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is a brand created for the entire floral industry, to promote an 
increase in floral consumption in the United States.

Join your other industry stakeholders from all segments in 
contributing to the growth of the floral industry by making your 

3-year pledge today!

Simply scan the QR code to go to our funding page, and help us 
spread That Flower Feeling to millions of American consumers!   

https://thatflowerfeeling.org
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The Los Angeles Flower Market of The American Florists’ Exchange, Ltd.
Location 754 Wall Street, Los Angeles, CA 90014
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The Original Los Angeles Flower Market of the 

American Florists’ Exchange
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Market Manager/Mellano 213.622.0796
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recommends or endorses any products or advertisements displayed in 

this publication but presents them as a service to our readers.

ADVERTISE IN BLOOMIN’ NEWS
Please email our marketing department at  

marketing@thelaflowermarket.com for our media kit and  
advertising information. 

INDEX TO ADVERTISERS

Original Los Angeles Flower Market.......................................................Page 4 

Floral Supply Syndicate..........................................................................Page 6

Mellano & Company................................................................................Page 6

The Flower Fields at Carlsbad Ranch.....................................................Page 7 

Mayesh Wholesale Flowers...................................................................Page 22

American Floral Endowment..................................................................Page 23

Teleflora...................................................................................................Page 24 Photos by Certified American Grown

mailto:Marketing%40thelaflowermarket.com?subject=
mailto:marketing%40thelaflowermarket.com?subject=
https://www.instagram.com/theoriginallaflowermarket/?hl=en
https://www.facebook.com/theoriginallaflowermarket/?fref=ts
https://www.yelp.com/biz/original-los-angeles-flower-market-los-angeles-2?osq=original+la+flower+market


The Bloomin' News6

FSS.COM

FLORAL SUPPLY SYNDICATE

WEDDING & EVENTS
SHOP!

Are you on our current 
mailing list? 

Visit FSS.COM or scan 
the code below for our  
catalog request form!

734 Wilshire Rd.,
Oceanside, CA 92057

800.635.5266

766 Wall St., 
Los Angeles, CA 90014 

888.635.5266 

From farm to 
wholesale, we 

pride ourselves on 
offering the finest 
quality products.

https://www.fss.com/
https://www.mellano.com/
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Just off the I-5, escape into 50- acres of extraordinary color at  
The Flower Fields at Carlsbad Ranch ®

Ticketed Events
Advance Reservations are required

Picnics + Flowers
Enjoy a luxury picnic among the backdrop of millions of 
ranunculus + breathtaking ocean views. Food, drinks + 

aesthetic included!

Girl Scout Days
A unique growing program where Girl Scouts can come 
to earn a patch. Composting, planting, art project, and 

wagon ride included!

Flower Flow Yoga
Practice a one-hour yoga flow in the morning 

overlooking the blooming Giant Tecolote Ranunculus 
Fields.

Sunset Wine Tasting & Music
An intimate culinary experience unfolds with wine & 

bites paired to the songs of live music. Enjoy the sun as it 
sets on the fields at this after-hours event.

�ee Activities 
With Paid Admission

Kid’s Day
A full day of fun for kids featuring a yo-yo 

demonstration, performances by the BMX freestyle 
team, bubble making, ballooning, face painting and 

more!

Musical Performance by John January
Join us for an exciting performance by John January, a 
Great Blues Artist in the Blues Hall of Fame-Chicago.

Canon Photo Workshop
Come and celebrate The Flower Fields at our 

Photography Workshop. Canon will loan out cameras 
and lenses to help you catch the color.

Mother’s Day Celebration
Join us on the final day of our season for Mom’s special 

day. Enjoy the colorful dancing of the Rancho Buena 
Vista High School's Ballet Folklorico.

theflowerfields.com
All tickets must be purchased online. Book your visit for your preferred date and arrival time.

Season Dates: 
March 1st - May 14th

2023 Activity Calendar

Scan the QR code 
to see all of our activities !

L I V E  C O L O R F U L LY

https://www.theflowerfields.com/
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While it ’s a reality that even our local flower market is a part of the global 
economy, the Market enters its next 100 years with its feet firmly planted in 
Golden State soil. California remains a leader and trendsetter for what is in 

demand for floral artisans here and around the world thanks to the vibrant and 
versatile flower, plant, and foliage offerings from its farms.

