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quality products.
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You probably know her as Blooms by Emily,  the bubbly floral 

designer with boatloads of colorful floral expressions taking 

over your Instagram feed. But did you know that Blooms by 

Emily is also the owner of Emily Jilg Co.,  a luxury floral and gift 

boutiqueshop found in La Canada Flintridge, CA?

Emily, our Original Los 

Angeles Flower Market 

faithful has built a 

business with the intention 

of bridging the connection 

of happiness to the 

community. So, how did this brand come 

to be? 

Hometown Hustler
At the young age of 5, Emily was already 

a jack of all trades. From selling fresh 

tortillas, to handcrafting duct tape wallets 

and purses, to manning a lemonade and 

fudge stand, business was blooming all 

around her.

“One of the many [businesses] was ‘Petal 

that my parents humored me about,” Emily 

neighbors. I grew up with that mentality of 

always wanting to have a business, own a 

business, be a business owner.”

being the star of the show. Her passion 

for business began with food. In 2019, 

Emily walked away from six years at the 

LA Times to launch a personal online spice 

blend business.

“I decided to make the leap to start my own 

business, leave a very steady corporate 

job and jump into something that didn’t 

really have any promise or security,” Emily 

said. “But I believed in myself, my husband 

believed in me, and my parents believed 

which was focused on food and bringing 

people together around food.” 

While the shift in her career was a success, 

the unforeseen pandemic forced a pivot 

in her business marketing model. Stuck 

at home and with a burning passion to 

spread joy in troubling times, Emily took to 

Instagram Live to sell her spices, but also 

invitepeople to make dinner with her.

“We would make a cocktail, we would 

make dinner with my spice blend, I 

would go through the entire dinner with 

everybody,” Emily said. “There would 

course, kind of inviting people into my 

home to enjoy a nice night and make it 

special when we were all really aching for 

community and fun.” 

And boy, was it a hit. Emily started 

receiving inquiries to host dinner parties, 

recreating those “Instagram Live” 

moments of togetherness and laughter 

in person. While the business was a 

collection of different elements, one aspect 

of her business caught traction more than 
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Redirects  
Her spices were her “bread 
and butter”, but with 

quickly becoming the main 
demand of clients, Emily 
saw the opportunity for a 

of 2021, Emily was asked 
to do a wedding, something 
of scale she had not yet 
reached. She had only been 
creating arrangements 
forsmaller events and retail 
opportunities, never a 
wedding. With her business 
intentions to be surrounded 
by her spices, she thought 
to herself, “This isn’t what 
I thought I was going to 
be doing, should I say yes 
to this?” The thought of 

more traction and growing 

than other aspects of her 
business felt like a failure. 
But then, she had an 
epiphany.

“It’s not a failure it is just 
a redirect, and that is what 
people go through every day 
in their life,” Emily said. 
“There is no right or wrong, 
there is no fail or succeed, 
it is just life. You must keep 
pushing through whatever 
your questions or failures 
may be because we all have 
those moments. And that 
is what makes us special 
and makes us have more 

grit. If things came easy, 
they wouldn’t be as joyful. 
When something is really 
earned and there are blood, 
sweat, tears, and everything 
in between to get there, it 
tastes so much better, it 
feels different.”

In the Winter of 2021, Emily 

Co., where she also still sells 
her spices today. She always 
knew she wanted to have a 
retail business because of 
the interactive and inviting 
elements. The intentionality 
of making people feel 
special, taken care of and 
valued is what Emily models 
her entire business around. 
From her role as the boss 
to her team of employees, 
to her personal life and 
relationships, she practices 
the same business ideology 
throughout it all.

“Genuinely that is why I 
started this whole business; 
I like to make people feel 
special,” Emily said. “It 
is fun, it is my favorite 
thing. I think that is all 
people really want in life 
is to feel special and taken 
care of and valued. I try to 
makeeverybody just feel 
seen and heard and that 
they are loved.”

Florals for the Soul

and rejuvenates the soul when 
people need it most. From the 
pandemic to world challenges and 
everything in between, people are 
itching for an ounce of positivity. 
People need to feel inspired. The 

for one another and using their 

to shine a light when we need it.

