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Experience And Relationships Are Keys To 
“Dream. Believe. Achieve” Theme Coming True

Blooms Again
2022 Rose Parade

After One-Year Hiatus
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The Tournament of Roses 
Parade float builders for 
2022 dreamed of their 
designs, believed they 
could be completed on 

time and then achieved those goals 
beautifully amid a year of many 
unusual roadblocks and detours. 
Dream. Believe. Achieve. Indeed. 

This year’s parade looked familiar 
with its overwhelming kaleidoscope 
of floral-bedecked floats, marching 
bands, dancers, singers, musicians, 
vintage floral-covered cars, and 
beautifully turned-out equestrian 
units. The start of the parade began as 
it has since 1997 with the traditional 
flyover by the U.S. Air Force’s B-2 
Bomber Spirit.

But what set this year’s annual Rose 
Parade apart from the 132 years of 
parades before it, was being set during 
a winter-surge in the pandemic and 
after a one-year hiatus, its first since 

World War II. What the millions of 
people watching around the globe 
didn’t realize is how many more 
challenges the float designers, builders 
and flower providers faced to help 
make this year’s parade a blooming 
success. The reason the floats were 
completed on-time this year was a 
collective plethora of experience and 
strong personal relationships among 
everyone involved.

Relying on the strength of business 
relationships is how flower vendor 
Bob Mellano, Vice President of 
Wholesale Operations for Mellano 
& Company touts his company’s 
success. Even he was amazed they 
were able to put on a great parade. 
“I just said the other day I was 
surprised we were able to do … what 
we were able to do,” says Mellano. 
“It’s all about logistics and worldwide 
it’s a train wreck and it manifests 
itself into airplanes,” he explains.

T
1.

2.
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Flowers for the parade are not sent 
from growers via ships like the ones 
backed up at the Port of Los Angeles, 
however, other product vendors who 
normally use cargo ships are paying 
premium prices to jump onboard 
airplanes. That in turn reduces space 
for commodities like fresh flowers to 
be shipped. 

Despite these and other challenges, 
Mellano says they were able to provide 
all the flowers for the floats. “We 
filled every single order completely,” 
says Mellano. The nearly 100-year-
old floral wholesaler provided flowers 
for the Fiesta Parade Floats and the 
AES Creative Floats as well as the 
Norton Simon Museum’s Rose Parade 
logo replica on the side of its iconic 
building and police motorcycles for 
the parade. They covered 23 floats in 
all and sourced over 665,000 stems of 
flowers and greens for the parade.

“Being at the Flower Market is a 
benefit,” he says. After 13 boxes of 
tropical flowers and foliage from 
Costa Rica failed to arrive in time for 
float decorating, he was able to fill 
the order with vendors from around 
the market. “We’re looking forward 
to next year and hopefully we’ll start 
seeing improvements in logistics,” 
says Mellano. “It all worked out. I was 
confident it was going to work out. 
We started (planning) way back in the 
springtime. I felt we’d be able to get 
the product,” recalls Mellano.

“It’s a great parade,” remarks Tim 
Estes, President of Fiesta Parade 

1. Fiesta Parade Floats designed and built the 
“Healthier Future” 2022 Rose Parade entry for Kaiser 
Permanente with flowers sourced by Mellano & Co.

2. Tim Estes of Fiesta floats believes in high floral 
density which is on display on the Donate Life float entry. 

3. A cute chick smiles on the The UPS Store 
Rose Parade Float built by Fiesta which one the 
Sweepstakes Trophy

4. Two florists wearing the signature red jackets that 
Tim Estes of Fiesta Parade Floats creates for his team 
members every year with their name on it and the 
parade’s theme on the back.

Floats (Fiesta), who has been working 
on Rose Parade floats since he was 
eight years old. He started working 
full-time in the float industry when 
he was 16 as a welder. His 50 years of 
experience overseeing the building of 
500 Rose Parade floats is fundamental 
to his success and proven by winning 
trophies year after year (every float 
from Fiesta won an award this year). 
But this year posed a lot of challenges 
starting with simple things like delays 
in shipping and higher prices for 
normal float supplies. 

