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When Don McLean wrote “American Pie,” fans 
mused over what he might have been referring 
to. For this year, everyone would agree the 
music died the second week in March. People 

everywhere canceled big events, lowered cut-flower orders and 
florists closed their doors. And since then, the question has been 
how will the floral industry survive this Pandemic?

While all the media in early March showed people hoarding 
essentials like food, toilet paper, and sanitizing products due 
to the Covid-19 virus, other industries took a reverse track. 
And no one more important to our readers than the California 
floral industry.

Throughout California, flower businesses supplied through 
small family-owned farms simply stopped cutting. The statewide 
flower supply chain which includes planting, growing, harvesting, 
transporting, and selling made up the multi-billion-dollar industry 
which came to a halt in literally just a week.  The LA Flower District 
closed by order of the Governor and LA Mayor. By the time it was 
called the 2020 Pandemic, florists were closed and demand for 
flowers crashed, but of course the flowers were still blooming.

According to the California Cut Flower Commission, the 
American flower industry was down nearly 80 percent.  Officially, 
flowers are categorized under agriculture, which were included 
in the list of essential businesses that could still operate. But, with 
the shelter in place policy and social distancing becoming the 
norm during the pandemic, there were fewer people working on 
getting the flowers from greenhouses to consumers. The inertia 
of the business simply came to a halt.

Big box retailers like Costco, Trader Joe’s, and Albertsons still 
had flowers for sale. And there was hope that market conditions 
might improve with Easter and Mother’s Day coming. Surplus 
flowers were perishable, so they could not wait for the stay at 
home quarantine to end and then be shipped out fresh. Those 
that were already cut and ready to be shipped never made it any 
further than dumping bins in parking lots.

In Southern California, the 50-acre Flower Fields at Carlsbad 
Ranch also had a hard time deciding whether to cut its flowers 

down. The Flower Fields were only open for two weeks before 
it had to close for the season.  “We donated a handful of the 
flowers but couldn’t continue to manage the flower crop. This 
was a very difficult decision, but with the lack of flower sales 
(shipping, purchasing, etc. has slowed immensely) and visitors, 
we sadly cannot continue. Once the flowers were cut back, we 
will harvest the bulbs and begin the process again,” according 
to Fred Clarke, the Flower Field’s General Manager.

The Flower Fields team did try to pivot through a series of virtual 
tours which received wide coverage from the local and national 
media. The tours included looks at the 40 plus acres of nearly 
bloomed rows of flowers, the 2 acres of Cymbidium Orchids, how 
the Sweet Pea Maze grows, and the history of poinsettias. Most of 
the new u-pick blueberries were donated to local food charities. 
But the millions of giant ranunculus blooms stood alone.

At the same time in March, Katie T. was planning her summer 
wedding. She envisioned her guests walking through arches 
of greens and blooms. The bridesmaids had green and white 
bouquets, the groomsmen were wearing white boutonnieres, 
and a tower of flowers would cover Katie and Jon as they 
exchanged vows. Centerpieces would run down the center of 
the Resort dining tables overlooking the ocean. Still more flowers 
would hang above the dance floor.

As reports of U.S. Covid-19 cases mounted in late March, Katie 
checked the news daily. When authorities cautioned against 
holding events for more than 100 guests, her friends told her 
not to worry—the wedding was still months off. And then when 
the Centers for Disease Control and Prevention (CDC) said 
Americans should avoid gathering in groups larger than 50 for 
the next eight weeks. The wedding was still weeks away before 
she decided to postpone until the fall.

A delayed wedding is hardly a tragedy in a Pandemic where 
hundreds are being hospitalized.  Sadly, even with historically 
high death rates, revenue from flower arrangements for funerals 
all but withered because visitation hours were reduced and 
gatherings were limited to groups of 10 or less. People were not 
ordering flowers to be sent to funeral homes.

W

A LETTER FROM THE EDITORIAL STAFF
The Day the Music Died
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Not since 9/11 or the Great Recession have florists seen or 
experienced such a downturn in their industry. Many florists 
laid off their workforce of friends and family,  One floral vendor 
expressed the views of others in The Original LA Flower Market 
saying “I have never experienced anything like this where we 
are almost completely closed. No one seems to know what’s 
going to happen.”

Today, the floral industry has pivoted to a new normal of 
summertime demand and there is hope of improvement towards 
the end of the year and the holidays. The mornings are getting to 
be the same again. The Original LA Flower Market vendors are  
back with their buckets of fresh cuttings, greens and decorative 
supplies. Those smiles from old friends and customers still twinkle 
as you walk the aisles. 