Emily, a very engaging person, 
puts her heart into her work, 
which she believes to be a key 
factor in creating something 
sentimental. She pulls from the 
person, the event, the meaning 
behind the intent and locks in on 
what will resonate the most.

“It is kind of like cooking, you 
get these ingredients together, 
the way you put it together, the 

I try to make 
everybody just feel 
seen and heard and 
that they are loved

Emily’s Bloom Bar, found inside Emily Jilg Co.

Emily and the storefront of her new retail business.

Emily Jilg Co., With Love + Salt, The Collection, Found in Store.
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I try to make 
everybody just feel 
seen and heard and 
that they are loved

Emily Jilg, crafting a summertime-inspired arrangement.

Emily’s Bloom Bar, found inside Emily Jilg Co.

Emily and the storefront of her new retail business.



Florals
F O R  T H E

Soul
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Soul



spices you put into it with your 

it look and taste different from 
store-bought,” Emily said. “When 
somebody receives an arrangement 
and they look at it, and they feel 
like you saw them, Ibet all the 

creme de la crème in that moment.” 

And that feeling of pure joy is an 
emotion worth sharing with the 
world. Emily has molded every 
aspect of her business around 
making everyone feel heard and 
seen throughcreating installations, 
arrangements or bouquets that 
bring out those joyful moments.

Dahlia Season
Take this time last year, for 
example. Emily’s parents knew 
a friend who was terribly ill. Her 
mother asked if she could craft 
something for the sick woman 
thatwould instill a sense of peace, 
calmness and happiness. And it 
was clear what Emily wanted to 
use to create this special piece. 
With the blooms in season, the 

such emotion and speak to such a 
beautiful soul was the Café au Lait 
Dahlia. The gorgeous, elegant style 

personal arrangement, and Emily 
delicately placed each stem in with 
the intention of sharing peace, 
calm and beauty of nature with the 
special person.

“My mom delivered [the 
arrangement] to her,” Emily said. 
“She called my mom; she was so 
sick that she could barely talk. 
She said, “I will never forget this, I 

are making me feel right now.” She 
passed away a couple of months 
later. But the fact that something 
so simple could make somebody 
feel so special in that moment, 
I could do that all day and be 
happy.”

To Pink or Not to Pink
artist. The keen eye that is required 
to create such robust and show-
stopping arrangements takes talent, 
because merging different personal 
styles together is no easy task. 
Take the story of a mother gifting 

of a new baby girl, for example.A 
woman called Emily, ecstatic for 
her son and her daughter-in-law 
who had just had a brand-new baby 
girl. The daughter-in-law wasn’t 
that much of a pink girl, but the 
mom wanted to represent the new 
baby girl with pink; so she wanted 
something peachy. So, Emily got 
creative. She put together a white, 
a little bit of pink, peachy, orange 
and yellow arrangement with some 
dried bunny tails to tie it all in.

“She walked in and was so happy, 
so overjoyed,” Emily said. “She 
was crying because she was so 

The personal arrangement created for a 

person in need.



15The Bloomin’ News

happy, and it made me start to cry 
because this woman was over the 
moon for her daughter in laws new 
baby girl and she was happy I had 
captured what she wanted me to 
capture. When you have a client 
like that and walks in and is so 
overjoyed with what you were able 
to produce for them and they are 
like, “how did you know that this 
is exactly what I wanted?”, it is the 
best feeling, those are my favorite 
moments of my job.”

Bloom Onward
Those moments of blessing people 
with positivity are what Emily 

stop spreading the love here? 
Emily sees herself expanding her 
resume, building her business 
into a brand alongside the retail 
aspect. Envision; Blooms by Emily 

around Los Angeles with multiple 
locations.

“I have a lot of visions for 
continuing to make people feel 
good,” Emily said. “Having just 
a blooms spot, a tiny little spot 
where you can run in and run out. 
I can see having a great little café 
where you can come and have a 
sandwich a salad and maybe a 
glass of rose and pick up a bundle 
of delphinium that came in. I see 
these things happening in lots of 
places.” 