“A lot of different material costs 
increased across the board from 
steel, paint, wood, glue, flowers and 
transportation,” says Estes. “Budgets 
had to be increased to cover that.” Estes 
says his philosophy is to never skimp 
on a product. He relies on Mellano & 
Company to fill his order for his floats 
every year. “I can’t speak highly enough 
of Bob and Mellano & Company,” says 
Estes. “They’ve been a great partner 
for decades and Bob Mellano has been 
instrumental in our success.”

Every float built by Fiesta won an 
award this year. Their floats are 
always 100% decorated in time for the 

judges to judge – the day before the 
actual parade. “We had to juggle a lot 
to make top quality floats. We didn’t 
hold back, we used a lot of flowers,” 
says Estes. “Any float will use 40,000-
100,000 flowers on one float,” adds 
Estes. “How many flowers am I putting 
into a square foot?” he asks. “Flower 
density is always high. We place 60-65 
roses per square foot verses 40-45 
(roses per sq. ft.),” answers Estes.

Regarding the relationship with 
Mellano, “We’ll call out what we’re 
thinking about flower choices and 
that’s why Mellano is so fantastic,” 
says Estes. “They understand our 
needs and it’s the last week of 
December that we need all these 
specific flowers and materials.”

All floats rely on volunteers to apply 
flowers and organic materials to 
the massive structures during the 
two weeks leading up to the parade. 
“The Girl Scouts are our number one 
decorating group,” says Estes. “They 
work on about half our floats.” Fiesta 
in turn donates to the group for their 
yearly help. He also brings in 30 
professional florists each year and the 

3.

4.

“Any float will use 
40,000-100,000 

flowers on one float”



ones who return every year have “the 
parade in their blood.” Floral designers 
who want in on the action can contact 
Estes for next year’s float. “If you’ve 
had this on your bucket list (to 
decorate a Rose float), email me and 
I’ll give you a red jacket you can wear 
with your name on it,” says Estes. 

Floral flexibility from AES Creative’s 
(AES) Floral Director Scott Lamb was 
reflected in twice the usual number 
of floats he oversees for each year’s 
parade. He’s been in the float business 
for over 50 years, too. “I decorated a 
float in 1967 with my church group,” 
he recalls. The next year he applied 
for a job as a painter and has been 
working on floats ever since. 

With double the amount of floats 
this year came double the number 
of challenges related to supply chain 
issues. “This was an exceptional year 
with a lot of different problems that we 
were able to solve,” says Lamb.

“We had to build more chassis,” Lamb 
says. “We were waiting for steel, 
waiting for automobiles, and even 
waiting for tires,” he says. Sometimes 
the items were delayed for days, and 
weeks and tightly packed schedules 
were condensed further. “It’s hard to 
measure for flowers when I don’t have 
anything to measure,” Lamb laughs.

AES also relies on Mellano & 
Company to source flowers for the 
parade. “Basically, with Mellano, 
they get us everything we need, and 
it’s worked out well,” says Lamb of 
the long-time working relationship. 
“Mellano lets me know if I ordered 
something I was going to have a 
problem with,” recalls Lamb. For one 
entire float, he wanted to use French 

tulips, but after Mellano alerted him 
to the sky-high price per stem, he 
regrouped to use something else.

Also due to the pandemic, there was 
a lot of uncertainty in September 
(2021) on whether AES would have 
enough volunteers. “Thank God for 
the clients,” says Lamb. “They brought 
quite a few people this year.” The San 
Diego Zoo brought hundreds, Reese’s 
and Wetzel’s Pretzels brought their 
own people and it helped AES a lot.

Even after the delays along the way, 
AES finished a week before (the 

parade) with six floats as award 
winners. “I was astounded how far 
we’d gotten in a short amount of time,” 
remarks Lamb. “One thing about the 
Rose Parade, you have a “Ta-Da!” 
every year … and after that, it’s on to 
the next year,” he concludes.