WRITTEN AND PHOTOGRAPHED BY KIT WERTZ

Golden State
is Still the One for Fresh Flowers

A mixed bouquet featuring all flowers and fruit farmed from Resendiz Brothers in San Diego County. Photo by Resendiz Brothers.
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Close by and on the Map
From its San Diego County farms, 
Mellano and Company grows year-
round foliage including many varieties 
of Eucalyptus, Ruscus, Agonis, and 
Myrtle, along with Australian flowers like 
Waxflower and Grevillea. The farm grows 
the largest crop of Ranunculus flowers 
each spring season from their publicly 
accessible Flower Fields in Carlsbad. 
“I think we put the ranunculus on the 
map,” says Bob Mellano, Vice President of 
Sales of Mellano and Company. 

While many of the flowers that were 
traditionally grown in California like 
Carnations, Roses, and Pompon 
Chrysanthemums have shifted to Central 
and South American farms, Bob says 
California is a leader in the cut flower 
industry, especially when it comes to the 
specialty cut flowers.

“I think this market in Los Angeles is still 
one of the premier markets in the world 
in terms of the ability to find flowers 
to take care of the (industry’s) needs, 
whether it be Valentine’s or any other 
needs,” says Bob. 

He agrees that even though a lot of flower 
production has moved south and out of 
California, there are many advantages 
to sourcing locally. “Flowers like Dahlias 
and Ranunculus don’t travel well,” says 
Bob. These flowers are best when sourced 
locally and many others are just better 
when they can be trucked overnight 
after being harvested from the farm and 
brought to market.

Market Day is Every Day
Fresh flowers and plants are brought 
to market every business day, which is 
Monday through Saturday. The only day 
of the week that the Market is closed is 

Sunday as well as Christmas Day and 
New Year’s Day (or the days after each 
holiday when they occur on a Sunday). 

In the days before the 1990s, the market 
was only open on Monday, Wednesday, 
and Friday. Flower farmers worked their 
farms on the other days and then brought 
flowers to the Market on “Market Days.” 

Today, most vendors in the market are 
not flower farmers, but wholesalers who 
act as curators of botanical content for the 
florists, floral designers, event planners, 
landscapers, and flower enthusiasts 
throughout Southern California.

Third Generation
Some of these wholesalers have been 
at the Market since they were infants 
and have since taken over their family’s 
businesses like Eliseo’s Wholesale started 
by Alexandro Valle. His son, Eliseo Valle 
says that now his own son, Anthony Valle 
has taken over. During the week running 
up to Christmas, Eliseo says most of their 
business is made up of locally grown 
flowers and foliage. 

“We get all our greenery from San Diego,” 
says Eliseo. “We are making garlands 
with it and will continue to offer garlands 
year-round,” he says. The foliage arrives 
after a short two-hour drive from Valley 
Center including Cedar (for the holidays), 
Pearl Acacia, Parvifolia, as well as a 
variety of Eucalyptus including Silver 
Dollar, Gunni, True Blue and Baby Blue. 
 
For Valentine’s Day, Eliseo’s offered a 
wide variety of greenery and hundreds 
of red roses. In the spring and summer, 
they’ll still offer a large variety of greenery 
along with locally grown Sunflowers, 
Anemones, Protea, Pincushion Proteas, 
and Pampas Grass as each is seasonally 
available.

1.  Alstroemerias grown at Mellano  
and Company farms grace the cooler at  
its wholesale headquarters in DTLA at  
the Market. 

2.  Anthony Valle (left) and his father Eliseo 
Valle (right) of Eliseo’s Wholesale help 
customers purchase flowers and greenery 
selections from Valley Center and 
Oceanside in San Diego County. 

3.  Eliseo Valle of Eliseo’s Wholesale shows  
off custom holiday garlands made by  
their own team with fresh mixed greens 
from Valley Center and Oceanside in  
San Diego County. 

Photos by Kit Wertz

1.

2.

3.
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On to the Next Level
New sellers to the market within the 
last three years are not new to the 
business. Nestor Lara from Next Level 
(NL) Wholesale has been in the floral 
industry for over a decade. He started 
his space in the Market in October 
2020 and is known for his specialty 
tinted flowers and logo roses. He is also 
proud to offer California-grown David 
Austin Garden Roses. Not afraid to 
experiment, Nestor is excited to grow 
his business by investing in local farms 
and even a flower shop. 

“I see growth opportunities by 
partnering with farmers,” says Nestor. 
He says Lunar New Year, celebrated 
this year on January 22, is a great time 
for locally grown flowering branches 
like Quince.

