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Orange County’s
FlowerFusion:

Jan Wilder in her FloralFusion shop and design studio. 

Jan Wilder Delivers Beauty and
Quality to Upscale Weddings

Story begins on page 4

Michelle Castellano Keeler  
Inspired to Participate, Motivated to Lead      See Page 7



California will grow on you

Why California?

for

Fun ‘N Sun : 
California Floral Convention
July 17-20, 2013
Fess Parker’s Doubletree Resort by Hilton • Santa Barbara, California
Room Rate $183.00 plus tax

Membership Transportation Benefits
NORCAL offers members the lowest transportation rates possible to get the products 
to their destinations fresher & faster! As a member you have the combined volumes
that give the Association the power to negotiate exclusive contracts with air and
ground carriers which mean big savings! Membership does make a difference.

Some of Our Services:
FedEx Program: The industry standard. Our exclusive program, with discounts of over
62.5% and many custom features designed to lower shipping costs.
OnTrac Program: Our exclusive door to door program offers members discounted rates
over 70% off list rates, plus many other custom features unique to our membership.
Discounted Airline Rates: NORCAL members receive the lowest air cargo rates 
available with the major airline cargo carriers.

To Become a member:
And receive exclusive rates on California flower shipments contact Linda Long, 
Membership Services, at 831-479-4912 or email linda@cafgs.org.

For more information visit our Website: www.cafgs.org

Discounted Shipping Rates 
on California Flowers

California Flowers.  Endless Possibilities.  All await you at Fun ‘N Sun

Come Meet Your CA Growers, Shippers, Distributors, Packaging
Partners and Transportation Service Providers

• NEW Vendors, Varieties & Greens!
•Largest ALL California floral display and floral exhibits 

available in one location
•Grower’s Xpedition (visit exciting Grower destinations)
•Networking Opportunities
•GOLF Tournament
•Industry Educational Sessions

Where great ideas and great people connect.
Visit our website for more information:
www.cafgs.org Su
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 The small retail center in which FlowerFusion resides in 

Costa Mesa, California has evolved into a “wedding central” for 

area brides and wedding planners over the years. Its tenants 

include all the elements for the “perfect” wedding: bridal salon, 

entertainment and photography services, a tuxedo rental shop, 

a design shop for invitations, an Ayres Hotel and the largest 

bridal shop west of the Mississippi River.

 In the center of the center, however, the retail flower shop 

was the “best kept secret” in Orange County. That is, until Jan 

Wilder came along.

 After working with the previous owner on large event 

projects in California, Florida, and Las Vegas, Jan Wilder bought 

the supplies and location from him in 2007 – and started the 

business over from scratch (“It was a total rebirth,” she says). 

Three months of remodeling later, she turned an antiquated 

shop into her new vision, “FlowerFusion”. 

 With no customer list, a brand new telephone number, and no 

name recognition, customers were not exactly standing in line 

to order their wedding corsages, bouquets and arrangements. 

FlowerFusion was a brand new business in a depressing 

economic climate… and it took a couple of years of dedicated 

work to become the florist of choice that it is today.

 Owner/designer Jan Wilder was
starting over in other ways as well  

 At a time traditionally thought of as near retirement age, 

she and husband Len left an active life in Dallas to relocate to 

Southern California. California was exciting and it enticed Jan 

with huge floral business potential. 

 The effervescent, always smiling, sophisticated Texan 

transitioned from a large, wedding-based floral design 

studio in Dallas to Orange County, to a small shop, and to a 

much smaller home.  Beginning with good credentials as 

a Texas Master Florist, a National Garden Show Judge, and 

busy interior designer to celebrities like football great Roger 

Staubach (she knew the Dallas area market very well), now 

she was just getting a foothold, just beginning to build a 

FlowerFusion brand in California. 

 As background … the Wilders came to Orange County after 

their son Shane came to work in Orange County in real estate 

as a commercial broker and youngest daughter Dorea chose 

Orange County’s 
FlowerFusion:
Jan Wilder Delivers Beauty and 
Quality to Upscale Weddings

By Peggi Ridgway . . . . . . . . . . . . . .

..
..
..
..
.

•  Eco-Chic Succulents are strong in weddings; 
so is Platinum, a nice neutral.

•  We’ll see purples, too – the brides still ask for 
them. As well as seasonal colors.

Jan Wilder: 
What’s Trending?4

There’s something for everyone in Jan’s floral displays.

Crystal and glass accentuate the beauty.
The artistic quirks and turns of curly willow 

and driftwood often set the stage.



Chapman University in Orange to further her education. 

 For a couple years, Jan continued to design for parties and 

events in Texas. Traveling and working in two states, however, 

was going to wear everybody down, and the couple began to 

focus on the California business in earnest. Daughter Adena 

came up with the name “FlowerFusion,” while daughter Dorea 

designed the FlowerFusion logo.  After they completed the 

remodeling and opened the doors for business, it was time to 

build visibility and business.