The catalyst in 1890 by the Pasadena 
Valley Hunt Club to hold its first 
annual Rose Parade was to showcase 
the bounty of Southern California’s 
flowers and fruit. On its self-built 
float each year, students from both 
California State Polytechnic (Cal 
Poly) Universities in San Luis Obispo 

1.

2.

“This was an 
exceptional 
year with 

a lot of 
different 
problems 
that we 

were able to 
solve.”
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1. Cal Poly students who design, build and decorate 
their own float each year work on detailed pieces 
that will go on their animation award-winning 
“Stargrazers” float entry.
2. Fiesta designed and built this award-winner for 
Donate Life for the 2022 Rose Parade with flowers 
sourced by Mellano & Co.
3. The Michael D. Sewell Memorial Foundation 
float was designed by AES with flowers sourced by 
Mellano. 
4. Fox Entertainment’s float features lots of fun 
characters from The Masked Singer in this AES 
designed float.

and Pomona are able to keep that 
initial tradition alive to showcase 
homegrown flowers. 

The 2022 Cal Poly float was themed 
“Stargrazers,” inspired by the nursery 
rhyme “Hey Diddle, Diddle,” where 
cows dream to achieve the impossible. 
Festooned with almost 12,000 
stems of Certified American Grown 
(CAG) flowers and plant materials 
from across the nation, including 
the California-grown, it won the 
Animation Trophy.

Regarding the support and donations 
for the Cal Poly float, Camron King, 

CEO and Ambassador from CAG 
remarks, “Our farms believe in 
supporting young people and students 
by supplying domestically grown 
materials and they hope to encourage 
students to use domestic products.” 

King explains that it’s about assisting 
our own and having the members of 
CAG steeped in farming community 
values to support those students who 
represent the future. CAG replaces the 
former lobbying arm of the California 
Cut Flower Commission (CCFC) to 
represent flower and foliage farmers 
from across the United States. CAG 
will lobby on behalf of cut flower 
and foliage farmers in Washington, 
D.C., sponsor the American Grown 
Flowers month in July and host the 
American Grown Field to Vase Dinner 
tour. Its certification offers a way for 
consumers to know their flowers they 
purchased were actually homegrown.

Year two of a pandemic did post a 
challenge for the Cal Poly students 
as well. “We knew going into this 
year’s parade, the supply of floral 
products would be tight,” says Anna 
Kalins, Program Director for CAG. 
“People more than ever are purchasing 
flowers, especially American grown, so 
the availability for donated items from 
our farms was limited.” 

Kalins explains how the students got 
creative to cover the “pod” (decking 

portion) of the float. They used the 
many stems of gladiolus donated 
by Glad-a-Way Gardens and took 
individual blooms off the stems and 
placed them into vials to help cover 
the pod decking along with roses, 
gerberas and irises. 

While pretty much every float in 
the parade includes roses as part 
of its floral decoration, there are 
many, many more types of flowers 
featured each year. In addition to the 
gladiolus, other flowers and plants 
donated to Cal Poly which covered over 
50% of its float included boxwood, 
bromeliads, delphinium, dracaena, 
eucalyptus, fern, gerberas, goldenrod, 
gypsophila, honey bracelet, iris, kale, 
leucadendron, lilies, moss, myrtle, 

3.

4.
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pincushions, potted plants (not 
certified), protea, roses, silver leaf, 
sprengeri, sunflowers, and tulips.

Farms who donated to the Cal Poly 
float were Camflor, Continental 
Floral Greens, Glad-a-Way Gardens, 
Mellano & Company, Myriad Flowers 
International, Ocean Breeze Farms, 
Olive Hill Nursery (not certified), 
Resendiz Brothers Protea Growers, 
and Sun Valley Floral Farms.

CAG farmers will continue to support 
the Cal Poly students for next year’s 
float. “We start talking with the student 
designers in April each year and some 
farmers grow crops especially for the 
Cal Poly float,” says Kalins. 

Amy Wainscott, President and 
Chairman of the Board for the 2023 
Tournament of Roses Association 
announced the theme for next year’s 
parade to be “Turning the Corner.” 

Following the “never on a Sunday 
tradition,” the parade and game will 
take place on January 2, 2023. 