The Original Los Angeles Flower Market is open for all customers 
to return. You’re met by new signage identifying the vendors. 
Restrooms have been cleaned, renovated and are regularly 
sanitized. Parking is ample and the security makes for a 
comfortable, safe environment. 

On the front page of the August 2nd, Sunday LA Times cover 
above the fold, was a wonderful headline and picture showing a 
teaming Original LA Flower Market which was the anchor of the 
article entitled a “Day in the Life of LA.” The writer interviewed 
one customer who is an LA City Covid-19 tester. She is seeing LA 
go through a very rough period, but her closing comment was 
wonderful. “Flowers are what make my day. And my garden is my 
sanctuary. I love it here.” 

We welcome everyone to put some color in their life and make 
the most of these times. This too shall pass.

– THE EDITORIAL TEAM

O r i g i n a l  L o s  A n g e l e s

FLOWER MARKET
Where Good Ideas Are Always in Bloom

Original Los Angeles Flower Market 
754 Wall Street

Los Angeles, California
LAFlowerDistrict.com

www.OriginalLAFlowerMarket.com
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HOW INDUSTRY INSIDERS ARE ADAPTING BUSINESSES

P I V OT I N G  W I T H  
‘Safer at Home’

O R D E R S  I N  L A
BY KIT WERTZ
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F LO R I ST  T U R N S  TO  H O M E  C O M FO R T 
W H I L E  S U P P O R T I N G  FA R M E R S
One of the florists who is rising to the 
challenge brought by COVID-19 is Toby 
Kassoy from Lilla Bello in Santa Monica. 
She says she cried when she heard that 
flower farmers were plowing over piles of 
flowers that could not by picked and sold 
for the industry and wanted to act.

“It was devastating to see the flowers on 
farms getting plowed under,” says Toby. “I 
wanted to scoop them up and put them in 
my car.” As a response, she started Bloom 
Boxes. “I wanted to deliver beautiful flowers 
to people who appreciated them,” she says.

A Bloom Box includes hand-selected 
seasonal flowers from a mix of local farms 
and The Original Los Angeles Flower 
Market. Customers can pre-order, choose 
the size (number of bunches) and have 
the flowers delivered to their door. Then, 
they make their own arrangements after 
watching helpful online tutorials from Toby.

2.

1.

3.

4.

TOBY KASSOY  
of Lilla Bello 
poses with 
Bloom Box 

bundles.

u

In mid-March, Los Angeles 
Mayor Eric Garcetti issued the 
“Safer at Home” Emergency 
Order. On that day, the floral 

and event industry was essentially 
put on hiatus indefinitely. The 
flower market closed. Revenue 
disappeared overnight. For 
the first few weeks, many sat 
at home and cried, were in 
shock and wondered how they 
would pay off bills. Some could not 
access buildings where shops and 
studios were located. Most could 
not purchase flowers. It was not until 
one week before Mother’s Day that 
florists were given the thumbs up for 
curbside and delivery orders.
The Original Los Angeles Flower Market 
had to move quickly and so did florists. 
It was a mad dash. Many people were 
quoted to say, “Well, Mother’s Day was 
great, but now what?”

“It seemed so needed because people were spending 
more time at home,” says Toby. “Everybody was on 
quarantine and so it was a way to uplift people’s 
spirits. The response has been so wonderful,” adds 
Toby. “A client for an anniversary wanted me to 
make a bouquet and deliver it, but I convinced 
him that it would be more fun to have a Bloom 
Box,” says Toby. “I said, ‘Give it a try!’”  The client 
reported back that, “It was the best experience” and 
that they had made the flowers together.

I
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P L A N N E R  FO C U S ES  O N  A R T I ST RY
Christine Anderson, CEO of full-service 
wedding and event planning firm Black 
Butterfly Designs, has temporarily 
switched gears from planning to creating 
art. “I’ve gone back to my first love of 
designing,” says Christine. “I am making 
wood trays and experimenting with resin.”

Christine has 15 years of floral design 
experience and loves going to the LA 
Flower Market any chance she gets. 
“It’s amazing down there,” she says. 
She turned her focus to event planning 
a few years ago. After “Safer At Home,” 
she focused on making wood products 
for the kitchen. “I love working with 
coasters and wooden serving trays,” 
she says.

The beautifully hand-crafted resin 
coasters are all one-of-a-kind pieces 
of art. Each coaster is hand-made by 
Christine and is of food-grade quality, 
UV resistant and water resistant.

“The coasters are versatile,” says 
Christine, “They can be used as wall 
art and are great gifts for friends and 
clients.” When events start up again, 
Christine hopes to be able to offer the 
coaster and tray sets as an additional 
keepsake for her wedding clients.