 Throughout her years in the floral, event planning and interior 

design industries, training and education were always a priority 

for Jan. She holds a degree in interior design from Baylor 

University and studied floral design under J Schwanke, AAF, 

AIFD, PFCI, Hitomi Gilliam, AIFD, and Jim Johnson, AAF, AIFD, 

TMF. Jan and Len both went through the SMU Cox School of 

Small Business and Texas Master Florists business workshops.

 “Certification is very good for florists,” she says, adding “Every 

time you go (to a workshop), you learn. And you make good 

friends, connections.”

 Jan attended symposiums conducted by the American 

Institute of Floral Designers and acquainted herself with the 

products of Mellano & Company, Mayesh Wholesale Florist 

and others. It wasn’t long until she was busy and involved, 

serving on Martha Stewart’s Bridal Advisory Board, the steering 

committee of Association of Bridal Consultants (ABC) Orange 

County, and more. 

 A classy lady with a knack for promoting her business, Jan and 

FlowerFusion have had weddings and “Trend Tables” featured 

in Ceremony magazine for the past two years, won the Bride’s 

Choice Award from Wedding Wire for three years, showcased 

in Bride & Bloom Magazine, Absolute OC Magazine, and has 

received the Association of Bridal Consultant’s Trendsetter 

Award  for Orange County.

 Once established in California, the Original Los Angeles 

Flower Market became her “supplier of choice,” for its incredibly 

large selection of choices and quality of fresh flowers.

 “I always get fresh  product, and it is always reliable at 

the LA Flower Market…. I am so visual, and I love the flower 

choices I see at the Market. It’s a joy for a designer to walk 

through those aisles. I have the opportunity to visualize. 

The quantity and quality and selection of suppliers and 

products – it is superb!”

 “I owe it to my bride and my client to use this excellent 

resource (the Original Los Angeles Flower Market) that is 

available to me – and I love it.”

 Jan and Len are up bright and early and in the downtown 

Market by 5:10 a.m. on Wednesdays, in her visual element, finding 

the freshest, most stunning flowers for the upscale weddings on 

tap for the weekend. South Orange County’s “best kept secret” 

is no longer a secret. Jan Wilder is enjoying her wonderland of 

flowers along with the recognition that comes from transform-

ing a secret into a well recognized resource for brides.

..
..
..
..
.

. . . . . . . . . . . . . .

•  “Bling” is still strong.  The Brides are still into 
in a big “sparkling wedding.”

•  “Heirloom” and “Lace” will be fashion-forward 
for 2013.

•  A good tip from a Wedding MBA workshop I 
attended: To stay in business, think ‘mobile’. By 
2020, your laptop and desktop computers will 
be obsolete. Also, use YouTube and Facebook. 5

Color, season and location themes,
like aqua or ocean, are trendy.

Deep vivid colors with bright, light
 blooms are sometimes requested.

Unusual containers like this woody number have a rustic yet stylish feel.
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Endowment
Trustees Meet
in Los Angeles

 The American Floral 

Endowment Board of 

Trustees convened in 

early January in Los 

Angeles where board 

members planned the 

Endowment’s goals 

for the coming year 

and experienced some floral related attractions in the area. 

 Trustees spent one early morning at the Original Los An-

geles Flower Market on a tour led by Jim Mellano, general 

manager and American Florists’ Exchange board member. 

The 50,000 square foot solar-powered market with more 

than 50 vendors features more than 125 varieties of flow-

ers, as well as floral supplies, and is located in the Los An-

geles Flower District, the largest wholesale flower district 

in the United States.

 Board members also got a behind-the-scenes tour of 

the Teleflora corporate headquarters. Teleflora, the larg-

est privately held floral wire service in the world, has more 

than 38,000 members worldwide. The Teleflora headquar-

ters design is aesthetically appealing with a garden deco-

rated with statues, ivy and flowers outside and carefully 

selected artwork, many floral-inspired, decorating work 

areas. 

 Teleflora also hosted a dinner for AFE donors. AFE chair-

man Paul Bachman of Bachman’s, Inc., presented a plaque 

and crystal vase to Teleflora in appreciation of Teleflora’s 

longstanding commitment to the floriculture industry.

From left, Tom Butler, Teleflora and past Ameri-

can Floral Endowment board of trustees chair-

man; Kris Duke, American Florists’ Exchange 

board member; and Debi Aker, American Flo-

ral Endowment executive director.

People & Places

CCFC Re-elects De Vries as Chairman
 Lane DeVries of Sun Valley Floral Farms was recently 

re-elected as Chair of the Board of California Cut Flower 

Commission. The 2013 Executive Committee, on which 

DeVries has served for four years, includes: Mike A. 

Mellano, Mellano & Co., Oceanside; June Van Wingerden, 

Ocean Breeze, Intl. in Carpinteria; Diana Roy of Resendiz 

Brothers Protea in Fallbrook; and Chad Nelson, Eufloria 

Flowers in Nipoma.

AFE Introduces New 
Communications 

Specialist
 Suzanna McCloskey has 

taken the helm as the new 

communications specialist at 

the American Floral Endow-

ment. McCloskey is a native 

Tennessean who has worked in public relations and 

marketing for the Metropolitan Knoxville Airport Authority 

and as a writer for the Knoxville News Sentinel. 