And as all the float designers over the 
past 133 years know, that corner of 
Orange Grove Boulevard and Colorado 
Boulevard can be a tricky one to 
navigate. With relationships and 
experience, the flower farmers, flower 
wholesalers, float designers, float 
builders and Rose Parade volunteers 
will “turn the corner” next year to 
bring us more floral beauty down the 
boulevards once again.

1.

1. The float designed by Fiesta Parade Floats for The 
UPS Store won the Sweepstakes Trophy, the Rose 
Parade’s top prize for the most beautiful entry.

2. Pink roses from Mellano

2.
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1.1.

Large
Foam Free

Scale Florals

WRITTEN BY: KIT WERTZ

Event florals and wedding ceremony flowers are 
getting more creative than ever before with large 

scale installations. Since most of these designs must 
be fresh for one day only or perhaps even just one 
evening, it’s time to eschew the floral foam cages 
and design with “free stems” (stems out of water).
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We learned about this 
technique from Sue McLeary 
who spoke at the Slow 
Flowers Summit in San 
Francisco. She introduced 

her foam-free, hanging floral installations as 
“burritos” because she wraps up leaves in a 
burrito shape with chicken wire. We renamed 
it in our studio to “macs,” after Sue’s last 
name, because saying “burrito” all the time 
made us hungry. We call our variations “baby 
macs, little macs and large macs” depending 
on how big we need to make them. Baby 
macs can adorn a welcome sign. Little macs 
go on a small arch. Large macs are used 
as free-standing arches or to adorn larger 
pergolas and railings.
The best thing about the larger macs is that they 
can be easily installed by one person instead of 
two or three. They are easier to transport, carry 

SUPPLIES

• 1-Inch Poultry 
Nett ing  

(Chicken Wire)

• Heavy Duty  
Wire Cutters

• Water To Fill 
 The Vials

• Zip Ties 

• Water Picks

• Optional: 
Reusable Installation 

Mechanic From 
Syndicate Sales

W

1. Traditional floral sprays in foam are too heavy for the 
modern stands that wedding couples are favoring in today’s 
ceremonies, so this design was made with lightweight “macs.” 
Florals and photo by Flower Duet.

2. Arch by Flower Duet using foam-free techniques at The Ebell 
of Los Angeles for a wedding in the fall of 2021. Planner: Anything 
but Gray Events. Photo: Peterson Design & Photography.

3. Sue McLeary speaks at the 2021 Slow Flowers Summit at 
Filoli in front of her oversized hanging floral “burritos” we now 
call “macs” for short. Photo by Kit Wertz.

4. By wrapping poles with our greenery covered “large macs,” 
we created this fabulous all over design on a golf course. 
Flowers and photo: Flower Duet.

and are eco-friendly since most of the 
materials can be reused repeatedly.
There are just a few essential 
ingredients to this method of design 
including chicken wire, wire cutters, 
water picks and zip ties. You may 
also want to purchase fence poles 
of various lengths that can fit into 
umbrella stands. Take a trip to the 
hardware store for these items 
before you pick up your flowers and 
greens at the Original Los Angeles 
Flower Market. You will fill up the 

chicken wire with greenery stems. 
The best types to use are many of the 
eucalyptus varieties, but you could 
use boxwood or myrtle.
For these designs, you’ll return to 
the venue to break down and recycle 
the contents so build that into your 
budget. We have macs in our studio 
we’ve reused for many, many events 
since last summer. Also, reuse the 
vials that the flowers go in and 
disinfect them before using for the 
next event.

3.

2.
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STEP 2

Fill it with eucalyptus 
leaves. We find that 
silver dollar, willow 
and even parvifolia 
work well.

STEP 4 
Attach to a pole 
or just decorate as 
you would a floral 
spray. We use heavy 
umbrella stands as 
our base. You can add 
chicken wire/macs to 
the base stands too 
and add greens and 
floral stems to hide.

STEP 5

Start with a heavy layer of greenery base like 
Israeli ruscus to give the mac some good 
coverage. Add the greens in the direction you 
want for flow. You can do this a few days before 
your event since the ruscus does fine out of water. 
Don’t add fresh greens that may dry out until the 
day of the event. 