R ESTA U R A N TS  T U R N  I N TO  P O P - U P 
G R O C E R I ES  A N D  F LO R A L  O U T L E TS
Whit McClure of Whit Hazen moved 
the Los Angeles five years ago with 
a background in food advocacy and 
jewelry design. Her love for flowers 
grew after helping design a wedding 
with Washington, D.C. chef and floral 
designer Sidra Forman.

Before March, Whit was designing 
for weddings and events, styling for 
magazines and creating installations 
for restaurants. Her pop-up floral 
bars were popular, too. When “Safer 
at Home” went in place, Botanica 
Restaurant asked for floral offerings to 
sell in their newly created “grocery.”

Whit had designed a dried floral 
installation for Amara Kitchen which 
had also turned itself into a restaurant/
grocery store. Whit offered to provide 
floral bouquets there and they agreed. 
She has since added a third restaurant, 
Azla Vegan in Leimart Park.

For Mother’s Day, Whit opened up a 
pop-up from her house. She had people 
sign up for 15-minute time slots to pick 
up their bouquets.

“Because I don’t run a retail business, 
I don’t necessarily know who the 
regular clients are who buy from 
Botanica, but when they came to pick 
up their bouquets on Mother’s Day, it 
was nice to see the person who’s been 
buying my bouquets,” says Whit about 
meeting Botanica floral customers for 
the first time.

She plans to expand her retail offerings 
to include more deliveries with an 
attention to sustainable floral design 
for herself and the environment. As a 

member of SlowFlowers.com, she works 
directly with local flower farmers as well as 
blooms from the LA Flower Market.

“I was also able to hire a friend who made 
deliveries,” she says. “I want to grow my 
business to be sustainable to support me 
and to support other people as well.”

1. Bloom Box florals by Lilla Bello are prepped and 
separated into bundles and hand-wrapped prior 
to boxing.

2.  A Bloom Box by Lilla Bello delivered to the 
doorstep of a customer.

3. Vased floral pastels by Lilla Bello for delivery in June.

4. Lilla Bello tulip bundles ready for boxing.

5. The Gold and Black coaster set can double as wall 
art from Black Butterfly Designs.

6. Whit Hazen rainbow bouquet for pride month in June.

5.

6.
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LONG TIME FLORIST 
APPRECIATES HER CLIENTS
Rebecca Perry of Lily Pad in Hermosa 
Beach has been amazed by the generosity 
of her long-time clients. She’s owned her 
shop for over 25 years and been in the 
business longer than that, learning design 
while working at a flower stand during 
college in Santa Barbara.

“My business has survived post-911 and 
the 2008 market crash, so I am hopeful 
we can survive COVID-19!” says Rebecca 
about current events.

Lily Pad had to close when the “Safer At 
Home” order was issued. Her landlord 
locked the building where her shop is 
located. Rebecca was able to source flowers 
and work out of her home in late April to 
warm up to Mothers’ Day.

“I worked from home for about a month 
making flowers for regular clients,” says 
Rebecca. “I have some really good customers 
and one gave me $5,000 as a retainer to 
make flowers when he wanted them and to 
help me make it through the shutdown.”

Rebecca applied for an SBA loan and it 
came through in mid-June to help pay 
the bills, but event work is 70% of her 
business and that part of the industry is 
still on hold.

Mother’s Day was the best she’s ever had 
and there were orders for graduation leis 
and celebrations, too. Lily Pad’s focus for 
the foreseeable future is offering weekly 
flower installations for people’s homes

Rebecca talked about how some long-
time florists she knows have decided to 
just quit the business altogether and 
close up shop, but she is staying. “People 
have been so good to me through this,” 
says Rebecca of her clients. One client 
wrote her a $1,000 check for Mother’s 
Day and asked her to make ten $100 
arrangements – her choice.

“I think I can make it,” she added.

FOCUS ON SUMMER 
ACTIVITIES FOR KIDS
When schools were put on hold in March, 
Casey Coleman Schwartz of Flower Duet 
thought about all the parents who need 
help with keeping kids busy. She wanted 
to expand the offerings of her company’s 
online flower school to add more kid-
friendly flower classes.

“We took our summer flower camp from 
2019 and made it more robust and online 
for 2020,” says Casey. “Our online Living 
Art Camp has lessons in botanical art as 
well as all the S.T.E.A.M. topics that are 
important to parents. “

Flower Duet has taught floral design 
to students for over 20 years, since its 
inception and is offering 12 weeks of 
themes this summer where kids and their 
parents will work with fresh flowers and 
dried botanicals. “It’s a flower camp in a 
box,” says Casey.