Tournament of Roses Leaders Announced
 R. Scott Jenkins was recently named president of the 

Tournament of Roses. Jenkins will provide leadership for 

the 2013-2014 Tournament year including the 125th Rose 

Parade presented by Honda, and the 100th Rose Bowl 

Game presented by VIZIO on January 1, 2014. 

Van Rems Coordinates Fun ‘n Sun Event
 Internationally known floral designer Rene van Rems 

AIFD will complement the spectacular programs being 

planned for NORCAL’s Fun ‘n Sun Convention in July with 

a world-class floral design team led by Derrick Vasquez, 

AIFD. Vasquez and his team will present a new product 

review, trend-setting design presentations and up-to-date 

merchandising options. Visit CAFGS.org for more or call 

970 223-5896.

In Memoriam: 
Richard Stevens Chapman, Festival Artists, Inc .
 A celebration of life was held on March 2 in Pasadena to 

remember Richard Stevens Chapman, who passed away 

February 13, 2013 at the age of 70. Mr. Chapman was a 

humorous, generous and kind man who counted everyone 

as a friend. He opened a float-building enterprise, Festival 

Artists, Inc. in the 1960s and made countless contributions 

over the years to the Tournament of Roses Parade. He 

was known as a master of showmanship and innovation. 

His colossal, animated floats brought joy, laughter and 

happiness to all who beheld them. He will be greatly 

missed by his family and those who knew him.



Michelle
castellano

Keeler
Inspired to Participate,

Motivated to Lead

It is refreshing to see a young woman like 
Michelle Castellano Keeler step forward 
into leadership, both locally and nationally, 
in the flower-growing industry. Michelle 
sets a good example for young women and 
men with career aspirations, especially 
those coming up in the flower business. Our 
Bloomin’ News editor interviewed Michelle 
recently about what lights the spark that 
keeps her moving forward:

BN: How long have you been employed by 
Mellano & Company near Oceanside and 
what is your job there?
M: Over twelve years in my current capacity 

as vice president. I deal with land/real estate 

issues, employee relations, legal affairs and 

government issues. I enjoy working with local, 

state, federal and even international agencies 

on agricultural and floral issues, but I truly 

love the employee relations part of my job – 

the people are why I am here!

BN: You grew up in the Mellano & Company 
flower farming operation. Did you always 
feel you would have a career in the family 
business or the flower business?
M: I literally grew up on our farm, so it is near 

and dear to my heart. After being away from 

the farm (several years in college and law 

school and working in the legal profession), I 

came back and it was truly coming home. To 

work with fellow employees I have known my 

whole life is not work … it is a joy.

BN: You’ve moved way beyond your 
employment into active roles outside the 
company. Please talk about those with our 
readers.
M: Through my role at Mellano & Company, 

I have been active in San Diego Farm Bureau 

and the Society of American Florists (recently 

serving on the board of directors). It is 

important to get involved and I have enjoyed 

serving on committees such as the Growers 

Council and Government Affairs, which 

has led to my involvement in national and 

international issues such as Methyl Bromide. I 

have also been especially active in agricultural 

employees’ affairs such as migrant housing 

and immigration reform. I am a member 

of the California Cut Flower Commission 

and Wholesale Florist and Florist Supplier 

Association.  In my free time I am involved in the 

Make a Wish Foundation and the University of 

San Diego’s Small Business Forum.

BN: Did you have a mentor or someone who 
influenced you to take on leadership roles?

 In Fall 2012, Michelle Castellano Keeler 
was inducted into the American Academy 
of Floriculture. The Academy’s stringent 
requirements make “AAF an achieve-
ment recognized throughout the floral in-
dustry,” said Society of American Florists 
Awards Committee member Rod Saline 
at the induction ceremony during SAF’s 
128th Annual Convention. 
 Married in late 2011, Michelle’s hus-
band Tom specializes in analyzing air-
plane engines for a company that buys, 
sells and leases airplanes. 
 Michelle, who earned a Juris Doctorate 
degree in law from California Western 
School of Law and an LLM degree from 
Pepperdine Law School, is the daughter 
of RoseMarie Mellano Castellano (sister of 
the Original Los Angeles Flower Market’s 
long-time manager, Johnny Mellano) and 
Battista Castellano. Battista and his broth-
er-in-law, Mike Mellano Sr., oversaw the 
Mellano & Company farming locations in 
Oceanside and Carlsbad. 

M: My uncle, Mike Mellano Sr., was very 

influential in my transition back to Mellano 

& Company. He has spent his career quite 

involved in industry groups and took me 

under his wing, getting me involved in the 

local and national level. He recognized in me 

the same spark that he has for industry and 

governmental relations and really helped and 

influenced me.

BN: Your father (Battista Castellano) has 
also spent a lifetime in flower production 
with Mellano & Company. Has he inspired 
you?
M: He was especially influential my entire 

life. My father was an immigrant to this 

country (from Italy), raised me with the best 

possible values. He always focused on his 

family, his business success and caring for 

and respecting his employees. He taught me 

at a young age to appreciate life on the flower 

farm, putting us (children) to work even 

though we were quite young. I was probably 

six or seven years old when my dad put me to 

work washing buckets, and I had to take old 

newspapers and create “stacks” that would 

be used to wrap the flowers at the counters. 