STEP 6

Add your vialed flowers. Some flowers 
don’t need vials (depending on the 
weather). You know what flowers do 
well out of water in your neck of the 
woods. Follow your own experience 
and vial the flowers you know will 
need it like hydrangeas. NOTE: This 
photo shows an idea of how the vial 
pick sticks into the mac. Be sure to 
purchase the water vials that are 
“picks” and will be able to stay put 
when placed. 

STEP 3

Roll it up and secure 
with zip ties.
NOTE: If you want 
to cover a pole for a 
standing arch, make 
your “mac” on the 
flatter side so you can 
then wrap it around 
the pole. Keep ends 
open for leaves to 
come out for softness 
if you want.

STEP 1

Start with chicken 
wire. Cut a piece from 
the roll that will be a 
little shorter than your 
finished design.

Free Floating
Wall Art

4.
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to know what to do with the flowers 
they buy each week, but don’t know 
how to make them look pretty.
Second, answer the question, “Why 
should I teach how to arrange 
flowers?” You may think, “How 
can it possibly be a good idea 
to teach people how to do what 
I do for a living?” It might seem 
counterproductive to teach people 
how to make flowers themselves 
especially for a lucrative wedding 
client. However, almost 75% of DIY 

wedding students we’ve taught 
have hired us to do part or all their 
wedding florals after gaining our 
trust during the lessons. Another 
reason to teach floral design is to 
educate the consumer on how to 
keep flowers fresher in the vase 
which in turn will have them coming 
back to you for more flowers. Flower 
arranging classes can also bring 
the community together for school 
fundraisers, charity auction prizes 
and by offering a place to gather to 
be creative with friends.

It’s never been a better time to diversify 
your flower business. Traditional florists 
have been mixing it up since the start 
of the COVID-19 lockdowns and 
there are still opportunities to expand 
your business. Many florists added 
subscription boxes to their offerings. 
What comes naturally with a DIY flower 
box? Instructions!
My sister and I have been teaching 
floral design as a business since 1999 
because we’ve always thought this 
was a good idea. “Take the mystery 
out of floral arranging” was our first 
tagline. We also believe it’s important 
to share knowledge with fellow florists 
and floral designers. Here are our top 
tips on how to add floral instruction 
to your business model. These tips 
are adapted from our guest-speaking 
lecture and floral demonstration at the 
Slow Flowers Summit in Washington, 
D.C. in 2018, part of AIFD’s offerings 
that year for its annual Symposium.
First, it’s important to understand why 
people take flower classes. In addition 
to DIY weddings, people want to learn 
how to design with flowers to help 
them transition after a life change like 
retirement, career upheavals, divorce 
and empty nests. Then, there are the 
“experience people” who want to 
spend money on “things to do” instead 
of “things to own.” And finally, there 
are the “at-home” designers who want 

How To Add Floral 
Instruction To Your 
Business Model
WRITTEN BY: KIT WERTZ

2.

1

3.
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Third, figure out what you are going to teach your 
students while keeping the designs current and 
simple. Use vases that are easy for beginners to 
handle (no bubble bowls please). Use trendy 
techniques that don’t require special tools or floral 
foam. Use premium flowers as the draw. Try to 
be specific in your description like, “In this class, 
students will learn vase design technique featuring 
peach Ecuadorian roses and soft minty Eucalyptus 
along with premium seasonal flowers.” 
Fourth, get your marketing arm going. Add 
photos to your website and advertise using 
social media, venue showcases, garden clubs, 
schools, botanical gardens and industry events. 
Community websites like Next Door and Patch 
have ways to post local classes.
Finally, how do you keep your students coming 
back for more classes? Stay positive when you’re 
teaching and welcoming in your students. They 
want to learn from you. They want to walk away with 
something beautiful that they made – themselves – 
with your expert guidance. Think of the flower class 
like a “spa day” for your students. Teach techniques 
and designs that are practical and easy to follow 
but also on-trend. Take the pressure off the student 
to make the design look just like yours. And always 
try to give one-on-one attention to every student. 