“Any florist can tell you that you have 
to embrace all aspects of S.T.E.A.M.” 
says Casey.

Some of the camp themes for summer 
include Hawaii, Minecraft, Harry Potter, 
Legos, Outer Space, Classic Art and 
Succulents.

“In the videos, we’ve included our 
children so it’s kids teaching kids,” says 
Casey. “Families who’ve taken the first 
few weeks of camp have loved seeing 
other kids on the screen doing the 
projects. It’s empowering.”

2.

1.

3.
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P R OT ECT I N G  H E R  T E A M
Inna Savluk of Butterfly Floral and Event 
Design near downtown LA has similar 
resilience built into her business. Just one 
day before a large wedding, the “Safer At 
Home” order was issued and the wedding 
was cancelled.

“I was heartbroken for my clients,” she 
says of the wedding couple. “It was very 
emotional for everyone. We tried to give 
the flowers to hospitals, but no one would 
accept any donations.”

“It was shocking to everyone, but I knew I 
just needed to take care of my team,” says 
Inna. “We never take time off. I am a mom 

of three, so I took this time to be with 
family and told my team to do the same,” 
she says and adds, “My sales director 
took calls from home to reassure clients.”

Inna also took time to teach herself a new 
design program to assist with her Zoom 
conference consultations with clients. 
“I was trying to sketch and do more 
for my clients, so I learned how to use 
Procreate,” says Inna. With three iPads, 
she was able to show examples, hold a 
call and ensure clients that everything 
would be okay.

As restrictions eased somewhat, her 
team was able to design a ‘front yard’ 
wedding ceremony with social distancing 

for a bride and groom who used part 
of their deposit from their established 
booking. “It was a beautiful Chuppah,” 
says Inna. “There was no celebration 
afterward, just food and drinks to 
go.” The couple was married on their 
planned wedding date and hope to 
celebrate in the future with a larger 
party of 150 guests.

The safety of Inna’s team is of utmost 
importance. The smaller events are 
welcome, but she will only accept jobs 
if they are done in a safe manner. 
“Everyone is safe. We wear masks. We 
take temperatures,” adds Inna. “The 
health of our team is our priority.”

A common thread throughout this 
strange time in the lives of floral insiders 
is that they are working hard to find a 
way to keep their businesses alive and 
bring joy to their clients.

Inna sums it up nicely. “I am from 
Ukraine,” she says. “I survived Chernobyl 
and Communism so I can survive 
COVID-19,” she says. “After all, a 
butterfly flies out of a cocoon,” says Inna. 
“We will fly again.”

1. Rebecca Perry’s elegant garden florals are 
always on deck at Lily Pad for clients.

2. Maidenhair Fern and lemons are paired with 
kumquats and ranunculus in this classy footed 
pedestal by Lily Pad.

3. Bright and cheerful florals designed in a vase 
by Rebecca Perry for Lily Pad in Hermosa Beach 
are part of their delivery options.

4. The front-yard wedding couple Butterfly Floral 
& Event Design Team worked with in May.

5. Even a front-yard wedding holds ceremony 
traditions with a Butterfly Floral Bouquet.

4.

5.
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F LO R A L  D ES I G N E R  D I V E R S I F I ES
Drew Rios of Rogue and Fox Floral 
Company diversified her floral design 
business just weeks before the “Safer at 
Home” order.

“We saw the writing on the wall,” she says 
referring to the pandemic. “I had friends in 
South Korea calling me and telling me to be 
ready to pivot.”

Her primary business before March focused 
on large floral installations for events like 
store openings, museums and corporate 
parties as well as weddings. Drew already 
had plans in place to open up her curated 
“Rogue Marketplace” through her floral 
company and in February accelerated the 
steps to launch.  The market includes 
her floral designs and live plant offerings 
as well as plant stands, textiles, kitchen 

essentials and one-of-a-kind hand-
poured small-batch candles she’s co-
created with District Los Angeles.

“I wanted to curate things to make 
people comfortable (at home), are of 
good quality craftmanship and go with 
their décor,” says Drew of the Rogue 
Marketplace collection. “I curated 
things I like … things from the heart.”

The Rogue Marketplace vendors are 
from long-term business relationships 
Drew built through floral deliveries. 
“They have helped out in a huge way,” 
she says about the quick launch, 
“Because of our relationships, they got 
rid of their minimums and I was able to 
order in small batches.”