 With no educational opportunities 

himself, my father encouraged me and my 

sister’s educational pursuits. I remember 

him always saying, “Get as much education 

as you can. They cannot take that away 

from you and it gives you opportunities in 

the future.” To this day I still love to learn as 

much as I can! 

BN: Why participate on a national level in 
the floral industry? 
M: From early on, I realized how important 

it was to be involved in the bigger picture … 

if you just stick to your business, you tend 

to live in a fish bowl. Not only do you learn 

new things from the industry leaders, but by 

sharing information and learning from one 

another, our industry gets better and better. 

 By being involved in government relations, 

you really make your voice heard. It is 

humbling and fills me with pride to walk the 

halls of the Capitol visiting our Congressional 

representatives. What a great country we live 

in…that we have the right to walk into our 

representative’s office and have our voice 

heard. And we must do so. Our congressman 

does not know how to run a flower business or 

a farm … so why would we expect him or her 

to make decisions that would help us unless 

we go and explain it to them? It is my duty and 

my honor to be able to do so for my company 

and for our industry on a regular basis.

7
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Potpourri

A $600,000 Gift for FMRF!
  Recently, the Floral Marketing Research Fund received 

a $600,000 donation from the Flower Promotion 

Organization, which is winding down its efforts, to fund 

cut flower marketing and research to help increase the 

consumption of cut flowers in all retail channels. Says a 

grateful FMRF president, “Discussions are already taking 

place about the expansive cut flower research projects 

that could be funded through this donation.”

A $300,000 Gift for SAF!
 The Society of American Florists’ Fund for Nationwide 

Public Relations has received a $300,000 boost, 

courtesy of the Flower Promotion Organization. The 

contribution will help enhance SAF social media efforts 

including the Flower Factor blog from Aboutflowers.

com and the Aboutflowers Facebook page, Twitter 

feed and Flickr accounts. 

Here Trends the Bride
 Traditional weddings have given way to unique, one-

of-a-kind and more casual themes and locales. Bling is 

cool. Do-it-yourself is more popular as members of the 

wedding party make their own favors and quite often, 

their own invitations. More than 50 percent of brides 

search the local Internet to find their wedding florists 

and suppliers. Finally, brides now want ‘keepsake’ 

bouquets made of lasting materials like fabric, paper, 

jewelry, even hand-crocheted and knitted flowers.

California Florists Plan AIFD Symposium
 AIFD members Gerry Toh, Katharina Stuart, Svenja 

Brotz, Joyce Mason-Monheim and Julie Reed, along 

with other talented 

floral designers from 

California, Arizona 

and Nevada, will plan 

and present fifteen 

or more spectacular 

design programs 

for the 2013 AIFD 

Symposium, June 28 

to July 2. This year’s 

event will be held at 

the Paris Hotel and 

Casino in Las Vegas, where Tomas De Bruyne (designer 

from Belgium) and Araik Galstyan (Russia) will be 

featured designers. Follow the updates on Facebook – 

AIFD Symposium and register at AIFD.org.

New Health Care Mandates Challenge
 It seems easier to identify which employers do not 

have to comply with the mandate to provide health 

insurance for employees rather than to identify those 

who must meet the complex requirements. Employers 

not subject to the mandate (as of October 2012) are (A) 

Those that do not employ any full-time (30 hours/week) 

year-‘round workers; (B) those that do not have 50 or 

more employees in any month during the year; and (C) 

Those that have more than 50 employees a month but 

only for four months (120 days) or less out of the year and 

employees number 50 and above perform seasonal work.

Prom Proud
 When those prom flowers are ready for customer 

pickup, just send a text – and include a photo. That’s the 

advice from SAF’s Floral Management magazine, along 

Sell Your Shop Faster and for the Highest Price!

Buy or Sell With Confidence

Sean Edelstein 949-551-2060
www.4saleflowershops.com 

Orange, Riverside, San Bernardino & Los Angeles Counties

An Independently Owned 
 and Operated Member of The 

Prudential Real Estate Affiliates, Inc.

Available: Established flower shops with great retail locations, 
house accounts, long-time customers and exciting potential.



T H E  B LO O M I N ’ N E W S  9  S P R I N G / A P R I L  2 0 1 3

Potpourri

with these tips to help you move beyond traditional 

to trendy: Offer flowers for bracelets, necklaces, shoes, 

purses; include lights and feathers; let the customer 

guide the choices. 

American Florists’ Exchange
Offers New AFE Scholarship

  One of the three new scholarships being offered by the 

American Floral Endowment has been made possible 

by the American Florists’ Exchange (Los Angeles Flower 

Market). This scholarship is offered to juniors or seniors 

majoring in agriculture with an emphasis on a future in 

floriculture. Applicants must be enrolled in a California 

college/university or be a California resident attending 

a college/university in the United States. Says American 

Florists’ Exchange chair Lizbeth Ecke, “Establishing this 

scholarship will provide the next generation of floral 

providers with financial assistance to further their 

training and education so they can keep the industry 

thriving.” Other new Endowment scholarships are the 

Julio and Sarah Armellini Scholarship and the Richard T. 