It all comes back to drawing 
inspiration from the beauty and 
joy that is all around us. Hints of 
love and hope are all around us, 
even in the little things. Find those 
moments and hold on to them.
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A CONVERSATION WITH

LAUREN RIVARD

WRITTEN BY SARAH HERMINA 

THE Picnic 
Collective’s
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Meet Lauren Rivard, 
Founder of The Picnic Collective.

We had the opportunity to sit down with Lauren to discuss how she incorporates florals into her 

picnic designs. The Picnic Collective does more than just one-of-a-kind picnics. The blossoming 

business offers luxury private picnics, fulfi l l ing whimsical wishes for everything from romantic cliffside 

proposals to Insta-worthy influencer soirees. The Picnic Collective offers franchising in other states, 

brand installation events, and you can even order custom arrangements styled from one of their 

signature custom flower arrangements on DoorDash! 

What is The Picnic 

Collective and how did the 

journey begin?  

 I started The Picnic Collective in 
2019. For a while, I was a one-
woman show just going around 
setting up these picnics. It was super 
fun because I was able to get out 
and meet people. At the time, I was 
just coming out from some health 
problems, so it was a great outlet for 
me.  

I started offering these unique 

getting business, and it just kind 
of happened like crazy overnight. 
It immediately took and I was busy 
setting it up. With help from my 
friends and family, we would go and 
set the picnics up, and we got busy 
enough to where we could hire a 
team!  

As a business owner, how 

would you describe your 

work and how it relates to 

your personality? 

I really like incorporating a lot of 
details into our events. I wouldn’t 
quite call myself a perfectionist, but 
the people sitting next to me are 
rolling their eyes! But yeah, I really 
like to implement intricate details 
into our events, and that is who I 
am as a person. I like to create our 
events to be whimsical and fun. We 
like to work with a lot of color in our 
events and we tie that in with our 

What inspired you to 

start your business, and 

where do you draw your 

inspiration from?   

I started the business because I 
didn’t see anything like this out 
there. We wanted to do a Pinterest 
picnic for my birthday one year, and 
there were no options. We’d have 

wanted to create something that was 
sort of a one-stop shop for somebody 
to be able to enjoy an experience like 
this.  

What is some advice you 

would share with people 

trying to start a new 

business?

I tried to start several businesses 
before this one, and you just have 
to keep trying and commit yourself 
to it because something is going to 

husband and I had a few businesses 
before this one that just didn’t quite 
take. We just said, “this one was 
going to work,” so we gave it our all 
every single day. You really have to 
commit yourself to progress. Go out 
and hit the ground running. Even 
if you must go out and advertise 
yourself, always try to come up with 
creative ways to get your name and 
business out there.  

1.

2.
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Can you recall a memorable 

time when your floral design 

work made a significant 

impact on a client’s mood, 

and what does it mean to you 

to be a part of these special 

life moments? 

We worked with somebody who I will 
always remember. He knew exactly 

knew she loved ivory roses and a 
very bohemian look. He made sure to 

him create a mood board and create 

sweet proposal that ended up being 
all bohemian themed. They came up 
on a stand-up paddleboard from the 
ocean, came onto the beach and then 
he proposed! It was so sweet. We get to 
be a part of those kinds of things every 
day and it’s super exciting. 

Can you tell us more about 

how you personalize the 

experience?  

We call it custom styling. We have 
our pre-set picnic theme options 
we can do and conceptualize the 

will come to us and say we want to 
replicate our brand. We then take the 

customize it into the event. We create 
event mock-ups and mood boards and 
work to make sure it’s their vision. We 
have been doing a lot more business 
and brand activations, which has been 
nice. 

What is the most rewarding 

part of your work?   
 

I would say there is nothing that beats 
the hard work that we put into an 
event and when we get to greet clients 
on-site and see the excitement as 
they’re approaching their event.   

How important is it to stay 

positive and choose to see 

the beauty around us? 
 