She got the floral design gene from her 
father who studied floristry in college 

and trimmed bonsai trees in the 
backyard. “My dad owned a custom 
aquarium business and taught 
me how to weld.” From watching 
her dad run his own business, she 
learned this sage advice. “Know 
your business numbers,” she says. 
She almost rented a storefront on 
Robertson Boulevard in January with 
another wedding vendor, but when 
she ran her numbers one more time, 
she decided against the higher rent.

“Know how much of your profit you 
are putting back into the business to 
reinvest so you can pivot if you need 
to,” says Drew. Of her marketplace 
and florals, she hopes to offer comfort 
to her customers, “People are really 
looking for any avenue of joy.”

DREW RIOS 
of Rogue & 
Fox Floral 

Company sets 
up one of their 

large installs 
prior to March 
for HBO. Photo 
by Patrick Le.

u

1. Rogue & Fox Floral Company offers fine 
fragranced candles with essential oils, soy and 
beeswax to offer home comfort. 

2. Large scale floral install for a wedding 
by Rogue & Fox Floral.

1.

2.
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GROWING BUSINESS FOR 
   THOSE WHO VALUE GROWTH

Branding  |  Advertising  |  Public Relations  |  Media Buying  |  Web Services

imwagency.com | 714.557.7100 ext 2370 

The IMW Agency would like to thank all of its clients for their openness to change and 
creativity in seizing opportunities during this year. Working together we have pivoted to 

generate campaigns that have built brand and demand. 

Time To Grow Your Business?   
Give us a call. We can make a real difference in this time of change.



WITH SHAWNA YAMAMOTO EVENT DESIGN

DURING COVID



ADJUSTING TO THE RECENT CHANGES OF THE GLOBAL PANDEMIC PRESENTED 
NEW CHALLENGES AND CREATIVE OPPORTUNITIES FOR THE SHAWNA YAMAMOTO 

EVENT DESIGN TEAM AND THEIR OWNER AND FOUNDER, SHAWNA YAMAMOTO. 
ORIGINALLY, WHEN THE COVID-19 PANDEMIC BEGAN AND THE WORLD AS WE KNEW 

IT CAME TO A HALT, SHAWNA SPENT WEEKS TRYING TO THINK OF WAYS IN WHICH 
HER STAFF COULD STAY SAFE AND STILL CELEBRATE ALONG THEIR CLIENT’S SIDE 

WHILE BRINGING BUSINESS TO THOSE IMPACTED BY THE COVID CLOSURES. 

Shawna noticed the 
increased popularity of 
drive-thru “parties” and 
thought why not take these 
drive-thrus to the next level? 
The Shawna Yamamoto 

team added the SYED spin to it  designing 
luxury experience s  that catered to their 
client’s individual needs. With the help 
and collaboration of like-minded, creative 
friends in the industry, her team  started 
designing  COVID-friendly experiences 
on front porches for those who may have 
missed out on graduations or proms. 
Prom pop-ups & grads were all the rage, 
but collectively over time, ideas grew with 
birthday parties, mini   home celebrations, 
weddings, and much more! Getting to see 
the clients’ joy and homes turn into a place 
of happiness was not only the intention 
but the highlight behind these newly 
formed events.     Shawna’s personal goal 
in creating these experiences was to get 
more opportunities for other creatives such 
as DJ’s, photographers, videographers, 
calligraphists, and live entertainment that 

may have been out of work due to Covid. 
Being a small business owner herself, 
it was her mission to support and help 
out others in the industry by partnering 
together as a team.

With new adjustments every week, Shawna 
continued to stand firm on making sure 
that her employees and creative partners 
stayed safe. Initially, the team began by 
limiting staff capacity for their studio 
employees and ensuring that all on-site 
employees working social distanced events 
were wearing masks and actively sanitizing 
with hand sanitizer. Most importantly, 
Shawna worked hard to ensure her 
employees felt comfortable knowing that 
many of their clients had reduced their 
guest counts to mainly family or close 
friends to also encourage and practice 
social distancing. Shawna states that 
during these unprecedented times, she’s 
learned the importance of extending 
grace and patience to her employees  and 
partners  as operations are changing weekly 
based on the updated CDC guidelines.