Meister Scholarship. The Endowment offers more than 

20 scholarships with an application deadline of May 20. 

See AFE.org.

AIFD Calls for PFDE Candidates
 Floral design artists anxious to earn the floral 

industry’s coveted Certified Floral Designer designation 

to  achieve the ultimate goal of becoming an accredited 

member of the American Institute of Floral Designers 

have until April 15 to submit an application for the 2013 

Professional Floral Design Evaluation. Visit AIFD.org/

membership/become-cfd-and-aifd for more.

Social Media Driving SAF 2013 Marketing
 The Society of American Florists plans to strategically 

engage consumers and influential bloggers with 

online floral design competitions, compelling social 

media content and targeted Facebook and Twitter 

promotions this year. New marketing posters, digital 

materials and advice will help members promote their 

businesses locally.        

 

Voting for SAF VaseOff! Begins April 22
 Visit the Flower Factor blog at Aboutflowersblog.

com to vote for your favorite design entry in SAF’s 

latest VaseOff! Challenge. Flower lovers, consumers and 

the industry can vote until May 6. The winner will be 

announced May 7 on the blog.

CCFC Farm Guide
Gets Award

 The TRENDS All-Media 

Contest presented a 2012 

Silver Award to California 

Cut Flower Commission for 

CCFC’s California Grown 

Farm & Flower Guide. The 

award-winning guide is 

available from CCFC.org.         

AFE Wants to Fund Your Research
 The American Floral Endowment invites you to 

submit a proposal for 2014-2015 funding for your floral 

research project. Access a full list of scientific research 

priorities at Endowment.org or call 703 838-5211 by 

June 1.                                                   Continued next page

Sweepstakes winner “Birds and Bees”

was designed by Charles Marder 

and modeled by Susan Fekety.

Pay by check to :

American Florists’ Exchange Book, c/o Mellano,
766 Wall Street, Los Angeles, CA 90014

 Also available at Original Los Angeles Flower Market main entrance.

GiVe a Priceless GiFt
 150 Years of our Floral history
 Hardbound with dust cover, more than 300

 pictures, timeline and flower family memories

$35 
(includes shipping)

Only
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Potpourri

Talking to Washington
  Access to capital for local micro-businesses including 

florists was one of the issues presented to legislators 

in March by members of the floral industry. The 

Congressional Action Days trip was organized by the 

Society of American Florists, who arranged for NBC’s 

Capitol Hill correspondent Kelly O’Donnel to be a guest 

speaker at the annual SAFPAC Dinner. Florists and 

others also addressed comprehensive immigration 

reform and funding for research and marketing 

through the Farm Bill. 

NORCAL Gears Up for Fun n’ Sun
 The “Fun ‘n Sun” Convention, sponsored by California 

Association of Flower Growers & Shipps every two years, 

is scheduled for July 17-20 at Fess Parker’s Doubletree 

Resort in Santa Barbara. The event promises to be more 

diverse and bigger and attract more out-of-California 

buyers than in the past. Creative theme and direction will 

be managed by Rene van Rems International. CSFA and 

CCFC will work with NORCAL on creative presentations 

and programs. 

Tornado Hits Kitayama
Brothers Flower Farm

 That rarest of occurrences, the tornado, touched down 

at the Kitayama Brothers flower farm in Watsonville, 

CA just three days before Christmas 2012. No one 

was injured, but the freaky funnel devastated three 

greenhouses and damaged three other greenhouses, 

leaving flowers (mostly Gerbera Daisies and Lisianthus) 

exposed until crews could make repairs.

Notecards They’ll  Notice

•  4 x 5” floral themed notecards with a blank inside
• Great gift item for your flower shop 

Contact: Peggi Ridgway/Wordpix
www.MyFloralNotecards.com • peg@wordpix.com

A little division of Wordpix, producer of the Bloomin’ News.

Floral Notecards
Deliver Your Message with a Floral Flair

Succulents Simplified
by Debra Lee Baldwin

In Succulents Simplified: Growing, Designing and 
Crafting with 100 Easy-Care Varieties, Debra Lee 
Baldwin guides us in creating a variety of designs 
with dynamic, sculptural succulents. The book also 
provides an overview of how to grow and care for 
succulents. Baldwin’s garden, northeast of San Di-
ego, has been featured in Sunset and Better Homes 
& Gardens and she has authored two other books 
on this topic. 

Order online or from Timber Press, 133 SW Second 
Ave #450, Portland, OR 97204 (Timberpress.com).

BOOKS 
FOR YOU
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Why trust your flowers to anyone else?
    

Become a part of our family today, it’s a fun place to be.
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CA Grown Floats Take Parade Awards
 Cal Poly’s penguin sculptures float was one of only 

two Tournament of Roses Parade floats covered entirely 

with California-grown flowers on January 1, 2013. Cal 

Poly students grew many of the flowers themselves; the 

rest were donated by some of California’s 225 flower 

farms. South Pasadena sponsored the other “California 

grown” float. Cal Poly won the Bob Hope Award and 

South Pasadena won the Founders’ Award.

