Cut Flowers

34 Orchid Oasis ................... 213 627.3805
 Orchids

35 Growers Direct
 Flowers .......................... 213 688.8855
 Cut Flowers

27-29

30 & 31

16 & 36

Vendors in The Original Los Angeles Flower Market 
of the American Florists Exchange, Ltd.

Hours:
Trade-Only Hours: Mon, Wed & Fri • 2am - 8am. Tue, Thurs & Sat • 2am - 6am. Sun Closed. 

Public Hours: ($2 admission weekdays; $1 on Saturday) Mon, Wed & Fri • 8am - Closing. Tue, Thurs & Sat • 6am - Closing. Sun Closed.

For holiday and special hours, see OriginalLAFlowerMarket.com.

Wall St. & San Julian St.
Merchants

street map above

A See detail (above right)

B Casa Blanca 
 Wholesale Flowers, Inc ...... 213 488.3321
 Full Service

C Decor Center ................... 213 629.6949
 Floral Supplies

D Mellano & Company ......... 213 622.0796
 Full Service

E Mellano & Company
 Wholesale Florist ............. 213 622.0796
 Full Service

F LA Flower District
 Association (Badge).......... 213 627.3696

G Floral Supply Syndicate..... 213 624.3982
 Floral Supplies

H Moskatel’s, Inc. ................ 213 689.4590
 Floral Supplies

I Stamis Wholesale ............. 213 622.6770
 Floral Supplies

J Cris Flowers ..................... 213 488.1797
 Floral Supplies

K Jay’s Plants ...................... 213 612.0353
 Greens

L Floral Prop Rental ............ 213 622.1700
 Floral Supplies

The Original Los Angeles Flower Market

754 Wall Street, Los Angeles, CA 90014  |  Visit us at OriginalLAFlowerMarket.com
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http://www.originallaflowermarket.com
https://www.instagram.com/theoriginallaflowermarket/?hl=en
https://www.facebook.com/theoriginallaflowermarket/
https://www.yelp.com/biz/original-los-angeles-flower-market-los-angeles-2?osq=original+la+flower+market