S

17 
BLOOMIN NEWS
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EVENT DESIGN + PRODUCTION
Sterling Engagements | @sterlingengagements
FLORAL DESIGN, DÉCOR AND FABRICATION
Shawna Yamamoto Event Design 
www.shawnayamamoto.com | @shawnayamamoto
BALLOON STYLING
Michelle Rogers | @michellerogers_styling
PHOTOGRAPHY
Maya Myers | @mayamyersphoto
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FLORAL DESIGN, DÉCOR AND FABRICATION 
Shawna Yamamoto Event Design 
www.shawnayamamoto.com | @shawnayamamoto
PHOTOGRAPHY
Jenny Quicksall Photography

Reflecting back on the past 
couple of months, Shawna 
shares the most difficult 
challenge has been getting 
the supplies and goods 
they need for each of their  
custom  experiences. Many 
businesses are not fully 
reopened, completely shut 
down, or experiencing 
delayed shipping times. This 
has been something that her 
team has had to keep top of 
mind while planning each of 
their events. However, despite 
her personal hardships 
and hiccups, Shawna’s 
respect and love for the 
event industry has grown. 
She’s seen the community 
unite and become so much 
stronger! While these are 
unpredictable, unprecedented 
times, Shawna Yamamoto 
Event Design aspires to 
continue lifting their families, 
friends, and loved ones 
spirits through their design.
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THE WALL FARMERS MARKET, SATURDAYS FROM 10:00 AM TO 2:00 PM ON WALL STREET FROM 
SEVENTH TO EIGHTH STREET. BRING THE KIDDOS; THEY’LL HAVE FUN WHILE YOU SHOP.

THE ORIGINAL LOS ANGELES 
FLOWER MARKET REOPENS
• In early May 2020 both the State of 
California and the City of Los Angeles 
agreed to reopen Horticulture 
businesses (including cut flowers) 
to begin the process of reopening 
city-wide. Consumers and industry 
shoppers browsing the Flower Market, 
which reopened mid-May, found 
extensive limitations and restrictions. 
The Market opened only for wholesale 
trade. Shoppers were required to 
be badge-holding members and to 
wear masks and remain in their cars 
for delivery. Effective July, the market 
began welcoming all customers under 
proper health and safety requirements 
as required by the county. All patrons 
are required to wear masks, observe 
proper distancing, sanitize, or wash 
hands before entering. The market 
will remain open for business pending 
any further State, County, or City 
COVID-19 restrictions.

SAF REINVENTS 
BUSINESS SEMINAR
• The Society of American Florists 
held a Reinvention Summit in late 
July to help its members (virtually) 
to engage with big picture trends 
and learn how to apply these shifts 
to streamline costs and generate 
revenue. Top minds led breakaway 
sessions focused on flower buying 
during the Covid period, using the 
web-based SAF toolbox, consumer 
behavior in a Covid world and more. 
Details about upcoming SAF summits 
and workshops can be found at 
SAFnow.org.

PANDEMIC NECESSITATES 
CHANGES
• Spread of the Covid-19 / Corona 
virus demanded sacrifice of the 
entire floral industry as businesses 
closed and employees and 
consumers isolated themselves at 
home and took specific measures 
to lessen the spread of the disease. 
Luckily, the state of California, along 
with countless others across the 
country began reopening on May 
8. With Mother’s Day on the horizon 
(May 10), the event excited and 
contributed to better-than-usual 
sales of floral gifts. Floral businesses 

were hit especially hard during the 
three months they were closed.

GRADS MISS OUT 
ON FORMAL CEREMONY
• Many of those graduating in 2020 
had their graduation ceremonies 
cancelled due to the Covid-19 virus 
pandemic, but some schools and 
organizations offered recognition 
online. The American Institute of Floral 
Designers welcomed 61 floral design 
artists worldwide to a virtual induction 
celebration on July 5 using a Facebook 
Live event. The graduates will walk the 
stage at the 2021 AIFD Symposium.

MAYESH INTRODUCES BLOG 
AND COVID-19 TIPS
• In April 2020, Mayesh Wholesale 
Florist went live with its Floral Industry 
Impacted by Covid-19 post to its 
blog, accessible through the company 
website at: blog.mayesh.com/floral-
industry-impacted-by-covid-19-now-
what. Now What? Is the question 
the blog, managed by Director of 
Marketing Yvonne Ashton, addresses. 
Full of ideas and comments by 
those in the floral industry, it is a rich 
resource offering valuable insight 
during this time of Covid crisis.

Fred Gibbons and Chris Matsumoto, 
local floral artists, have developed a 
plan for helping florists to “click the 
re-set button.” Fred says it will be 
like starting all over again. Watch 
for details.

AIFD FOUNDATION 
ANNOUNCES FUND
• The AIFD Foundation is celebrating 
its 40th year and the establishment 
by BloomNet of the Floriology 
Institute Fund to provide floral design 
education through AIFD Symposium 
Premium Registrations. Up to six 
scholarships for professional floral 
designers will be awarded. Dinesh 
Popat, Bloomnet president, says 
“With the establishment of the 
Floriology Institute Fund powered 
by BloomNet, we are excited to join 
together with the AIFD Foundation 
in helping to foster the artistic 
expression and expand the creative 
vision of floral designers throughout 
the industry.”