Bean Café Opens Here in the Market
 The World Coffee Kiosk has constructed a coffee shop 

right here in the Original Los Angeles Flower Market. The 

Bean Café, offering Coffee Bean coffees, teas and other 

food items, is located along the northern-most row of 

vendors, in the northeast corner of the Market (formerly 

Paraiso Flowers) and is open for business.

 Local Designer Debbie Field and Floral Fields have 

launched a newly-designed website. Check it out: 

Floralfields.net. Casey Schwartz of Flower Duet, Torrance, 

appeared on Public Television’s “Creative Living with 

Sheryl Borden” for a third season. Check out the amazing 

videos at Youtube.com/fashioningflowers. Michael 

Quesada AIFD participated with other designers in 

March in “The Passion of Flowers” at the National Orange 

Show Events Center in San Bernardino. 

Mrs. Hwa Youn Oh 
assists a customer 
at Kimura Plus in the 
Original Los Angeles 

Flower Market.

Launch Special 

$30
2 Designs: 

American Flag or 
American Soldier 
Hope and Glory

Perfect for gifts, gravesites and funeral flowers
 Portion of proceeds go to US Soldiers Charity Trust

www.ussoldierfloristwrap.com
Email: info@ussoldierfloristwrap.com

Roll 
(25 yds)

H
H H

H

H

H

HH HH HH HH

Honor Our SoldiersHonor Our Soldiers
 American Flag Organza Florist Wrap

Phil Rulloda’s 
Basic & Advanced 
Floral Design
Exotics, European & Parallel, 

Ikebana, Bridal & Party, 
Shop Ops, Pricing for Profit

Southern California School of Floral Design
843 S. State College Boulevard, Anaheim, CA 92806

714 776-7445 or 800 981-7445 • www.philrulloda.com

2013
CLASS SCHEDULE

Instruction Hours:
Monday – Friday, 9 a.m. – 5 p.m.

Floral Designer 
Jan. 7 – 18, Feb. 25 – March 8

April 8 – 19, June 3 – 14, July 8 – 19
Sept. 9 – 20, Oct. 28 – Nov. 8

Advanced Floral Designer 
Jan. 21 – 23, March 11 – 13
June 17 – 19, July 22 – 24
Sept. 23 – 25, Nov. 12 – 14

Advanced Wedding Designer
Jan. 28 – 29, March 25 – 26

June 24 – 25, Sept. 30 – Oct. 1

Special Events/Décor Designer 
Jan. 30 – Feb. 1, March 27 – 29

June 26 – 28, Oct. 2 – 4

Design for Excellence – 
AIFD Primer

May 17 – 18

One Day Workshops 
Hand-Tied – April 29, Oct. 21
Novelty – April 30, Oct. 22

Holiday – December 7



What’s Happening

T H E  B LO O M I N ’ N E W S  1 3  S P R I N G / A P R I L  2 0 1 3

April Fool’s Day

Visit the Flower Fields, Carlsbad (I-5 Palomar Road exit) 
now through mid-May.

California Spring Trials for growers and floriculture pro-
fessionals to tour major horticultural companies and see 
their latest products and new varieties. Call 631 727-3595 
or email Dr. Mark Bridgen at mpb27@cornell.edu.

Wedding Sell-o-Bration (Sunday) and Wedding Boot 
Camp Hands-on Workshop (Monday), by South Central 
Region of AIFD in St. Louis, MO. Email Frankie@festiveatmo-
spheres.com.

Fresh Produce & Floral Council Northern California 
Expo, Pleasanton, CA. Call 714 739-0177 or visit FPFC.org.

AIFD Southern Conference “Beyond the Shore” takes 
place at the Verdanza Hotel in Isla Verde, Puerto Rico. Join 
industry leaders, a President’s Banquet and an opportunity 
for hands-on workshops with elite designers Hitomi Gilliam 
AIFD CFD and Mario Antonelli. Contact Meghan Brady, 410 
752-3318 or AIFD.org. 

Tour and Design Class by Flower Duet of Torrance. Take 
the tour of Los Angeles Flower District 7-9 a.m., then visit 
Flower Duet in Torrance for the two-hour design class 
“Loose Hand-tied Bouquets.” Tour only: $20; Design class 
only: $85; Tour and Design Combo: $100. Call 310 792-4968 
or register at Flowerduet.com. 

“Sympathy Tributes” floral design hands-on workshop 
with Susan Ayala AIFD PFCI, at Teleflora’s state-of-the-art 
Education Center in Oklahoma City, OK. Call 800 456-7890, 
x.6234 or visit MyTeleflora.com to register.

“Slow Flowers” hands-on floral design workshop with 
flower grower/author Debra Prinzing, 10:30 a.m. at 
Descanso Gardens, La Canada Flintridge, CA. $75 includes 
supplies, lunch and Prinzing’s book. Purchase ticket at 
Ticketweb.com. (The event is followed at 1:30 p.m. by a free 
“Slow Flowers” lecture with garden writer Debra Prinzing.) 
“Slow flowers” refers to flowers and materials that are lo-
cally sourced.