Family Businesses Abound
There are more than a few family 
businesses at the Market and Sunrise 
Wholesale is an example. Even 
though the owner David Ramirez 
has been in the flower business 
for 12 years, Sunrise is new to its 
current space. His brother, Jonathan 
Ruben Ramirez is a salesperson for 
the company and explains that they 
do offer about 30% of their stock 
from local farms. Jonathan says 
depending on the season, “We carry 
Baby’s Breath, Snapdragons, Stock, 
Bells of Ireland, Green Mist, Queen 
Anne’s Lace, Acacia, Spray Roses, 
Dahlias, Ranunculus, Anemones, and 
Hydrangea.”

Local Lilies in Paradise
Scott Lee commands a knowledgeable 
presence at his business stall for 
Paradise Gardens Flowers. He proudly 
features many types of Lilies from 
Oxnard and Carpinteria throughout 
the year. “We have Asiatic Lilies, 
Oriental Lilies, and Rose Lilies,” says 
Scott. He notes that red Roses are 
more popular around Valentine’s Day, 
and Lilies do well for Mother’s Day. 
“People want the pink and white Lilies.”

Orchids in Bloom
Many plant vendors are present 
at the Market, but Kimura Plus is 
known for its cut Phalaenopsis stems 
for weddings as well as its selection 
of potted orchids. Max Sunwoo at 
Kimura Plus says he features mainly 
the Phalaenopsis orchids from farms 
in San Diego, Oxnard, and Gilroy. He 
echoes the sentiments of many vendors 

5.

6.4.
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that roses dominate the demand near Valentine’s Day, but 
the potted orchid is popular year-round. “White and purple 
orchids are popular for Mother’s Day,” says Max.

Local Farms Bring the Products
Many farms in California still produce the same “quality 
and freshness” in their flowers and plants from which the 
Original Los Angeles Flower Market was founded. Whether 
sourcing from farms in the south in San Diego County or 
up in the Watsonville area near Santa Cruz, farmers can 
truck in their products overnight for the vendors to sell at 
the Original Los Angeles Flower Market. Despite current 
inflation challenges as well as new state laws that restrict 
field-labor hour work weeks, these farmers are still seeing 
growth opportunities from their corner of the state’s flower 
fields, nurseries, and greenhouses.

4.  California-grown Hydrangeas still dot the market in late fall at The Original 
Los Angeles Flower Market at Sunrise Wholesale. 

5.  Nestor Lara of NL Wholesale holds David Austin Garden Roses grown in 
California at his NL Wholesale stall at the Market.

6.  Jonathan Ruben Ramirez poses in front of California grown spray roses at 
his brother’s stall Sunrise Wholesale at the Market. 

7.  Max Sunwoo of Kimura Plus stands at his stall ready for customers to buy his 
potted orchids he sources from Oxnard, San Diego, and Gilroy. 

8.  A worker places one of many bunches of fresh Lilies from local farms from 
Oxnard an Carpinteria at Paradise Gardens Flowers.

Photos by Kit Wertz

6.

7.

8.
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Growth with an Eye on Sustainability
One farm in Carpinteria is growing while keeping an eye on sustainability. Westerlay Orchids 
is a second-generation farmer family-owned business that made the switch in 2003 from 
growing roses to potted orchids. Each year Westerlay produces over four million potted 
orchids for distribution around the United States and to the Los Angeles market, but it also 
is conscious of its own carbon footprint. With solar panel roofs, recycled water drip irrigation 
systems, and energy curtains, it’s trying to be carbon-neutral by 2026. 
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Amy Lovitt, a member of the Westerlay 
marketing team, talks about the growth 
they are seeing. “Our growers are 
always working on trying to introduce 
new varieties,” says Amy. The company 
produces Phalaenopsis orchids for retail, 
wholesale, and eCommerce sales. 

“Our double spike white is really popular 
because it’s really simple and I think 
a lot of people like that for homes and 
gifts,” says Amy. “I think it just makes a 
really perfect gift to give to somebody for 
either a birthday or wedding.” 

Westerlay Orchids is keen to educate 
the customer and retailers on the proper 
care for orchids and offers a newsletter 
featuring orchid care, new products, and 
periodically hosts workshops at their 
showroom in Carpinteria. 

Westerlay Orchids created this vibrant and fabulous 
display for the Santa Barbara Orchid Show a few 

years ago.  

Photo by Westerlay Orchids
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Growth

Growth in Protea Farms in California
It wasn’t that long ago when you’d walk through 
the Market and see only a few vendors featuring the 
favorite ‘Pink Ice’ Protea or Australian Banksia. Now, 
you are likely to see it much more frequently and 
that is thanks to growers like Resendiz Brothers in 
San Diego County. For over 25 years, the Resendiz 
brothers have farmed acres of land with South African 
and Australian native plants and still introduce new 
varieties for sale every year. 