Happenings +CALENDAR

AIFD INTRODUCES FLORISTRY BOOK
• The American Institute of Floral Designers and Wildflower 
Media recently released the book Artistic Floral Design 2020, 
a book that assembles some of today’s most inspirational and 
creative floral creations from AIFD designers around the world. 
With 120 pages, the full-color hardback showcases the innovative 
and previously unpublished original work of 24 accredited AIFD 
designers and celebrates the designs chosen to fill each page 
with art, education and beauty. The front cover design (shown 
here) was created by Charlie Groppetti AIFD CFD. The book is 
available for sale at $34.99 plus shipping at AIFD.ORG or order 
here: https://aifdsite.membershipsoftware.org/index.asp.

“A BOOK THAT ASSEMBLES 
SOME OF TODAY’S MOST 

INSPIRATIONAL AND 
CREATIVE FLORAL CREATIONS 

FROM AIFD DESIGNERS 
AROUND THE WORLD”
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MELLANO OPENS FARM STAND
• The city of Oceanside got a little bit richer 
recently when Mellano & Company opened a 
pop up farm stand at 5750 N. River Road. From 
10:30 a.m to 6:00 p.m. daily, the Mellano team 
sells local produce including avocados, chilled 
watermelon, citrus fruits, raw honey, assorted 
other fresh fruit and vegetables, and fresh 
cut flowers including potted succulents. The 
farm stand not only carries beautifully crafted 
bouquets but also single product growers’ 
bunches. Check out Mellano Farm Stand on 
social media and plan a visit soon.

ROSEBUD PARADE 
SPARKS ENJOYMENT
• In Spring 2020, while still working on the January 
1, 2021 official Tournament of Roses Parade, 
the Tournament introduced its first-ever virtual 
parade. This one featured homemade floats and 
was an opportunity for the public to express their 
creativity.  A video of the competing floats was 
published in late May 2020.

COVID-19 HITS CALIFORNIA HARD
• Since mid-March 2020 California’s flower 
growers, wholesalers and retailers have been 
caught in the jaws of the Corona-19 virus 
economic impact. Struggling retailers have 
been relying on each other for innovative 
ideas to keep consumers in a buying mode. 
The virus arrived in the United States at an 
especially bad time when traditionally, the 
Mother’s Day holiday, Administrative Employee 
Week and other celebrations buoy the industry. 
All of a sudden, nobody was purchasing 
fresh flowers. Thousands of stores and floral 
departments closed their doors. The downtown 
Flower Market shut down, as consumers and 
organizations cancelled weddings, conferences 
and other large events due to social distancing 

requirements and virus risks associated with 
large groups of people.

SCHWANKE CABLE TV 
SHOW REACHES FAR AND WIDE
• “We’re very excited that season two of our 
public television show “J Schwanke’s Life 
in Bloom” is starting to premiere on public 
television stations across the country, says J 
Schwanke, the show’s host and creator. As 
season two rolls out it drives interest in all 
episodes, all free on public television. The floral 
design and flower show make isolating at home 
a lot easier to take. Presented by American 
Public Television, J Schwanke’s Life In Bloom will 
keep flowers top of mind for years to come.

TOURNAMENT OF ROSES 
LIVES UP TO ITS NAME
• With assistance from Vons and Passion Roses, 
the Tournament of Roses has been providing 
lunches and a dozen roses to nurses and 
essential employees working at the COVID-19 
testing center at the corner of Rosemont Avenue 
and North Arroyo Boulevard, at the Rose Bowl.

WATCH THIS SHORT VIDEO
• “Farm to Float” has been released by 
California Cut Flower Commission and 
promises to be a highly educational and 
entertaining look at how California flower 
farmers contribute to a 130-year-old global 
tradition: the Rose Parade on New Year’s Day. 
The film is chock full of beautiful floral imagery 
in the journey from fields that produce Rose 
Parade flowers. Also included are California 
flower farmers, parade volunteers, floral 
designers and CCFC representative.  View 
“Field to Float” on CCFC’s Youtube channel 
and on Facebook.

Save the Dates

Aug. 25-28, 21
Fun ‘n Sun Celebrating the 80th 

anniversary of CalFlowers with flower 
farm tours, golfing and information 

sessions, the newly renovated historic 
Hotel Del Coronado. See CAFGS.ORG.