Earth Day

Administrative Professionals Day

National Arbor Day

“Advanced Wedding Flowers Design Workshop” with Phil 
Rulloda AAF AIFD PFCI at Mayesh Wholesale Florist in Chan-
dler, AZ. Call 714 776-7445 or email Phil@philrulloda.com. 

May
May Day (in Hawaii, Lei Day)

Visit the Flower Fields, Carlsbad (I-5 Palomar Road exit). 
Blooming season ends in mid-May.

Cinco de Mayo

Mothers Brunch in the Rose Garden, Descanso Gardens. 
$55 nonmembers, reservations by Tuesday, May 8 at: www.
Patinagroup.com/descanso.
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Mother and Child floral design class at Flower Duet, 
Torrance, 10 a.m. to Noon. Call 310 792-4968 or register at 
Flowerduet.com. 

Mother’s Day

Tour and Design Class by Flower Duet of Torrance. Take 
the tour of Los Angeles Flower District 7-9 a.m., then visit 
Flower Duet in Torrance for the two-hour design class 
“Monochromatic May Floral Centerpiece.” Tour only: $20; 
Design class only: $85; Tour and Design Combo: $100. Call 
310 792-4968 or register at Flowerduet.com. 

National Small Business Week

Memorial Day observed

June
National Garden Week

Tour and Design Class by Flower Duet of Torrance. Take 
the tour of Los Angeles Flower District 7-9 a.m., then visit 
Flower Duet in Torrance for the two-hour design class “Per-
fect Peonies.” Tour only: $20; Design class only: $85; Tour 
and Design Combo: $100. Call 310 792-4968 or register at 
Flowerduet.com. 

San Diego County Fair, Del Mar Fairgrounds, Del Mar

“Wedding PROFESSIONAL” floral design hands-on 
workshop with John Hosek AIFD PFCI, at Teleflora’s state-
of-the-art Education Center in Oklahoma City, OK. Call 800 
456-7890, x.6234 or visit MyTeleflora.com to register.

SAF Retail Growth Solutions: A Mini-Conference for 
Florists, St. Louis Airport Marriott, St. Louis, MO

Flag Day

Father’s Day

International Floriculture Expo, Miami Beach Convention 
Center, features four past Iron Designer winners including 
Rene van Rems, Bobbie Ecker Blatchford, Jacob McCall and 
Renwick Wachenfeld. See Floriexpo.com or call 207 842-
5624 (Lisa Keller).

First Day of Summer

2013 AIFD Professional Floral Design Evaluation Ses-
sion (PFDE), Paris Las Vegas Hotel & Casino, Las Vegas, NV

2013 AIFD National Symposium “Passion,” Paris Las 
Vegas Hotel & Casino, Las Vegas, NV. See AIFD.org, call 410 
752-3318 or email aifd@assnhqtrs.com.

Save the Dates
July 17-20, Fun ‘n Sun Weekend 2013, Fess Parker’s 
Doubletree Resort by Hilton, Santa Barbara. Golf at the 
Sandpiper Golf Club. Sponsored by California Association 
of Flower Growers & Shippers. Call 970 223-5896 or see 
Cafgs.org. 

September 18-21, SAF 129th Annual Convention, 
Phoenix, AZ. Visit SAFnow.org/annual-convention or call 
800 336-4743.

October 12-13, CSFA “Calif Flora 2013.” Location TBA.

Check our website OriginalLAflowermarket.com for Market shopping hours, parking info and more.
Our calendar listings help you tie your business promotions to special events and observances.

. . . . . . . . . . . . . .



Mothers, Brides & Graduates Love Our Flowers
The Original Los Angeles Flower Market

The Merchants of the
 Los Angeles Flower Market

Street map above

A. Lee’s Orchids  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 213 627 .8880 

B. Floral Delivery Co-op  .  .  .  .  .  .  .  . 213 623 .6974
  213 387 .1357

C. Paul Ecke Poinsettias  .  .  .  .  .  .  .  . 213 622 .8667
 December Only

D. See detail (above right)

E. Natural Floral  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 213 489 .4023
 Full Service 

F. Mellano & Company  .  .  .  .  .  .  .  .  . 213 622 .0796 
 Full Service 

G. Mellano & Company
 Wholesale Florist  .  .  .  .  .  .  .  .  .  .  .  . 213 622 .0796
 Full Service 

I. BNB Floral Supply  .  .  .  .  .  .  .  .  .  .  . 213 623 .0063
 Floral Supplies 

J. Shibata Floral Company  .  .  .  .  . 213 995 .1299
 Floral Supplies 

K. Floral Supply Syndicate .  .  .  .  .  . 213 624 .3982
 Floral Supplies 

L. Moskatel’s, Inc .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 213 689 .4650
 Floral Supplies

M. Stamis Wholesale  .  .  .  .  .  .  .  .  .  .  . 213 622 .6770
 Floral Supplies 

N. Floral Prop Rental  .  .  .  .  .  .  .  .  .  .  . 213 622 .1700
 Floral Supplies 

O. Chris Flowers  Full Service  .  .  .  .  . 213 488 .1797
 Jay’s Plants  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 213 612 .0353

P. LA Flower District
 Association (Badge)  .  .  .  .  .  .  .  .  . 213 627 .3696

Q. Mellano & Company  .  .  .  .  .  .  .  .  . 213 622 .0796
 Full Service

Los Angeles Flower Market of the American Florists Exchange, Ltd .