Diana Roy, Business Manager of Resendiz Brothers 
says, “Design using Proteas has increased quite a bit 
over the years.” She continues that because of social 
media, they are selling quite a bit more varieties, 
too. “It’s taken years and years to introduce all the 
different varieties,” says Diana. She says they are at a 
point where people are asking for a particular variety 
of protea versus just asking for a color like “pink.” 

People are also asking for Hawaiian hybrids now and 
there is a greater awareness of the many varieties that 
are being cultivated and harvested now. 

Resendiz is part of the International Protea 
Association which will be hosting its next conference 
in California in April of 2025. It will be great timing 
for the more than 30 Protea farmers in California with 
more farms poised to open in the next few years. In 
addition to a huge variety of Proteas, the Resendiz 
brothers grow Manzanita, Boronia, Leptospermum, 
Rice Flower, Waxflower, Banksia, Leucadendron, 
Leucospermum, Kangaroo Paw, Grevillea, Bruniaceae, 
fruiting branches, Eucalyptus of all kinds, Aussie 
Pine, and other specialty flowers from Australia and 
South Africa including the sought-after wedding 
flower, Serruria ‘Blushing Bride.’
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Specializing for Longevity
Mike Furlong, Sales Manager at Ocean 
Breeze Farms in Carpinteria, is also 
optimistic about the progress of the 
industry. Mike has worked in the flower 
industry since 1999 and started at the 
Southern California Flower Market  
in DTLA. 

Ocean Breeze Farms sells to the 
San Francisco, Los Angeles, and 
Carlsbad markets and beyond. From 
its Carpinteria and San Luis Obispo 
farms, they produce primarily Gerbera 
Daisies, Asiatic Lilies, Oriental Lilies, 
and Hydrangea. 

It’s owned by Renee and June Van 
Wingerden who have been a farming 
family for generations. Renee’s son, 
Ivor Van Wingerden is the president of 
Cal Flowers as well as the manager of 

operations at Ocean Breeze Farms in 
San Luis Obispo. Ocean Breeze offers 
California-centric quality and freshness 
in its products with a 20 percent focus 
on the mass market and an 80 percent 
wholesale share.

The company remains extremely 
optimistic of the industry and is 
expanding its production. “I just 
finished purchasing another 100,000 
Gerber plants because business has 
been very good for Ocean Breeze,”  
says Mike.

With resilient and adaptable California 
farmers like these and long-time 
veterans at the Original Los Angeles 
Flower Market who sell their products, 
the Golden State continues to make its 
positive and substantial mark on the 
floral industry.

9.  A worker harvests Leucospermum and Eucalyptus at Resendiz Brothers  
in San Diego County. Photo by Resendiz Brothers

10.  Gerber Daisies are ready to ship out at Ocean Breeze Farms.  
Photo Ocean Breeze Farms 

11.  The packing team taking a break at Ocean Breeze Farms.  
Photo Ocean Breeze Farms

12.  Lilies open gloriously at Ocean Breeze Farms.  
Photo Ocean Breeze Farms
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A  C O N V E R S A T I O N
W I T H

C E R T I F I E D
 American

Grown
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C A N  Y O U  T E L L  U S  M O R E 

A B O U T  Y O U R S E L F  A N D  H O W 

L O N G  H A V E  Y O U  B E E N  I N  T H E 

I N D U S T R Y ? 

Certified American Grown (CAG) 
is a non-profit organization. We 
are an independent national trade 
association representing a unified  
and diverse community of American 
cut flower, cut foliage, and potted 
plant farmers from the United States.

The work that we do centers on  
two pillars: 

Serving as the only advocacy 
organization focused on the 
U.S. cut flower and foliage 
community. 

Promoting the great work that 
is happening on our farms 
throughout the country to bring 
greater support for our American 
floral and foliage growing 
community. 

Our vision is to have a healthy, 
sustainable, and prosperous cut 
flower and foliage farming community 
- that comes from this country!

C A N  Y O U  T E L L  U S  W H A T 

C E R T I F I E D  A M E R I C A N  G R O W N 

H A S  B E E N  U P  T O  T O D A Y ? 

We’ve had a lot happen over the 
course of the last year. There has 
been more when we factor in all that 
continues to be done on our local 
farms, in our communities, and in 
collaboration with you, our members, 
but here are a few~ 

F e b r u a r y  W a s h i n g t o n  D C  F l y  I n
Working with our Government Affairs 
representative to maintain an ongoing 
presence in the nation’s capitol to 
work on the farmer’s behalf day in 
and day out.