June 28-30, 21
Slow Flowers Summit in San Francisco 
featuring Jennifer Jewell, Pilar Zuniga, 
Molly Culver, Susan Mcleary (keynote), 
Kellee Matsushita-Tseng, Molly Culver, 

Emily Saeger and Lorene Edwards 
Forkner giving focused presentations. 
More info at Slowflowerssummit.com.

CaliFlora, the annual convention of 
California State Floral Association 

normally held in late Autumn, has been 
cancelled due to Covid virus restrictions.

September

7
Labor Day

11
Citizenship Day

Patriot Day

9-12
SAF 136th Convention

Westin Kierland, Phoenix

13
International Chocolate Day

International Grandparents Day

18
Rosh Hashanah

(Jewish New Year)

28
Yom Kippur

October
Breast Cancer Awareness Month

16
Boss’s Day

17
Sweetest Day Honoring 
Friends and Sweethearts

31
Halloween



  1 Martin Sanchez ............... 213 629.4154
 Fruit, Candy & Stuffed Animals

  2 Wall Street Florals ............ 213 304.8933
 Supermarket Florals, Rose Petals & Roses

  3 JC Grand Tree, Inc. ........... 213 833.0002
 Orchids & Cymbidiums

  4 Zavala Wholesale Flowers .. 213 488.0085
 Cut Flowers

  5 The Hydrangea and More .. 626 383.1367
 Hydrangeas, Roses & Cut Flowers

  6 Julia’s Wholesale Flowers .. 213 891.1514
 Roses & Cut Flowers

  7 Dan Stamis
 Wholesale Florist Inc. ....... 213 622.6770
 Greens

  8 Blossom Valley ................ 213 891.9320
 Roses

  9 Choice America ............... 213 489.8377
 Miscellaneous & Exotic Flowers

11 Kimura Plus .................... 213 488.1620
 Orchids, Roses & Cut Flowers

12 Flores Deos Co.. ............... 213 623.5177
 Roses & Cut Flowers

14 Designer Direct 
 Floral Supply ................... 213 488.9795
 Floral Supplies

15 Eliseo’s Wholesale ............ 213 627.4898
 Miscellaneous Cut Flowers

11 & 13

16 Tommy’s Vase Land .......... 213 622.1205
 Flowers & Vases

18 Vases by Robert ............... 818 322.8826
 Vases

20 Beth Madisson Wholesale .. 213 628.3236
 Miscellaneous Cut Flowers

21 Balloons Away................. 213 683.8819
 Balloons

22 C & K Wholesale ............... 213 327.0313
 Vases & Ceramics

25 Lucy / Serguei Flowers
 Wholesale ...................... 213 216.6724
 Miscellaneous Cut Flowers

26 Valle & Son Wholesale
 & Retail Flowers ............... 213 688.1062
 Full Services

27 Mellano & Company ......... 213 622.0796
 Full Service

32 Paradise Gardens ............. 213 488.5144
 Full Service

33 SOS Flower Market .......... 213 896.0322
 Miscellaneous Cut Flowers

34 Orchid Oasis ................... 213 627.3805
 Orchids

35 Growers Direct
 Flowers .......................... 213 688.8855
 Cut Flowers

27-29

Vendors in The Original Los Angeles Flower Market 
of the American Florists Exchange, Ltd.

Wall St. & San Julian St.
Merchants

street map above

A See detail (above right)

B Casa Blanca 
 Wholesale Flowers, Inc ...... 213 488.3321
 Full Service

C Decor Center ................... 213 629.6949
 Floral Supplies

D Mellano & Company ......... 213 622.0796
 Full Service

E Mellano & Company
 Wholesale Florist ............. 213 622.0796
 Full Service

F LA Flower District
 Association (Badge).......... 213 627.3696

G Floral Supply Syndicate..... 213 624.3982
 Floral Supplies

H Moskatel’s, Inc. ................ 213 689.4590
 Floral Supplies

I Stamis Wholesale ............. 213 622.6770
 Floral Supplies

J Cris Flowers ..................... 213 488.1797
 Floral Supplies

K Jay’s Plants ...................... 213 612.0353
 Greens

L Floral Prop Rental ............ 213 622.1700
 Floral Supplies

The Original Los Angeles Flower Market

754 Wall Street, Los Angeles, CA 90014  |  Visit us at OriginalLAFlowerMarket.com

B

J

I

H

H

C

15 16

171819

20

21

22

23

24

25

2627

28

1
2

3

4

5

6

7 8

9

10

11

12 13
14

29

30

31 31

32

33

34

35 36

20

6 6
11

13

18 & 19

16 & 36