1. JX Grand Tree Inc .  .  .  .  .  .  .  .  .  . 213 833 .0002

3. Imported Flowers 
 from Paradise, Inc .   .  .  .  .  .  .  .  . 213 488 .1448

4. Dan Stamis Wholesale  .  .  .  .  . 213 622 .6770
 Greens

5. Blossom Valley  .  .  .  .  .  .  .  .  .  .  .  . 213 891 .9320
 Roses

6. G .M . Floral  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 213 489 .7050
 Full Service

7. Dayro’s Wholesale  .  .  .  .  .  .  .  .  . 213 623 .5177
 Roses & Cut Flowers

7A. Flower Salad  .  .  .  .  .  .  .  .  .  .  .  .  .  . 213 624 .1974
 Miscellaneous Cut Flowers, Greens

7B. Dayro’s Wholesale  .  .  .  .  .  .  .  .  . 213 623 .5177
 Roses & Cut Flowers 

8. Designer Direct
 Showcase Inc .  .  .  .  .  .  .  .  .  .  .  .  .  . 213 488 .9795
 Floral Supplies

10. Tommy’s Flower Land  .  .  .  .  . 213 622 .1205
 Roses

11. Eliseo’s  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 213 627 .4898
 Miscellaneous Cut Flowers 

12A-. Kimura Plus  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 213 488 .1620
13A

12B-. RDP Floral  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 213 623 .8069
13B Roses & Carnations 

14. Choice Flowers .  .  .  .  .  .  .  .  .  .  .  . 213 489 .4879
 Miscellaneous & Exotic Flowers

15- Julia’s Wholesale  .  .  .  .  .  .  .  .  .  . 213 891 .1514
17 Roses & Cut Flowers

18. Zavala Wholesale Flowers  .  . 213 488 .0085

20. Cal Pom Pons  .  .  .  .  .  .  .  .  .  .  .  .  . 213 623 .6651
 Supermarket Florals, Rose Petals & Roses

23, Mellano & Company  .  .  .  .  .  . 213 622 .0796
33, 34. Full Service 

24. Valle Wholesale  .  .  .  .  .  .  .  .  .  . 213 688 .8810
 Full Service 

26. Gonzalez Wholesale  .  .  .  .  .  . 213 613 .0756
 Miscellaneous Cut Flowers

27. C&K Wholesale  .  .  .  .  .  .  .  .  .  .  . 213 327 .0313

28. Ted’s Evergreens  .  .  .  .  .  .  .  .  . 213 624 .9510
29B. Greens

29A. Vases by Robert  .  .  .  .  .  .  .  .  .  . 818 434 .1512
- 30 Ceramics 

31. Balloons Away  .  .  .  .  .  .  .  .  .  .  . 213 683 .8819 

32A. Gilbert Wholesale  .  .  .  .  .  .  .  . 213 689 .9564

32B. A Ruiz Wholesale  .  .  .  .  .  .  .  .  . 213 622 .3695
 Exotic Cut Flowers

36. - Tropical U .S .A . .  .  .  .  .  .  .  .  .  .  .  . 213 614 .1915
38. Exotic Cut Flowers

39. World Coffee Kiosk / Coffee Bean Cafe

40. S .O .S .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  . 213 896 .0322
42. Miscellaneous Cut Flowers 

43. Growers Direct  .  .  .  .  .  .  .  .  .  .  . 213 688 .8805 
 Cut Flowers

44. Paradise Gardens .  .  .  .  .  .  .  .  . 213 488 .5144
 Full Service

45. Orchid Oasis  .  .  .  .  .  .  .  .  .  .  .  .  . 213 627 .3805
 Orchids 

50. Sanchez, Martin  .  .  .  .  .  .  .  .  .  . 213 629 .4154
 Fruit, Candy & Stuffed Animals 

D
Enlarged to show
market vendors

Hours:
Trade/Wholesale: Mon-Wed: 2 to 8 am; Tues: 5 to 6 am; Thurs: 5 am to noon; Fri: 2am to 3 pm; Sat: 5 am to 3 pm.

Public: ($2 admission weekdays; $1 on Saturday) Mon-Wed: 8 am to noon; Tues: 6 to 11 am; 
Thurs: 6am to noon; Fri: 8am to 3 pm; Sat: 6am to 3 pm. 

For holiday and special hours, see www.LAFlowerDistrict.com.

Where Good Ideas Are Always In Bloom



Flowers can’t thrive  
under these conditions. 
Neither can florists.
Florists lose $500 million every year to drop-shippers.  
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