C o u n t r y  o f  O r i g i n  L a b e l i n g
Participating in ongoing conversations 
critical to supporting American 
flowers and foliage for consumers to 
understand where their products are 
coming from.

T h e  A m e r i c a n  G r o w n  A c t
Working to ensure that the White 
House and other governmental 
departments are supporting American 
floral and foliage farms by sourcing 
and displaying our products proudly. 
It is truly taking an “Act of Congress” 
to implement continuous efforts 
alongside Congress representatives to 
move it through the government! 

N A S S  F l o r i c u l t u r e  R e p o r t  A l l  5 0  S t a t e s
CAG has had a long-standing 
relationship with the USDA National 

Ag Statistics Service (NASS), and 
it is through this relationship and 
advocacy that CAG was pleased to 
see that for the first time ever, NASS 
released the annual Floriculture 
Report that included all 50 states.

F a r m e r  F o r u m  S t a r t e d
We have launched a series of 
Farmer Forums, virtual discussions 
highlighting some of our farm 
members and creating a space for 
other farms throughout the country to 
meet and connect together.

G r o w i n g  o u r  D i g i t a l  P r e s e n c e 
We have seen great increases, success 
and most importantly, connection and 
support with our community through 
social media. Be sure to connect with 
us on Instagram and Facebook:  
@americangrownflowers.

N e w  M e m b e r s  -  1 1  F a r m s
Any association is stronger when the 
community is bigger and speaking 
with a unified voice. So too is Certified 
American Grown and we are honored 
to have seen growth with 11 new farm 
members in different regions of the 
country this year, further increasing 
our numbers and diversifying where 
we represent.

N e w  M e m b e r s h i p  C a t e g o r y  L a u n c h e d
We have taken steps to introduce new 
accessible membership categories, 
allowing for farms of all sizes, in  
all locations across the US, and in  
any business model to be able  
to have an access point for joining  
the organization.

1.
2.

Here at Bloomin’ News, we like to explore all realms of the industry. As we explored 
our nation’s floral and green farmers, we saw an excellent opportunity to chat with 

the organization that helps support them!

Come with us as we learn more  
about Certified American Grown!

https://www.instagram.com/americangrownflowers/
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W H A T  S H O U L D  F L O R I S T S  A N D 

C O N S U M E R S  L O O K  F O R  T O 

S U P P O R T  C E R T I F I E D  A M E R I C A N 

G R O W N  W H E N  S H O P P I N G ? 

Look for the iconic Certified American 
Grown seal! The seal should be on 
flower and foliage bunches in your local 
flower market, shop, or retailer. If you 
don’t see the seal…ASK! Like when 
asking for prescriptions from your 
doctor, ASK your flower market and/
or wholesaler for Certified American 
Grown products! 

Y O U  H A V E  A N  E X C I T I N G  P A R T  O F 

Y O U R  O R G A N I Z A T I O N ,  T H E  F I E L D 

T O  V A S E  D I N N E R  S E R I E S .  C A N 

Y O U  S H A R E  M O R E  A B O U T  T H A T ? 

W H A T  C A N  O T H E R S  E X P E C T 

F R O M  T H E  R E T U R N  O F  F I E L D  T O 

T H E  V A S E  I N  I T S  E I G H T H  Y E A R ?

This unique farm-to-table pop-up 
dinner is hosted by flower and foliage 

farmers. We invite guests nationwide 
to dine in the fields of America’s most 
stunning flower and foliage farms. The 
dinner tour is a cross-country series of 
gatherings where seasonal blooms and 
foliage dazzle on beautifully designed 
tablescapes dressed by top U.S. floral 
designers while well-known farm-to-
table chefs prepare gourmet meals.

Since launching, the dinners have 
garnered unprecedented local and 
national media attention and provided 
a wildly successful way to showcase the 
heritage of America’s flower-farming 
families. In 2017, the tour snagged 
Floral Management’s Marketer of the 
Year Award.

Certified American Grown, the 
organizer of these dinners, is a non-
profit trade association that provides 
a voice for ONLY American farmers. 
Proceeds from the Field to Vase Dinner 
Tour contribute to CAG’s advocacy 
and marketing efforts to promote 
American farms and preserve American 
floriculture heritage.

Upcoming dinner will be at The Flower 
Fields in Carlsbad hosted by Mellano & 
Company! Tickets are on sale now and 
expected to sell out!

W H A T  D O  Y O U  T H I N K  I S  T H E 

M O S T  I N T E R E S T I N G /  E X C I T I N G 

P A R T  O F  F I E L D  T O  V A S E ?