 Flowers, in general, are a beautiful 
thing and they’re an easy gift to give 
to somebody to brighten their mood. 
We have a wonderful medium we get 
to work with, surrounding ourselves 
with beauty all the time!  

Can you tell us how you 

balance being a full-time 

mom, wife, and female 

business owner?  

It’s a real trick and a juggling act – 

day is different. My approach right 
now is being patient with myself and 
can’t give 100 percent to everything, 
but I can do my best and carve out 
moments to spend with my family, 
kids, employees, and just being 
present in the current moment with 
everything that I’m doing.  

What is your favorite 

aspect of the Flower 

Market and what draws 

you to their flowers, in 

particular?   

We were just there today for a custom 
design! When I shop there, I really 
like the amount of selection and the 
quality is great! Lots of variety is 
something that brings us there when 

because they will always have it.  

What is your vision for 

the future of The Picnic 

Collective?   

Some exciting stuff, we are 
franchising the business. We’d like to 
move into a few more states this year 
if possible. We are also expanding 
where we currently are and hopefully 
will become more of a retailer for 

for weddings, proposals, or really 
anything, even if it’s not picnic 
related, as well as full-service 
balloons, and rentals for larger-scale 
events.  

 

  

 

I like to create 

our events to 

be whimsical 

and fun.
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I like to create 

our events to 

be whimsical 

and fun.
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WRITTEN BY MELISSA DURAN OF QUERENCIA FLEURS & GREENERY 
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While our sunny days here in SoCal are far from over which means more sunny days on our calendar, we will show you 

how to keep your home and the workspace always bright and cheerful by adding a colorful pop of color using some of your 

my choice of arrangement, I’ve decided to keep the colors of the summer and stick with greens, oranges, yellows, and a pop of blush 

Depending on the size and 

your choice of vase you can 

start by using your chicken 

wire to make a ball shape to 

place at the center of your 

vase. If your vase is smaller 

and doesn’t allow room for the 

chicken wire you can use a 

across the top of your vase as 

shown here. 

Now that your vase has been 

prepared you can start by 

adding greenery to the sides 

and center of your vase. Be 

sure to trim your greenery to 

your desired length depending 

start to focus on the empty 

step back ever so often to take a general look at where to place my 

Before creating your arrangement there 

are a few simple tools and 

materials that will help make the creating 

process easier for you.

YOU WILL NEED THE FOLLOWING: 

BRANCH CUTTERS

FLORAL SCISSORS 

CHICKEN WIRE

FLORAL TAPE 

FROG PIN 

FLORAL VASE 

TOOLS 

& 
MATERIALS

STEP 1 STEP 2

STEP 3

Creating a floral arrangement is a patient process, 

allowing your creativity to flow as you place your 

greener y and flowers to fill your vase. The key is 

to have fun and be creative while arranging your 

flowers like a florist!
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Happenings
SLOW FLOWERS ELEVATES 
FLOWERS 
• The 2022 “American Flowers Week” 

(6/28-7/4/22) Botanical Couture 

collection included eight stylish and 

curiosity and engages viewers with 

Collection was unique to the location 

and season where it was produced and 

photographed, with design narratives 

of art. 

NEW PARTNERSHIP FOR 
TOURNAMENT OF ROSES 
• The Pasadena Tournament of Roses 

and Mansion Entertainment Group 

(MEG) are bringing together two iconic 

entertainment legacies for the 2023 

Rose Parade presented by Honda. 

MEG will be the presenting sponsor of 

the Grand Finale and showcase their 

landmark The Mansion Theatre for The 

Performing Arts in Branson, Missouri, 

celebrating its 30th anniversary. As 

a specially designed stage for an 

outstanding recording artist yet to 

be announced. Tournament of Roses 

Executive Director/CEO David Eads 

says the partnership “has created an 

environment for creativity and the 

partnership will provide enjoyment of 

the Grand Finale for years to come.”

CSFA AND CALFLOWERS PARTNER 
FOR FLOWER PALOOZA 
• The annual CaliFlora, presented by 

California State Floral Association, 

will be presented on Sunday, August 

28 as One Dynamic Day with Flowers, 

thanks to a partnership between CSFA 

and CalFlowers. The unique event will 

AIFD PFCI, teaching a master course in 

“Flower Care and Handling” and “Flower 

Trends for Today’s “You Do You” world. 