PRACTICE YOUR DESIGN 
BEFORE YOU TEACH IT
Make sure you know exactly how 
you are going to teach a design 
before you do it. This means 
doing a mockup.  1) It’s your 
example to show students what 
they’ll make. 2) It shows you just 
how much product you’ll need to 
provide for each student.

GIVE EVERY STUDENT
THE EXACT VASE AND 
FLOWER RECIPE
Make sure everyone has the 
same vase and the same set of 
flowers so no one goes shopping 
in someone else’s flower bucket. 
Provide extra flowers and 
greenery for breakages that will 
happen with some students who 
are still learning how to handle 
delicate stems. 

HOST QUALITY LIVE ONLINE 
OR PRE-RECORDED VIDEOS
Host public classes through 
Facebook or Instagram. Use 
Google Meet or Zoom for 
a free way to host a private 
online class. Put your camera 
on a tripod. Test out your video 
camera and audio with a friend 
before you host a live event. 
Ensure your WIFI is stable. Have 
good lighting with a ring light 
and clear audio with a lavalier 
microphone that hooks into your 
camera or phone. Explain and 
show each step. 

INCLUDE A FLOWER RECIPE 
Include a flower recipe and tools/
supplies list. Be specific about 
the types of flowers featured. 
For example, “5 stems David 
Austin ‘Constance’ garden 
rose.” Include substitutions 
for each flower. If they cannot 
get the David Austin roses, for 

Top Tips for 
Teaching 
Floral 
Design

example, substitute “5 stems 
Alexandra Farms ‘Bridal Piano’ 
garden rose.”

OFFER RESOURCES ON 
WHERE TO PURCHASE 
FLOWERS & SUPPLIES
Make sure students know where 
to source things like vases, 
cutters, knives, wire, tape and 
flowers! Be sure to offer tips on 
how to buy flowers from your 
shop. Offer recipe kits along with 
lessons that students can buy and 
then learn at home via video or 
live online classes.

CONTINUE YOUR OWN 
FLORAL EDUCATION TO 
STAY FRESH
In our years in business, we’ve 
never stopped learning. We’ve 
attended flower conferences, 
taken online courses, gone to 
“flower school” in other cities 
and taken classes from premiere 
instructors in the LA area. Look 
into the Slow Flowers Summit, 
AIFD Conferences, Long Beach 
City College and Phil Rulloda. 
Many communities offer adult 
education classes in floral design 
as well as your fellow local florists 
like us – Flower Duet in Torrance 
and Floral Art in Culver City. And 
now, thanks to the popularity of 
online classes, you can pretty 
much learn from any celebrity 
florist from around the world.

1. Casey Coleman-Schwartz of Flower Duet 
teaches a group of parents and kids how to 
make fall-themed floral designs in her studio.

2. Casey Coleman-Schwartz of Flower Duet 
teaches a tropical design class at our studio 
in the South Bay of Los Angeles.

3. Here is Flower Duet’s outdoor setup 
for a class in January of 2022. Everyone 
who is single has their own table. Families 
and couples were seated together at the 
lower tables as per Covid-19 protocols. All 
students and instructors wore masks.

4. Students like to have a recipe for their 
design, so include a tip sheet that talks about 
the design and includes the tools, supplies 
and flower recipe.

5. A mom and daughter learn to make flower 
designs in Torrance, Calif. at Flower Duet’s 
studio. Photo: Randy Schwartz Photography.

4.

5.
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floral competition at its annual convention. 
The 2021 gathering in Orlando shone a 
spotlight on twelve highly talented floral 
designers from all over the United States. 
Jenny Naylor Temple AIFD GMF, from 
Georgia, won the $3000 grand prize. The 
Sylvia Cup is the nation’s longest running 
live floral design competition. 

CALFLOWERS LAUNCHES 
MARKETING CAMPAIGN
• In January 2022 CalFlowers introduced a 
robust brand and marketing effort, inviting 
everyone to participate and learn more 
about “That Flower Feeling” by registering 
for its January 13 meeting. The Calflowers 
campaign offers films and stills for social 
media platforms voiceover ads on podcasts, 
posters, truck wraps and more.  
Check it out at CAFGS.org or call 760 213-3996 or 
email steve@cafgs.org.