Taking part in the ultimate floral 
experience! You are immersed on a 
farm, meeting the farmer, learning 
about growing the flowers and foliage, 
playing with them at the flower 
bar, dining amongst them and then 
taking them home along with lifelong 
memories…no other dinner experience 
like this exists! 

C e l e b r a t i n g  A m e r i c a n  G r o w n  F l o w e r s  & 
F o l i a g e  M o n t h
July is the annual celebration of 
American independence, and it is only 
fitting that we celebrate the domestic 
Flower and Foliage community at the 
same time! We have been honored 
that annually both houses of Congress 
mark the celebration with the 
introduction of resolutions to celebrate 
the month. Stay tuned for more info on 
getting involved!

T h e  S y l v i a  C u p  F l o r a l  D e s i g n  C o m p e t i t i o n
We have become the annual sponsor 
for the Sylvia Cup competition held 

annually by PFCI during the annual 
SAF Convention.

A I F D ,  F T D  a n d  t h e  
A m e r i c a ’s  C u p  C o m p e t i t i o n
We worked with FTD to help sponsor 
the America’s Cup competition during 
the AIFD Symposium in Las Vegas. We 
congratulate Jenny Thommason for 
winning the competition and moving 
on to the World Cup next year in the 
United Kingdom.

F i r s t  L a d y ’ s  L u n c h e o n ,  h o s t e d  b y  
T h e  C o n g r e s s i o n a l  C l u b
The annual First Lady’s Luncheon is 

a bi-partisan celebration and annual 
fundraiser that CAG has become 
the sole floral and foliage sponsor of. 
Honoring the First Lady, the annual 
event in Washington, DC.

G l o b a l  P r o d u c e  a n d  F l o r a l  S h o w
We were excited this past October to 
receive a WUSATA grant that allowed 
for the build out and display of an 
American Grown Pavilion highlighting 
6 of our member farms who decided to 
join in the pavilion. 

For more information and details on all 
of these efforts, please visit https://
americangrownflowers.org

https://americangrownflowers.org
https://americangrownflowers.org
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W H A T  O T H E R  E X C I T I N G  T H I N G S  A R E  C O M I N G  T O 

T H E  O R G A N I Z A T I O N  I N  2 0 2 3 ? 

Along with the F2V dinner series, we will continue to 
support efforts in Washington DC with our annual Fly-in  
in February, continue ongoing advocacy efforts with 
Members of legislature throughout the year, and sponsor 
the First Lady’s Luncheon. July will be again celebrated 
as American Grown Flowers and Foliage Month. We 
also plan on continuing our support with ALL American 
Grown flowers and foliage for SAF’s Sylvia Cup and 
Florists’ Review Best in Blooms Contest in July. We have 
a new vendor category open to wholesalers, brokers, 
markets, and more that is launching early this year. 

W H A T ’ S  S O M E T H I N G  Y O U  D R E A M  O F  T H E 

O R G A N I Z A T I O N  G O I N G  I N T O  T H E  F U T U R E ? 

We would like a farm member in every state and for a 
majority of consumers to understand where their flowers 
and foliage come from with a preference for supporting 
our local, U.S. farming families. Ultimately, we rely on 
florists, designers and wholesalers to help support and 
drive this message. We feel hopeful and positive about  
the future! 



The Bloomin' News20

Catherine’s solo operator Torrance-
based company, South Bay Floral 
Preservation, was started in 2007. 
Over the last 2-3 years she has 
seen a big resurgence in brides who 
want to save their bouquets and 
Catherine is getting more requests 
than ever to preserve these floral 
mementos.

Catherine uses a sustainable 
way to preserve flowers and says 
many types of flowers dry well, 
especially locally-grown blooms like 
Ranunculus. She says she works 
with the bride to make the preserved 
version of the bouquet reflect what 
the florist did originally. She takes 
photos of the bouquet and then 
uses the bride’s wishes to reflect the 
final keepsake version. Sometimes 
it’s a top-down view with no stems 
showing. Other times it’s a side view 
with stems wrapped in the original 
ribbon with special additions like 
lace from a grandmother’s wedding 
dress or jewels. 

“I really work with the brides 
to make sure I know what 
they want,” says Catherine. 

Catherine’s work preserves the 
three-dimensional look of a fresh 
bouquet with the varied textures 
of the flowers and foliage. These 
are not “pressed” flowers, but large 
pieces of art that require deep 
shadow boxes or frames with convex 
covers to showcase her meticulous 

work. It’s a wonderful way to 
preserve a memory and I interviewed 
her to find out what “fresh” floral 
designers can do to help their clients 
have a great “preserved” bouquet 
after their event. 