Mandy Majerik, AIFD PFCI, (called a 

rock star by Schwanke) will present a 

trends workshop and her secret weapon 

you won’t want to miss. Contact Ann 

Quinn: ann@aggamsi.com.

TELEFLORA MAKES 30,000 PEOPLE 
SMILE 
• 

than thousands of nursing homes, hospitals 

and essential workers all across the USA. 

Recipients also included children in foster 

homes and individuals using Meals on 

Wheels. This annual event has grown in 

popularity over the years to one of the 

industry’s leading charitable projects. To 

in turn, donate their time and talents 

while many local wholesalers and growers 

AFE FUNDRAISING IN PROCESS 
• The American Floral Endowment 

announces its annual virtual fundraising 

campaign to support the next generation of 

advances, scholarships and internships. To 

contribute, visit Endowment.org. 

NEW LOCATION FOR MAYESH 
• Mayesh Wholesale Florist will open a 

in Charleston, South Carolina; the 21st 

South Carolina. Located at 5935 Rivers 

Avenue, Suite 105B, the operation includes 

Dahlson says Charleston is a “great event 

town and we’re thrilled that Mayesh will 

there.” The 10,000 square foot branch will 

growers.

Botanical 

Couture 

collection 

included eight 

stylish and 

artistic floral 

expressions 

that stimulated 

curiosity 

and engages 

viewers with 

flowers in a 

new way. 
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OCTOBER

SAVE 
the 

DATES

SEPTEMBER

28
CaliFlora Flower Palooza!!! CalFlowers and 
California State Floral Association present: 
One Dynamic Day with Flowers at the: 

Hotel del Coronado
1500 Orange Ave, Coronado

including Flower Trends for Today’s “You
Do You” World with J Schwanke, AIFD AAF 
PFCI, and Mandy Majerik, AIFD PFCI.

2-3
“Hands-on Floral Workshops and Live 
Presentation” at the International Floral 
Trade Center, 5858 Dryden Place, 
Carlsbad. Includes “Petals for Patriots 
with David Root, “New Trends in Hand-
tied Bouquets with Sandy Ville and 
“Explore Neotropica” with Asa Ige, and 
a live floral presentation with celebrity 
designers. Contact California State Floral 
Association. Calflowers and Green Point 
Nursery supply the flowers. 

5
Labor Day

Calendar S U M M E R  2 0 2 2

B R E A S T  C A N C E R  A W A R E N E S S  M O N T H

4-5
Yom Kippur 

10
Bosses Day

4-5
Sweetest Day (oberved)

10
Columbus Day

31
Halloween

EVERY SATURDAY The Wall Farmers Market on San Pedro Street between Seventh and 
Eighth streets, just outside the Original Los Angeles Flower Market, 9 am to 2 pm.

OCTOBER 17
CCF Exam Prep Class at 

Modesto Junior College. 
For details, email Ann 

Quinn ann@aggamsi.com.

OCTOBER 19
 Petal it Forward

https://safnow.org/
petalitforward/

NOVEMBER 6
Daylight Saving Time ends

AUGUST 6-8
SAF Orlando 2022 117th Convention 
welcomes all segments of the floral industry 
for two full days of education, networking, 
competitions, awards and honors, and to 
see new and exciting floral trends and tech 
products. Hilton Orlando, Orlando FL. 
Details: SAFnow.org 

8,16
CCF Exam Prep Class; 

For details, email Ann Quinn ann@aggamsi.
com. 

11
Grandparents Day 

Patriot Day / Citizenship Day 

Remember “9/11” 

13
International  Chocolate Day 

25-27
Rosh Hashanah
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CHRIS DRUMMOND, AAF, PFCI 
PENNY’S BY PLAZA FLOWERS

|

•  Best-in-class technology – from POS to 
eFlorist and order-driving services

FLORAL INDUSTRY 
LEADERS CHOOSE TELEFLORA
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