CALIFLORA 2021 ASSUMES  
NEW FORMAT
• The California State Floral Association’s 
annual event, called “One Dynamic Day 
with Flowers” took place on November 6 
at Carlsbad Ranch and the Pavilion at the 
Flower Fields. The International Floral 
Trade Center in Carlsbad hosted the 
afternoon session. Attendees enjoyed a 
welcome by CSFA President Lee Burcher 
and a Meet the Farmer presentation by 
Mel Resendiz of Resendiz Brothers Protea 
Growers LLC. Calflowers’ Executive 
Director Steve Dionne shared the growth of 
CalFlowers, which was the premier sponsor 
of the event. 

SYLVIA CUP HAS NEW WINNER
• Since 1967, the Society of American 
Florists has conducted the Sylvia Cut 

J SCHWANKE TV SHOW RE-UPS
• “Life in Bloom” will begin its new season 
four in April, thanks to the commitment of 
its underwriters Holland America Flowers, 
Albertsons Companies, CalFlowers and 
Dollar Tree. Host J Schwanke says the 
underwriters “understand just how 
powerful flowers are, and the positive 
impact flowers have on everyone. Episodes 

Happenings of the show cover arranging, recipes, 
crafts, photographing hummingbirds, 
hydrangeas, gladiolus, tropicals and visits 
to flower farms. Check your local listings 
and Create TV to learn when Life in Bloom 
airs in your area.  
You can also stream it for free at uBloom.com.

SAF RECEIVES LARGE DONATION
• Herman Meinders, AAF, founder of 
American Floral Services, recently donated 
$250,000 to the Society of American 
Florists. At his request, the funds will be 
used to encourage careers in the floral and 
horticultural fields, educate florists and 
help promote awareness and sale of floral 
products. The American Floral Endowment 
announced the creation of the Meinders 
Retail Florist Education Grant Fund to 
provide financial support for retail florist 
education.   
For more details, see SAFnow.org and 
AFEendowment.org. 

AFE GRANTS SCHOLARSHIPS
• The American Floral Endowment awarded 
$33,000 in block grants to five colleges 
and universities through its James and 
Helen Phillip Floral Design Scholarship 
Fund for the 2021-2022 academic year. 
Since the grant’s inception, more than 
$310,000 has been distributed to more 
than 520 students. The 2021 scholarships 
included Erin Dobbe, Madison Roger and 
Klara Benevides, all students at California 
Polytechnic State University.   
For more, see Endowment.org.

2021 PETAL IT FORWARD  
A HUGE SUCCESS
• Nearly 500 floral businesses participated 
in SAF’s October 20, 2021 “Petal It 
Forward” effort, representing 45 states and 
four countries (Ecuador, Colombia, Canada 
and the U.S.). Retail florists, wholesalers 
and flower farms spent the day giving two 
bouquets to individuals, one to keep and 
one to pass along to someone else. The 
initiative grabbed media attention and 
was well represented on social media, 
documenting the day’s smiles.

SLOW FLOWERS WINS NATIONAL 
AWARD
• Volume One of Debra Prinzing’s Slow 
Flowers Journal was honored with the 
Gold Medal Media Award by GardenComm 
at their virtual conference in August 
2021. This national award recognizes 
the highest levels of professionalism in 
garden communications. 

CALPOLY TAKES ROSE PARADE 
ANIMATION AWARD
• The students at California Technic 
Universities can be so proud. Their float 

Calflowers And Production Team Celebrate A Successful Photo Shoot In Amsterdam.
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in the Rose Parade took the 
Animation trophy which they 
designed and worked on. The 
Rose Parade gave 24 float 
trophies to a diverse group of 
float sponsors and builders. 
The Pasadena Tournament 
of Roses introduced several 
new highlights this year, 
including a performance by 
Leann Rimes to kick off the 
2022 parade, a mid-parade 
performance featuring 
Louisiana’s Laine Hardy 
and the Hot 8 Brass Band 
and a grand finale featuring 
Jimmie Allen, Timothy 
Fletcher and the Golden 
Knights. In addition, the 
parade’s well known “TV 
Corner” sported a new look. 