What is your favorite part about  
your craft?
Partnering with brides to create a 
vision for her keepsake and then 
fulfilling that vision.

How long have you been in business? 
15 years

How did you get started?
I had my bouquet preserved by 
Birgitta Schaefer, an original flower 
preserver in Manhattan Beach. 
I was intrigued by the idea and 
wanted to learn the art of preserving 
flowers and framing them. I trained 
with her over 15 years ago.

When should brides contact you about 
having a bouquet preserved?
They should contact me a month 
before their event to reserve a spot 
and set up a date to bring their 
bouquet to me with any other items 
like ribbons, invitations or even 
boutonnieres.

How long does the process take?
The contract says four months, 
but the average time is about 2-3 
months. “It really depends a lot on 
the frames since they are handmade 
to order,” says Catherine.

Catherine Tornero is talented, 
soft-spoken, and passionate 
about her art. She is a rare floral 
artist in the South Bay of Los 
Angeles who practices the craft 
of bouquet preserving and she 
does it with class and elegance. 

A R T I S T

WRITTEN BY KIT WERTZ
PHOTOGRAPHED BY CATHERINE TORNERO

1.  Catherine Tornero poses in her South Bay 
Floral Preservation showroom in Torrance. 
Photo by Kit Wertz

2.  California blooms and foliage like Anemones, 
Dahlias, Agonis and Eucalyptus make up a preserved 
bouquet keepsake.

Catherine 
Tornero
PRESERVES FLORAL MEMORIES

1.

2.
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What is your advice for florists when asked 
about preservation artists?
•  My best advice for florists is if they learn 

that a bride intends or wants to preserve 
a bouquet that they need to contact 
me well before their wedding to book a 
preservation.

•  Let the bride know that for best results, 
the bouquet should be preserved within 
2-3 days of the event.

•  Use the best, freshest flowers available.

How should clients (brides) treat their bouquet 
after their ceremony and before they bring it  
to you?
They should put it back into a vase with  
a very little bit of water and place it in  
the refrigerator, not the freezer. If the 
flowers aren’t kept fresh, it’s hard to 
preserve them.

How do you determine if the flowers are fresh 
enough to preserve?
I’m honest with the brides when they bring 
their bouquets to me. I do a little shake 
test and if things are falling, I let them 
know it’s just not going to be preservable. 

If the flowers are not fresh enough in the 
bouquet you receive to preserve, what do you 
tell the brides to do?
I asked them to go back to their florist 
because the florist knows exactly what they 
used to get replacement flowers or even a 
replacement bouquet that is a recreation 
that can be preserved. But it doesn’t really 
happen all that too much. 

How do you “recreate” the essence of a bride’s 
bouquet into a frame?
Bouquets are very personal. The florists 
create a one-of-a-kind piece that adorns 
the bride on one of the most important and 
blessed days of their life. “I talk about it 
with the bride when we meet beforehand, 
and they choose their frame and the 
look they want for the final result,” she 

explains. Each bouquet has the same “look 
and feel” inside the frame that it did on the 
wedding day.

Where do the frames come from?
“My frame maker is in Paso Robles  
and every frame is unique!” says 
Catherine. 

Why do you use custom frames?
“The shadow boxes I use are  
deeper than the ones you could  
buy commercially,” explains  
Catherine. The frames and ovals  
with the convex dome are created  
for flower preservation only.  
Each one is handmade-to-order.

What else can be included in  
a frame?
Invitations, printed programs, photos, 
ribbons, gems, pins, boutonnieres. 

Other events you’ve been asked to preserve
In general, special occasions including all 
of life’s important events like Christenings, 
graduations, and wedding engagements.

What is eco-friendly about this practice?
Catherine says, “I re-use the silica product 
for drying the flowers. It can be refreshed 
after each use and so I can use it over and 
over again.” She also sources her frames 
from a California artisan and the fact that 
the flowers don’t get thrown out is nice, too.

Do you ship the final product?
Catherine says the final keepsakes are 
delicate and she won’t risk shipping. 

Hardest flower to preserve
Daisies, since they fall off from the center 
and each petal requires gluing.

Favorite flower to preserve
Roses, colorful ones in bright pink, 
oranges, or yellows. Pastels are also nice.

3.  Convex covers are coated in UV protection 
to help preserve the flowers even more in this 
custom frame and design. 

4.  A plethora of vibrant Roses and Orchids are 
arranged artfully to reflect the original feeling of 
the bouquet. 

5.  In addition to custom-made shadow box frames, Catherine 
offers all-around bouquets preserved in a custom dome 
display like this one featuring Stock and Eucalyptus. 