ROSE PARADE 
ANNOUNCES NEW 
LEADERSHIP AND 
CONTEST
• The Tournament of 
Roses has announced Amy 
Wainscott as President and 
Chairman of the Board for 
the 134th Rose Parade on 
January 2, 2023. Wainscott 
introduced the theme of 
“Turning the Corner” for 
that event. In addition, 
she announced a design 
contest for the 2023 poster. 
“This year, as we turn the 
corner together,” Wainscott 
said, “we share in the hope, 
beauty and joy of what 2023 
will bring.”   
For official rules, see 
Tournamentofroses.
com/2023postercontest

WF&FSA LAUNCHES THE 
FLOWER MOVEMENT
• The Wholesale Florist 
& Florist Supplier 
Association introduced a 
new initiative to bring the 
floral community together 
and highlight the positive 
impact and importance 
of flowers in everyday life 
, branding it The Flower 
Movement. Executive Vice 
President Molly Alton 
Mullins says “the movement 
will broadcast …feel-good 
moments across the 
industry and into the public 
sphere.” The Movement 
is intended to promote 
community activism using 
flowers to change mindsets 
and uplift feelings. See 
Wffsa.org for more.
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02
ASH WEDNESDAY
• Palm Sunday April 10;  
Easter April 17

7-9
WF&FSA FLORAL 
DISTRIBUTION CONFERENCE
•  “Breaking Boundaries – Bridging 
Divides, The Doral, Miami, FL

08
INTERNATIONAL 
WOMEN’S DAY
•  Celebrated with flowers 
worldwide

13
DAYLIGHT SAVING TIME 
BEGINS
• The Flower Fields at Carlsbad 
open to the public in mid-March 
(through mid-May).  
Check dates at:  
Theflowerfields.com.

16-17
PURIM

18-27 
NATIONAL DATE FESTIVAL
• Riverside County Fair, Indio.

21 
PRESIDENTS DAY

MAR.

FEB.
19, 26
• The Wall farmers market, 
Saturdays, Seventh to Eighth 
streets on Wall Street. 9 a.m. to 
2 p.m. Come enjoy the activities, 
the flowers and the food.

5, 12, 19, 26
• The Wall farmers market, 
Saturdays, Seventh to Eighth 
streets on Wall Street. 9 a.m. to 
2 p.m. Come enjoy the activities, 
the flowers and the food.

MAY 5-30, 22
Los Angeles County Fair 
• Pomona. 100th anniversary. 

Closed Mondays/Tuesdays 
except Memorial Day. 

LAcountyfair.com.

JUNE 7-9, 22 
International 

Floriculture Expo 
• Miami Beach Convention 
Center and Jacob J. Javits 

Center, New York

JUNE 26-28, 22
Slow Flowers Summit 
• Lower Hudson Valley (45 
minutes from Manhattan), 
in the Stone Barn Center, 
New York. See more at 

Slowflowerssummit.com.

JULY 26-28, 22
AIFD National “Roots” 

Symposium 
• Caesars Forum (Hotel: 
Harrah’s), Las Vegas. See 

AIFD.org.

AUG 29 - SEPT 1 
AIFD National “Roots” 

Symposium 
• CalFlowers’ Fun ‘N Sun 

Convention “All About 
Flowers” featuring tours and 

visits of flower farms, learning 
sessions and fun activities; 

Hotel del Coronado. Get the 
scoop at CAFGS.org.

SEPT 6-8, 22
SAF’s 137th Annual 

Convention 
Hilton Orlando

SEPT 6-8, 22 
SAF’s “Petal It Forward” 

• Goodwill initiative.

SAVE 
THE DATE

17
ST. PATRICK’S DAY

27
ADMINISTRATIVE 
PROFESSIONALS DAY

27
THE ACADEMY AWARDS, 
DOLBY THEATER

01
MARDI GRAS
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