6.  Invitations are often added by Catherine in her 
preserved bouquet boxes for clients. 

7.  Dual matching frames were made by Catherine for a celebrity 
chef and her wife.

3.

4.

5.

6.

7.
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Happenings

JAPANESE
FLOWERS

Come shop our selection of exquisite 

VISIT US IN PERSON OR AT 

MAYESH.COM

MAYESH OPENS IN TWIN CITIES
Mayesh Wholesale Florist has announced its recent ac-
quisition of Twin Cities Flower Exchange in Minneapolis, 
MN. Doors will open on March 6, introducing customers 
to the top quality locally grown flowers and high end floral 
products. The Twin Cities Flower Exchange was started by 
Christine Hoffman, who said that “adding Mayesh will offer 
a full spectrum” for all customer needs. This makes the 
22nd wholesale location for Mayesh. Follow Mayesh online  
for updates. 

AFE CAREER CENTER OFFERS  
OPPORTUNITY
The American Floral Endowment (AFE) has launched a new 
campaign to encourage job-seekers of positions in the floral 
or horticultural industry to upload their resumes. The AFE 
Career Center has experienced a steady increase in  
engagement with over 110,000 job views each month and 
nearly 2,000 job postings. See more at endowment.org.

TELEFLORA TURNED “LONELY”  
TO “LOVELY”
To help make the recent winter holiday season brighter, 
Teleflora reminded everybody of the immense power of a 
thoughtful gesture in its “Leave No One Out This Holiday” 
campaign. Filmed in Poland, you may have seen it on  

Facebook, Instagram or YouTube. It followed Santa’s wife, 
who is always alone on Christmas Eve as she answered a 
knock on her door and received a surprise bouquet from 
her husband, Nick (Santa Claus). The campaign was  
developed by The Wonderful Company’s inhouse creative 
team led by Chief Creative Officer Margaret Keene.

AFE EMBRACES RESEARCH
A continuous top priority for the American Floral Endowment 
(AFE) is its research, led for the last eight years by Dr. 
Terril Nell. And recently the AFE welcomed Laura Barth as 
its research coordinator. Laura will work alongside Dr. Nell 
to pursue and disseminate information through industry 
outreach and collaboration, communications and other 
critical resources.

FLORIST COMMANDEERS  
NYC’S TIMES SQUARE
In Fall 2022, New York City’s Starbright Floral Design 
took over the Broadway Plaza billboards in celebration of 
the return of tourism and return to work of thousands of 
New Yorkers. During the week of September 6, Starbright 
celebrated the start of its 29th year by displaying amazing 
some 300 florals throughout the famous area. 

THE FLOWER FIELDS  
ANNOUNCES SPRING 2023 SEASON
With the theme “Live Colorfully’’, The Flower Field is set to 
reopen this coming spring 2023. The flower fields are made 
up of 55 acres of Giant Tecolote Ranunculus. Its return 
will be more exciting as there will be new additional activi-
ties including a flower design workshop, live outdoor music 
series and other special events throughout the  
season. For those interested, tickets are now available.

https://www.mayesh.com
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Calendar
FEBRUARY
Black History Month
American Heart Month

2
Groundhog Day

5
CaliFlora Flower Palooza!!!  
CalFlowers and  
Super Bowl, Glendale, AZ 

14
Valentine’s Day 

17-26
Riverside County Fair & National Date 
Festival, Fairgrounds, Indio 

21
Presidents’ Day

22
Ash Wednesday

MARCH
Black History Month
American Heart Month

8
International Women’s Day,  
celebrations worldwide

12
Daylight Saving Time begins

17
St. Patrick’s Day

APRIL
National Volunteer Month

2
Palm Sunday

9
Easter Sunday

20-24
National Orange Show, National 
Orange Show Event Center, San 
Bernardino

https://endowment.org


CHRIS DRUMMOND, AAF, PFCI 
PENNY’S BY PLAZA FLOWERS

mytelefl ora.com  |  1.800.421.2815

•  Best-in-class technology – from POS to 
eFlorist and order-driving services

•  100% committed to local fl orists
•  Leader in fl oral advertising and promoting 

fl orists in the media

FLORAL INDUSTRY 
LEADERS CHOOSE TELEFLORA

© 2020 Telefl ora LLC. All Rights Reserved. TELEFLORA is a registered 
trademark owned by Telefl ora LLC. FM200506-07

“Telefl ora’s eCommerce, point-of-sale 
systems, and high-quality fl oral 
containers are unparalleled. Orders 
from the web fl ow right to my POS. 
The Advanced Delivery feature in POS 
has doubled my delivery profi tability.” 
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